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/  DERMIDEX  Skin  Medicine 

from  the  makers  of  Mucron ,  Do  Do  and  Migraleve 


Three-fold  treatment 

Pain  and  irritation  relieved  -  Dermidex 

contains  a  local  anaesthetic. 

Infection  controlled  -  Dermidex  is  germicidal. 

Helps  healing  of  damaged  skin. 

(Full  information  has  been  sent  to  every 

chemist) 

Outstanding  test  market  results  show: 

p  exceptionally  high  consumer  demand 

*  complete  user  satisfaction  -  in-pack 
questionnaires  give  gratifying  95%  product 
efficacy 

*  overall  sales  rate  (all  chemist  types) 
AT  LEAST  EQUALTO  MUCRON 


BACKED  BY  HEAVYWEIGHT 
ADVERTISING  -  LARGE  SPACES.  PRIME 
POSITIONS  in  all  major  national  newspapers. 

Please  ensure  you  have  stocks 

Order  NOW  either  direct  or  from  your  wholesaler. 
Minimum  profit  of  50%  oncost. 

RETAIL  •  87p  (50g)  TRADE  :  £0  5043  each 


INTERNATIONAL 
LABORATORIES  LTD., 
Wilsom  Road,  Alton,  Hants 
(Tel:  Alton  88174) 
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Babycare 

SPECIAL  SUPPLEMENT 

Early  day 
motion  on 
Review  Body 
imminent 

PSNC  requests 
ideas  on 
sanctions 

Unichem  to 
boost  profit 
sharing 


: 

Snuggling  the  nations1  babies 

is  big  business! 
80%  of  which  belongs  to  chemist 

*  The  current  disposable  market  is  worth  over  £18  million  at  RSP  and  is 
growing  at  over  40%  per  annum. 

*  Curity  Snugglers  is  already  the  60%  brand  leader  and  the  fastest  growing 
brand  of  all. 

*  Take  advantage  of  Snugglers  relaunch  by: 

1.  Giving  them  at  least  60%  of  your  facings. 

2.  Displaying  them  prominently. 

3.  Stocking  all  4  sizes.  Even  Snugglers  smallest  selling  size  has  a  higher 
sterling  turnover  than  the  whole  of  the  second  largest  disposable 
brand  in  stocking  chemists. 

4.  Cashing  in  on  the  profits. 


Britains  Biggest  Selling  Disposable  Nappy...60%  of  the  mark 
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Consumer's  rights 

The  Pharmaceutical  Society  seems  rarely  to  find  itself 
on  the  side  of  the  proprietary  medicines  industry — 
indeed,  it  not  infrequently  has  just  cause  for  criticism — 
so  the  industry  will  take  some  extra  pleasure  from  the 
remarks  of  Mr  Bruce  Rhodes,  the  Society's  assistant 
secretary,  on  Radio  4  last  week  (p232). 

The  occasion  was  a  discussion  on  the  Which?  cough 
and  cold  remedy  report  (perhaps  we  should  say  on  the 
Press  release,  which  was  less  balanced  than  the  report 
itself)  that  we  have  already  criticised  in  this  column. 
Mr  Rhodes  made  some  telling  remarks,  but  the  key 
was  in  his  defence  of  the  consumer's  right  to  freedom 
of  choice — and  entitlement  to  have  relief  from  symptoms. 
This  message  was  put  expertly  and  at  greater  length 
recently  in  an  address  to  the  Worshipful  Company  of 
Marketors  by  Mr  Eric  Morgan,  managing  director  and 
chief  executive  of  British  American  Cosmetics  Ltd. 
The  following  quotations  are  pertinent:- 

"The  marketing  person  must  work  sensitively  with 
consumers  in  order  to  find  ideas  which  make  the  products 
better.  Then  he  must  collaborate  with  experts  in 
manufacture  and  in  finance  so  that  these  improved 
products  can  be  made  available  at  prices  which  the 
consumer  can  afford. 

"These  are  not  necessarily  the  lowest  prices.  What 
people  care  about  is  not  cheapness  as  such,  but  value 
for  money.  This  thought  needs  much  more  publicity. 
Its  truth  is  obscured  from  many  sides.  The  theoretical 
economists,  who  have  influenced — and  indeed  ruled — our 
country  for  far  too  long,  seem  only  to  be  able  to 
understand  the  virtue  of  lowest  pricing  for  mundane 
commodities.  This  is  perhaps  because  they  base  so 
much  of  their  work  on  the  silly  premise  of  perfect 
competition  in  a  world  where  we  all  want  the  same  thing. 
Thank  goodness,  our  society  is  far  beyond  this!  We 
have  likes  and  preferences — and  we  don't  need  Qangos 
to  tell  us  what  they  are!  We  enjoy  variety.  We  like  good 
design.  We  benefit  from  varied  performance  features. 

"The  products  that  we  like  to  use  are  not  mere 
commodities.  They  are  not  described  just  in  terms  of 
their  scientific  make-up.  Many  regulating  bodies  think 
they  are,  of  course.  The  demand  for  chemical  formula 
declarations,  on  many  classes  of  goods,  does  not  even 
admit  of  physics,  let  alone  ideas  of  colour,  shape, 
convenience  and  desirability.  A  statement  of  chemical 
composition  is  supposed  to  help  us — but  does  it7  It 
certainly  clutters  up  the  package  and  increases  its  cost 
but  it  rarely  succeeds  in  doing  anything  else! 

"And  think  of  the  absurdities  that  go  on  in  regulations 
about  standard  sizes  in  packaging  so  that  consumers  can 
compare  prices.  Moreover,  they  are  expected  to  be 
indifferent  to  differences  in  quality,  differences  in 
concentration,  or  variations  in  effectiveness  or  desirability. 

"So  much  of  the  satisfaction  that  we  offer  to  consumers 
comes  in  the  form  of  quality  and  desirability'  rather  than 
in  the  shape  of  cheap  and  nasty'.  Cheap  versions  exist 
of  just  about  everything,  so  no-one  need  be  deprived. 
But  quality  and  value  for  money  are  demanded  more  and 
more — even  in  times  of  inflation  or  other  economic 
difficulties.  Indeed,  especially  when  times  are  hard, 
consumers  show  very  clearly  that  they  insist  on  value." 

That  Eric  Morgan's  remarks  should  strike  such  a  chord 
in  the  pharmaceutical  context  is  perhaps  to  be  expected, 
for  he  was  formerly  with  Sterling  Winthrop  and  treasurer 
of  the  PAGB.  And,  taken  together  with  the  down-to-earth 
views  of  Mr  Rhodes,  they  perhaps  have  a  message  for 
some  pharmacists  whose  cloistered  training  has  kept  them 
ignorant  of  the  requirements  of  patients  and  customers. 
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PSNC  asks  LPCs  to 
suggest  sanctions 


The  Pharmaceutical  Services  Negotiating 
Committee  is  asking  all  Local  Pharma- 
ceutical Committee  members  for  sugges- 
tions on  suitable  sanctions.  Replies  must 
be  returned  by  February  25  so  that  the 
sanctions  may  be  discussed  at  a  PSNC 
meeting  on  February  27. 

Arrangements  are  being  made  for  an 
early  day  motion  to  be  tabled  asking  the 
Government  to  set  up  a  Review  Body  on 
pharmacists'  remuneration,  and  all  LPC 
members  will  be  asked  to  write  to  their 
MPs  urging  them  to  support  the  motion. 

PSNC  has  also  agreed  to  send  a  ballot 
paper  and  explanatory  letter  to  all  phar- 
macist contractors  if  the  Department  of 
Health  fails  to  give  an  "acceptable  reply" 
on  the  Review  Body  request.  These 
actions  were  decided  at  a  PSNC  meeting 
on  January  28,  the  day  after  the  confer- 
ence of  LPC  representatives  had  passed 
a  resolution  that:  "Conference  grants 
discretion  to  the  PSNC  to  take  no  action 
on  the  ballot  until  March  1,  and  then 
only  if  the  offer  of  a  Review  Body  was 
not  suitable." 

Taking  action  on  another  resolution 
passed  at  the  LPC  conference,  PSNC 
decided  that  the  final  draft  of  the  new 
contract  will  be  presented  to  PSNC 
before  being  distributed  to  LPCs. 

It  was  agreed  that  the  pre-regisration 
training  grant  be  increased  by  15  per 
cent  to  £1,265  per  annum  for  the  year 
commencing  June  1980. 

PSNC  received  a  letter  from  an  LPC 
concerning  local  arrangements  for  a  Post 
Office  "call  alarm"  system  which  enables 
subscribers  to  contact  the  local  police 
station  by  operating  a  concealed  button 
when  help  is  needed.  PSNC  agreed  to 
make  representations  to  the  Department 
that  the  expense  of  a  "call  alarm" 
system  be  included  in  the  calculation  of 
NHS  remuneration. 

Locum  rate  increased 

The  Department  has  agreed  to  increase 
the  daily  rate  for  locum  tenens  from  £13 
to  £17  for  contractors  undergoing  con- 
tinuing education. 

PSNC  agreed,  as  an  interim  measure, 
to  accept  this  increase  but  to  request  that 
the  forms  CRC7  and  CRC8  be  reworded 
to  reflect  the  actual  fees  paid;  asking  in 
reply  why  all  locum  allowances  could 
not  be  related  to  the  equivalent  man- 
ager's salary. 

The  committee  agreed  to  the  request 
from  the  Welsh  Consumer  Council  that 
Mrs  Rawlings,  PSNC  representative  for 
Wales,  be  allowed  to  serve  as  a  "profes- 
sional representative"  on  a  small  working 
party  to  be  set  up  in  the  near  future. 
The  working  party  intends  to  hold  a  pilot 
stdy  into  the  extension  of  the  role  of 
general  practice  pharmacy,  particularly 
in  rural  areas. 

The  Department  of  Customs  &  Excise 
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has  confirmed  that  PSNC  would  be 
among  the  organisations  consulted  before 
any  final  decision  was  made  on  whether 
the  option  to  make  monthly  VAT  returns 
would  be  withdrawn.  The  possibility  of 
withdrawal  was  still  only  "an  option 
under  examination." 

Scottish  chemists 
win  9p  per  script 

Scottish  chemist  contractors  are  to  re- 
ceive an  additional  9p  for  each  prescrip- 
tion dispensed  from  February  1.  Agree- 
ment has  been  reached  'between  the 
Pharmaceutical  General  Council  and  the 
Scottish  Home  and  Health  Department 
that  the  dispensing  fee  should  be  in- 
creased by  that  amount  for  all  prescrip- 
tions except  those  for  oxygen,  oxygen 
equipment  and  appliances. 

The  increase  takes  into  account  higher 
overheads  and  salaries,  including  a  recent 
agreement  to  bring  forward  in  Scotland 
the  date  of  revision  of  the  notional  salary 
from  April  1  to  January  1,  1980. 

Marked  rise  in 
whooping  cough 

The  incidence  of  whooping  cough  in 
1977-78  was  the  highest  for  nearly  20 
years,  according  to  a  report,  "On  the 
state  of  the  public  health  1978,"  pub- 
lished last  week. 

The  number  of  cases  notified  in  1977- 
78  was  83,362,  compared  with  25,237  in 
the  1974-75  epidemic.  This  increase  is 
blamed  on  the  marked  fall  in  the  vacci- 
nation rate  in  recent  years — in  1978  only 
31  per  cent  of  children  had  been  immu- 
nised by  the  time  they  were  two  years 
old,  compared  with  79  per  cent  in  1972. 

The  report  also  notes  a  25  per  cent 
increase  in  the  number  of  cases  of 
malaria  reported  in  the  UK  in  1978 
(1,909),  including  10  deaths.  Half  the 
patients  had  come  from  India.  Most  of 
the  cases  could  have  been  prevented  by 
adequate  prophylaxis,  the  report  com- 
ments. 

"On  the  state  of  the  public  health:  The 
annual  report  of  the  chief  medical  officer 
of  the  Department  of  Health,"  (£4.50, 
HM  Stationery  Office). 

Most  of  NPA  Board 
elected  unopposed 

The  following  have  been  elected  unop- 
posed to  the  National  Pharmaceutical 
Association's  board  of  management: 

Area  1.  Peter  Snowdon  (Sunderland). 
2.  Leslie  Calvert  (Leeds).  3.  C.  Donald 
Ross  (Bourne,  Lines).  4.  David  L.  Cole- 
man (Stalham,  Norfolk).  5.  Robert  G. 


Worby  (London  El 7).  6.  John  C.  NB 
Wilford  (Bexhill-on-Sea).  7.  Anthony  rI 
Moore  (Steyning,  Sussex).  8.  Lewis  PriesB 
(London  W5).  9.  David  N.  Sharpe  (Lonl 
don   N2).    11.   John   Hendra  (Truro)l 
12   Peter   E.   Taylor  (Stoke-on-Trent)i 
15.  J.  Clifford  Leigh  (Liverpool).  16  Marh 
shall  Gellman  (Manchester).  17.  Wales— I 
Dengar  Evans  (Gwent)  and  Dr  David  H  I 
Maddock  (Cardiff),  replacing  Mr  Davklj 
who  has  retired.  19.  Thomas  I.  0'Rourk<|| 
(Belfast). 

No  nominations  were  received  for  thtl 
Lancashire  area.  There  will  be  a  balloB 
in  area  10  between  the  sitting  membeiH 
— Stanley  Bubb  (Poole),  Raymond  Crocra 
kett  (Swindon)  and  Edward  M.  Thornffl 
ton  (Blandford),  and  in  area  13  betweerB 
the  sitting  member — Alfred  H.  Moselejja 
(Birmingham)— George  P.  Paisley  (Cov-ffl 
entry)  and  John  D.  Thomas  (Walsall 
Wood,  Staffs). 

Voting  papers  will  be  sent  out  orl 
March  3  for  return  by  noon  on  Marcfl 
27.  NPA  will  announce  the  results  orl 
March  28. 

Industry's  exports 
dip  2.5  per  cent 

Pharmaceutical  exports  in  1979  were 
down  by  2.5  per  cent  on  1978,  according 
to  provisional  figures  issued  by  the  Asso- 
ciation of  the  British  Pharmaceutical 
Industry  this  week — though  there  is  still 
a  healthy  surplus  over  imports. 

Total  exports  were  £638. 7m  (£654. 5m 
in  1978)  and  imports  £23 2.8m— up  14.8 
per  cent  from  £200.9m.  The  pharmaceuti- 
cal surplus  of  £405.9m  was  10.5  per  cent 
less  than  1978's  £453.6m.  Although  dis- 
appointed, ABPI  points  out  that  this  is 
the  first  fall  for  20  years  and  reflected 
problems  in  selling  to  Nigeria  and  Iranx 
The  indications  from  the  second  half  of] 
1979  suggest  that  the  decline  has  beenj 
checked. 

Valium  'given  away' 

The  Supreme  Court  of  Ontario  has 
convicted  the  Canadian  subsidiary  of 
Hoffman — La  Roche  of  trying  to  reduce 
or  eliminate  competition  by  selling 
Valium  at  unreasonably  low  prices.  The 
case  covered  the  marketing  of  Valium 
and  Librium  from  1968  to  1974,  and  is 
the  first  federal  prosecution  under  recent 
changes  in  Canadian  combines  law. 

La  Roche  held  the  Canadian  patents 
until  1969,  when  government  changes 
allowed  competitors  to  move  into  the 
market.  Marketing  programmes  were 
devised  which  included  giving  free 
Valium  capsules  to  hospitals.  In  12 
months  82  million  capsules  were  said  to 
have  been  given  away,  at  a  market  value 
of  $2.6  million  (approx  £lm).  In  effect 
the  price  was  reduced  to  a  level  17  per 
cent  below  that  of  the  nearest  competitor 
— held  to  be  deliberate  unreasonable 
pricing.  The  company  was  acquitted  of 
also  selling  Librium  at  "predatory" 
prices. 

A  spokesman  for  Roche  said  it  was 
likely  that  they  would  appeal  against 
the  decision  depending  on  the  sentence. 
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Unichem 
share  more 
with  'small' 
chemist 

Unichem  are  revising  the  terms  of  their 
profit-sharing  scheme  in  a  move  that 
should  show  the  greatest  benefit  to  the 
smaller  chemist. 

The  profit  share  available  on  medical 
purchases  will  on  March  1  go  up  from 
5  per  cent  to  7  per  cent  in  the  £1,000  to 
£3,000  per  month  band,  though  the  extra 
advantage  on  larger  purchases  will  be 
marginal. 

The  new  terms,  set  out  in  a  letter  sent 
to  shareholding  members,  are: 
Medical  purchases:  Eligible  purchases  up 
to  £3,000  will  be  allocated  a  monthly 
profit  share  of  7  per  cent,  providing  a 
minimum  figure  of  £1,000  is  reached  in 
the  relevant  month.  Purchases  above 
£3,000  will  be  allocated  10  per  cent. 
Thus,  a  member  spending  £1,000  re- 
ceives £70;  one  spending  £4,500  receives 
£360.  Medical  bonus  parcels  will  not 
qualify  for  profit  share  but  will  count 
towards  the  first  £1,000  level. 
Counter  purchases:  Purchases  in  Pack 
quantities  of  "profitable  buy"  lines  will 
be  allocated  a  monthly  profit  share  of  10 
per  cent  of  the  normal  trade  price,  pro- 
viding the  account  in  total,  including 
medical,  is  not  less  than  £1,000  in  the 
relevant  month.  To  assist  members  in 
the  reconciliation  of  the  monthly  state- 
ment, Unichem  offers  will,  in  the  main, 
be  invoiced  "gross"  and  become  eligible 
for  monthly  profit  share. 

An  additional  distribution  of  profits 
will  be  made  annually,  related  to  pur- 
chases made  in  packs.  "We  will  continue 
to  supply  our  comprehensive  range  of 
counter  proprietaries  and  counter  sun- 
dries in  smaller  quantities  than  packs 
and  arrangements  for  the  invoicing  of 
these  lines  will  not  be  altered,"  says  the 
letter. 

An  additional  annual  profit  share  of  1 
per  cent  will  be  allocated  to  eligible 
purchases  placed  through  the  Prosper 
terminal. 

A  "satisfactory"  medical/counter  pur- 
chases ratio  must  be  maintained  on  the 
year's  purchases  before  annual  profit 
sharing  is  payable. 

The  scheme  is  only  applicable  to  share- 
holding members. 

Closures  up  again 

There  was  a  net  loss  of  19  pharmacies 
to  the  Pharmaceutical  Society's  Register 
in  January.  In  England  18  opened  up,  of 
which  four  were  in  London,  and  34 
closed  down  (five  in  London).  Three 
opened  up  in  Wales  and  five  closed  down, 
and  in  Scotland  one  opened  up  and  one 
closed  down.  This  is  the  highest  net  loss 
since  June  1979. 


Society's  spokesman  backs  cold  remedies 


"If  everyone  who  had  a  cold  simply  took 
aspirin  and  retired  to  bed,  the  country 
would  grind  to  a  standstill."  So  stated 
Mr  Bruce  Rhodes,  assistant  secretary  of 
the  Pharmaceutical  Society,  speaking  on 
the  BBC  Radio  Four  programme  "World 
at  One"  last  week. 

Mr  Rhodes  was  commenting  on  the 
Which?  report  on  cough,  cold  and  influ- 
enza remedies  (C&D,  February  9,  pi 91). 
He  said  that,  in  general,  the  Society 
agreed  with  the  report.  But  although  it 
was  true  that  no  cure  existed  for  colds 
or  influenza,  and  that  the  simpler,  chea- 
per remedies  were  often  as  efficacious  as 
more  complex  preparations,  people  were 


entitled  to  freedom  of  choice,  and  the 
comfort  gained  from  relieving  symptoms. 

Mr  Rhodes  also  pointed  out  the  error 
in  the  report  which  listed  methyl  salicy- 
late under  the  heading  "pain  killers"  and 
in  the  same  context  as  aspirin,  and  the 
dangers  which  could  result  from  this. 
"Although  it  is  chemically  similar  to 
aspirin,  that  is  where  the  similarity 
ends,"  he  said.  "If  people  take  methyl 
salicylate — its  common  name  is  winter- 
green — instead  of  aspirin,  they  won't 
suffer  any  pain,  they  won't  suffer  any- 
thing at  all  any  more."  Which?  is  under- 
stood to  be  publishing  a  correction  to  the 
report  in  the  next  issue. 


Interphex  80  will  be  'I 

Interphex  80  "will  be  the  largest,  most 
comprehensive  exhibition  ever  staged  in 
the  world  for  the  pharmaceutical,  toi- 
letries and  cosmetics  industries"  says  the 
exhibition  organiser,  Mr  Donald  Brooks. 

Over  400  companies  from  20  countries 
are  expected  to  exhibit  at  Interphex, 
being  held  June  10-13  in  Brighton.  The 
display  area  has  been  increased  by  30  per 
cent  over  the  1978  event  and  15,000 
people  are  expected  to  visit  the  event, 
against  10,000  last  year. 

With  the  exhibition  is  the  Interphex 
conference  at  which  some  1,200  dele- 
gates are  expected.  "Major  influences  in 
the  industries  today"  (State  of  the  UK 
industries;  Legislation)  will  be  covered 
on  Tuesday,  June  10.  On  Wednesday 
"Documentation,    information  storage 


rgest  in  the  world' 

and  retrieval"  and  "Developments  in 
pharmaceutical  processing"  will  be  dis- 
cussed and  in  parallel  there  will  be  an 
all-day  programme  on  "Microprocessor 
technology  in  hospital  pharmacy".  On 
Thursday  "The  design  of  premises  for 
pharmaceutical  production"  and  "Origi- 
nal pack  dispensing"  run  parallel  to  an 
all-day  cosmetics  programme  which  will 
cover  "Toxicological  analysis  and  assess- 
ment" and  "New  thoughts  on  old  ideas". 
A  morning  session  only,  "The  application 
of  microprocessors  in  the  pharmaceutical 
industries,"  will  be  held  on  Friday, 
June  13. 

The  Interphex  banquet,  with  cabaret 
and  dancing,  will  be  held  on  Wednesday. 
June  11.  BPS  Exhibitions  Ltd,  18  Marine 
Parade,  Brighton  BN2  1TL  Sussex. 
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Society  defers  start  of 
'competence'  survey 


The  Pharmaceutical  Society  has  deferred 
the  start  of  its  proposed  project  on  the 
professional  competence  of  practising 
pharmacists,  but  has  accepted  financial 
support  for  the  project  from  the  Depart- 
ment of  Health. 

The  Society's  Education  Committee 
has  decided  that  the  matter  should  be 
considered  again  at  its  March  meeting, 
by  which  time  further  comments  should 
have  been  received  from  the  Pharma- 
ceutical Services  Negotiating  Committee, 
the  National  Pharmaceutical  Association, 
the  Company  Chemists  Association  and 
the  Co-operative  Pharmacy  Technical 
Panel. 

The  Committee  noted  that  the  Depart- 
ment's chief  scientist  had  offered  formal 
support  of  £21,300  for  the  project,  for 
■two  years  initially.  The  original  applica- 
tion had  related  to  more  than  two  years' 
research,  with  the  situation  to  be  review- 
ed after  this  time.  The  Committee 
recommend  that  the  Society  should 
accept  the  conditions  of  the  project  and 
advise  the  chief  scientist  of  a  starting 
date  as  soon  as  possible  after  the  March 
Council  meeting. 

Concern  over  terminology 

During  discussion  at  this  month's  Council 
meeting,  Dr  T.  G.  Booth  expressed  con- 
cern about  the  use  of  the  word  "compe- 
tence" in  relation  to  pharmacists  who 
were  obviously  practising.  Secondly,  the 
recommendation  seemed  to  be  incompa- 
tible with  the  decision  to  defer  the  next 
steps  in  the  research  project  until  the 
representatives  of  the  PSNC,  NPA,  CCA 
and  the  CPTP  had  had  an  opportunity  to 
report  back  to  their  member  associations, 
at  their  next  meetings,  and  a  further 
communication  had  been  received  from 
each  body.  It  seemed  to  be  premature  to 
accept  the  conditions  of  the  project  now. 

Mr  G.  Walker  moved  that  action  on 
the  item  be  deferred  until  a  further  com- 
munication had  been  received  from  each 
of  the  bodies  concerned  and  Mr  C. 
Stevens  seconded  the  motion. 

Mr  J.  P.  Kerr  thought  that  there  had 
been  confusion  at  the  meeting  with  other 
bodies,  between  the  project  and  schemes 
for  compulsory  testing  of  pharmacists 
during  their  careers  with  the  possible 
loss  of  the  right  to  practise.  Such 
schemes  had  been  rejected  by  the  Coun- 
cil. If  the  word  "competence"  were  to 
be  deleted  from  the  title  of  the  project 
and  an  assurance  given  that  no  one 
would  be  impeded  in  his  or  her  profes- 
sional work,  it  would  probably  satisfy  all 
concerned. 

Mr  I.  Balmford  said  he  was  astoun- 
ded that  members  of  Council  appeared 
to  be  afraid  of  looking  at  the  standard 
of  knowledge  and  practice  of  the 
Society's  members.  They  seemed  to  be 
afraid  that  the  Department  would  say 
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"If  you  have  not  got  this  standard  of 
knowledge  we  should  not  be  paying  you 
the  rate  we  are  paying  for  the  job". 
Mr  Balmford  said  he  could  not  see  the 
reason  for  the  alarm.  He  shared  the 
anxiety  which  had  been  expressed  over 
the  word  "competence",  but  if  a  suitable 
word  could  be  found,  he  felt  that  it 
should  go  forward. 

Mr  B.  Darling  said  that  if  there  was 
a  defioiency  in  postgraduate  education, 
the  Society  should  be  finding  out  now, 
because  whether  the  Society  wanted  to 
sweep  it  under  the  carpet  or  not,  phar- 
maceutical audit  would  take  place.  Other 
health  professions  were  far  advanced  in 
relation  to  audit  of  the  practitioner.  It 
was  said  that  because  of  various  pres- 
sures upon  the  practising  pharmacist 
postgraduate  education  had  not  been 
taken  up  as  much  as  practitioners  would 


have  wished,  and  it  was  necessary  to  tx 
extremely  careful.  If  pharmacy  drev 
back  because  of  fear  of  what  migh 
happen  if  they  were  found  wanting,  itherl 
other  people  would  automatically  do  i 
without  involvement  of  the  profession. 

Dr  Smith  suggested  that  the  word 
"competence"  should  be  replaced  b{ 
"ability". 

Mr  J.  Bannerman,  chairman  of  the 
Education  Committee,  pointed  out  thai 
Council  had  agreed  two  years  ago  td 
investigate  the  level  of  competence  m 
pharmacists.  A  change  of  title  at  tht 
present  stage  would  not  change  the  im 
plications.  It  had  been  agreed  that  th< 
next  steps  in  the  research  project  would 
be  deferred  until  the  representative, 
present  at  the  joint  meeting  had  beer 
able  to  report  back  to  their  membei 
associations.  That  was  precisely  what  th( 
minute  that  was  before  the  Council  said 
Nothing  would  be  done  until  they  cam< 
back,  but  Council  did  say  "come  bacll 
quickly"  because  the  longer  the  delay  irl 
starting,  the  more  difficult  it  would  be. 

Mr  Walker's  amendment  was  withl 
drawn  and  the  recommendation  adopted 


Advertising  controls  to  have  more  teeth 


The  present  self-regulatory  system  of 
advertising  control  should  be  strength- 
ened by  a  power  to  seek  an  injunction 
against  misleading  advertising,  a  working- 
party  has  recommended  to  the  Govern- 
ment. 

The  working-party,  comprising  repre- 
sentatives of  the  Advertising  Association, 
the  Advertising  Standards  Authority,  the 
National  Consumer  Council,  the  Office 
of  Fair  Trading  and  interested  Govern- 
ment Departments,  examined  whether 
the  self-regulatory  advertising  control 
arrangements  operated  in  the  UK  by  the 
Advertising  Standards  Authority  in  the 
print,  cinema  and  poster  media  required 
reinforcement. 

Its  principal  recommendation  is  that 
the  Director  General  of  Fair  Trading 
should  have  power  to  apply  to  the  courts 
for  an  injunction  to  restrain  misleading 
advertisements  in  cases  where  he  con- 
siders that  the  ASA  will  be  unable  to  act 
quickly  enough  or  at  all.  Other  proposals 
are  that:  — 

□  The  injunctive  procedure  proposed  by 
the  DGFT  should  be  introduced  and 
based  on  a  new  statutory  duty  not  to 
publish  an  advertisement  likely  to 
deceive  or  mislead  with  regard  to  any 
material  fact. 

□  The  new  statutory  duty  should  extend 
to  Government  advertising. 

□  The  ASA  should  develop  their  pro- 
cedures for  publishing  details  of  com- 
plaints upheld  and  for  securing  correc- 
tive action  including,  where  appropriate, 
corrective  statements'  being  made  to 
affected  persons. 

□  Advertising  trade  associations  may 
wish  to  consider  fining  their  members  to 
enforce  codes  of  practice. 

□  The  OFT  should  explore  with  appro- 
priate organisations  the  creation  of  a 

conciliation  and  arbitration  scheme  to 


secure  redress  for  individual  consumers 
□  The  OFT  and  ASA  should  continue 
their  discussion  of  the  'recommendation! 
in  the  DGFT's  report  still  outstanding 

A  spokesman  for  the  Proprietary  Asso- 
ciation of  Great  Britain — which  carries! 
out  voluntary  advertising  control  or 
behalf  of  OTC  medicines  manufacturers 
— welcomed  the  report  since  it  endorses 
the  effectiveness  of  existing  self-regula 
tion,  but  would  extend  control  to  areas 
currently  outside  its  scope. 

In  making  their  principal  recommenda- 
tion the  working-party  took  into  accounl 
the  implications  of  the  EEC  draft  direc- 
tive on  misleading  and  unfair  advertis- 
ing, which  is  now  under  negotiation  ir 
Brussels.  A  report  from  the  House  ol 
Lords  Select  Committee  in  January  ex- 
pressed concern  that  the  present  directive 
would  not  permit  the  ASA  to  continue 
to  regulate  UK  advertising;  the  working- 
party  believes  that,  reinforced  as  pro- 
posed, the  present  self-regulatory  ar- 
rangements should  meet  the  objectives 
of  the  EEC  proposals. 
"The  self-regulatory  system  of  adver- 
tising control — report  of  the  working 
party,'''  Department  of  Trade. 

Jobs  drive  by  CIA 

The  importance  and    diversification  of 
the  chemical  industry  is  the  message  the 
Chemical    Industries    Association  are 
attempting  to  impart  in  their  latest  cam-J 
paign  to  attract  recruits  to  the  industry.! 

"You  and  the  chemical  industry",  al 
leaflet  being  sent  to  careers  officers 
throughout  the  UK,  illustrates  the  indus- 
try's potential  as  an  employer  by  discus- 
sing the  wide  range  of  employment  it 
can  offer  and  citing  the  industry  as  the 
fourth  largest  in  the  UK,  with  the  highest 
annual  growth  rate  of  any  in  the  country. 
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LETTERS 

Proud  not  to  be 
a  militant 

The  pharmaceutical  Press  appears  to  be 
decrying  the  fact  that  pharmacists  every- 
where are  unable  to  make  up  their  minds 
about  becoming  militant.  Since  the  great 
majority  of  us  are  opposed  to  militant 
action,  the  argument  should  be  put  the 
other  way.  Pharmacists  everywhere  are 
showing  the  rest  of  the  country  that  in 
spite  of  the  deplorable  way  that  we  have 
been  treated  (and  no  body  of  people 
have  waited  longer),  we  as  a  profession 
have  put  our  duty  before  everything 
else.  It  is  time  that  we  used  "our 
adherence  to  duty"  as  a  propaganda 
exercise  against  those  who  refuse  to 
implement  our  legitimate  claims. 

We  must  make  it  known  throughout 
the  land  that  we  are  being  victimised 
because  we  adhere  to  our  professional 
principles,  and  that  we  put  the  care  and 
attention  of  patients  before  all  else.  Let 
us  proclaim  that  we  will  not  take  strike 
action  in  furtherance  of  any  pay  claim 
because  we  will  not  resort  to  blackmail 
of  innocent  victims  to  get  what  we  think 
is  our  legitimate  reward.  It  is  time  that 
people  were  educated  into  realising  that 
most  strike  action  is  morally  wrong  and 
in  most  cases  unjustified  on  the  eco- 
nomic benefits  accrued  by  either  side  in 
a  dispute. 

If  there  is  any  justice  in  this  land, 
those  that  don't  strike  or  won't  strike 
should  be  better  rewarded  than  those 
that  do.  It  surely  is  in  everyone's  interest 
that  those  people  who  won't  strike  should 
be  given,  and  should  be  seen  to  be  given, 
a  just  and  rapid  solution  to  their  claims. 
People  who  make  exorbitant  demands 
in  the  hope  of  getting  more  than  they 
deserve  will  perhaps  one  day  see  that 
striking  for  months  on  end  means  only 
the  emptying  of  their  pockets  as  well  as 
those  of  the  employers. 

Let  us  show  by  our  refusal  at  any  time 
or  at  any  place  to  deprive  patients  of 
care  and  attention  (which  a  strike  of 
whatever  nature  would  do)  that  pharma- 
cists are  in  the  forefront  of  responsible 
behaviour.  I  submit  that  this  attitude 
should  be  proclaimed  to  all  MPs  and 
via  every  mode  of  communication. 

The  PSNC  says  that  it  is  good  at 
talking  but  that  its  patience  is  wearing 
thin.  What  we  need  then  is  another  PR 
exercise  as  introduced  prior  to  the  Franks 
report  and  which  received  such  heavy 
support  in  Parliament. 

Let  us  as  pharmacists  be  proud  of  the 
fact  that  we  have  never  prostituted  our 
profession  even  under  the  most  severe 
provocation.  If  we  can  survive  the  blatant 
stonewalling  of  Ennals  we  should  cer- 
tainly be  able  to  outlast  the  prevarica- 
tions of  "Dear  Patrick''.  In  a  depressing 
start  to  the  new  decade,  one  thing  I  am 
glad  and  proud  to  say  is  that  I  am  a 
pharmacist. 
John  Davies 
Wiveliscombe,  Somerset 
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Our  subscriber  would  be  grateful 
for  a  translation  of  this  prescription 
because  the  prescriber  could  not  decipher 
it  either!  We'll  pass  on  solutions. 

Policy  confirmed 

In  the  "Open  Shop"  feature  January  19 
it  was  stated  that  "recently  an  Allen 
and  Hanburys  representative  refused  to 
accept  for  exchange  a  faulty  Rotahaler 
on  the  grounds  that  his  company  did 
not  exchange  goods  under  any  circum- 
stances". 

Due  to  the  lack  of  detailed  informa- 
tion we  have  been  unable  to  verify  the 
report,  or  to  ascertain  if  there  may  have 
been  some  misunderstanding  of  the  situ- 
ation. We  would  take  this  opportunity 
to  assure  pharmacists  that  there  has  been 
no  change  in  policy  regarding  the  return 
and  replacement  of  "faulty"  products. 

We  have  an  established  procedure  for 
handling  such  replacements,  and  any 
other  complaints,  either  through  repre- 
sentatives or  direct  to  the  head  office. 
John  R.  Walker  MPS 
Allen  &  Hanburys  Ltd. 

Denied  a  'plum' 

Having  received  no  call  from  the  Max 
Factor  rep  for  several  months,  the  noti- 
fication that  their  calls  would  be  handled 
by  an  agency  was  received  with  mixed 
feelings.  No  call  prior  to  Christmas,  but 
in  early  January  the  agent  arrived  with 
the  usual  special  offers,  including  Creme 
Puff  refills  at  half  price. 

Our  order  duly  arrived — all  except 
the  Creme  Puff  refills,  of  which  there 
was  no  mention.  After  a  week  I  phoned 
the  factory  to  be  told  that  this  offer  had 
been  very  popular  and  had  been  sold 
out  in  November!  My  inquiry  as  to 
what  proportion  of  their  accounts  had 
no  opportunity  to  purchase  the  "popular" 
special  offers  received  no  sensible  reply, 
as  was  the  case  with  my  suggestion  that 
an  allocation  scheme  should  be  adopted. 

This  irritating  situation  was  made 
even  more  so  by  the  knowledge  that  the 
offer  was  available  to  "swag"  whole- 
salers in  Manchester,  until  snapped  up 
by  market  traders,  etc,  delighted  no 
doubt  to  sell  this  "plum"  line  unham- 
pered by  the  stocks  of  slow  items  we 
are  expected  to  keep!  I  would  be  inter- 
ested to  hear  other  readers'  experiences. 
R.  Fawkes, 
Crosby 


! 


Westminster  report 

Form  filling  relief 

Small  companies  are  to  be  relieved  ofi 
some  of  the  burden  of  filling  in  the; 
many  government  survey  forms,  announ 
ced  Mr  David  Mitchell,  Under-Secretary 
for  industry,  in  the  Commons  last  week 
This  decision  follows  a  review  of  sta- 
tistical surveys,  started  in  1978  by  the 
former  Labour  government  with  the! 
intention  of  reducing  the  amount  ol 
form-filling  required  by  small  firms. 
Mr  Mitchell  said:  "As  a  result  of  de- 
cisions taken  in  the  review,  15  survey, 
will  be  discontinued,  small  firms  will  be| 
eliminated  from  the  coverage  of 
further  five,  and  the  number  of  forms] 
sent  annually  to  small  firms  will  to 
reduced  by  about  277,000  or  18  peil 
cent.  In  addition,  some  342,000  forms 
representing  a  further  22  per  cent  of  the 
total,  have  been  simplified  to  some 
extent." 

Apart  for  the  annual  census  of  em- 
ployment, small  firms  have  at  the 
moment  to  deal  with  some  241  surveys 
— amounting  to  the  sending  of  some 
lim  forms  to  small  firms. 


Drugs  under  review 

Mr  Reg  Race  asked  the  Secretary  foil 
Social  Services,  in  the  Commons  last 
week,  whether  the  following  drugs  would 
be  banned  in  the  UK  following  the  US 
department  of  health's  decision  that  they 
have  not  proved  their  efficiency.  Alevaire 
(Winthrop),  Chymoral  (Armour  Phar- 
maceuticals), Dibenyline  (Smith,  Kline 
French),  Equagesic  (Wyeth),  Orthoxine 
(Upjohn),  Priscol  (CibajGeigy),  Ronico] 
and  Ronicol  Timespan  (Roche)  and 
Butazolidin-Alka  (Ciba-Geigy). 

Mr  Patrick  Jenkin  indicated  that  the 
products  had  licences  of  right  and  would 
be  fully  assessed  during  the  genera! 
review  of  medicines.  "In  common  with 
other  analgesic  and  anti-inflammatory 
drugs,  Butazolidin-Alka  and  Equagesic 
are  now  under  active  review." 


Exemptions  to  rise 

Dr  Roger  Thomas  asked  the  Secretary 
for  Social  Services  if  he  would  under- 
take not  to  introduce  more  stringenl 
criteria  for  exemption  from  prescription 
charges  in  order  to  reduce  the  numbeiF 
of  individuals  who  benefit. 

Sir  George  Young  replied  in  a  Coml 
mons  written  answer  that  he  had  nc 
plans  to  change  the  exemption  categories 
or  reduce  the  number  of  patients  entitled 
to  exemption  from  prescription  charges: 
"From  April  1,  when  the  charge  in- 
creases to  70p,  there  will  also  be  ar 
increase  in  the  level  at  which  low-income 
exemption  may  be  claimed,  thus  extend- 
ing exemption  to  more  people." 

A  Department  of  Health  spokesman 
told  C&D  that  the  nature  of  the  changes 
to  the  low-income  exemption  level  had 
not  been  announced. 
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*  *  Further  information  available  on  request  to  the  company 
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OFFERS  AVAILABLE  FROM  18th  FEBRUARY  UNTIL  7th  MARCH  1980 


PRODUCT 

SIZE 

COST 

R.R.P. 

R.S.P. 

PROFIT 
ON  RETURN 

Steradent  Tablets 

24X20S 

£5.29 

39p 

35% 

Steradent  Tablets 

12X30S 

£3.90 

57p 

34.4% 

Domestos  (2p  off) 

20  x  large 

£5.75 

41 P 

inc.2p  Off 

19.3% 

Domestos  (3p  off) 

12  xfamily 

£5.32 

631/2p 

inc.3p  off 

19.7% 

Balsam  conditioner 

6  x  100ml 

£1.61 

39P 

20.8% 

vosene  Shampoo 

36  x sachet 

£1.95 

vosene  Shampoo 

12 x  standard 

£2.41 

29P 

20.3% 

Silvikrin  Hairspray 

12  x  standard 

£3.22 

39P 

20.8% 

Right  Guard  Anti-Perspirant 
Double  Protection 

6x91  ml 

£2.46 

60P 

21.4% 

Right  Guard  Anti-Perspirant 
Double  Protection 

6  x  134ml 

£3.06 

75P 

21.7% 

Peacock  Mansize  Tissues 

12's 

£3.29 

34p 

7.2% 

Peacock  Blackcurrant 
Health  Drink 

12x171/2dz 

£3.75 

40p 

10% 

ALL  OUR  OFFERS  ARE  SUBJECT  TO  AVAILABILITY  AND  VAT  WHERE  APPLICABLE 
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Mr  Alex  Smith,  chairman  and  managing 
director  of  Upjohn  Ltd,  celebrated  25 
years  with  the  company  last  week.  To 
mark  the  event  he  was  presented  with 
a  French  carriage  clock  at  a  dinner  held 
in  his  honour.  He  is  seen  above  (right) 
being  congratulated  by  Mr  Carl  Duisberg, 
vice-president  of  Upjohn  Europe  (south). 
Mr  Frank  Robinson,  MPS,  chairman  of 
Earex  Products  Ltd,  has  completed  50 
years  as  a  pharmacist,  and  on  his  retire- 
ment the  directors  of  Earex  presented 
him  with  a  Volvo  saloon  car  in  apprecia- 
tion of  his  work.  Mr  Robinson  will 
spend  much  of  his  retirement  travelling 
abroad  and  pursuing  his  hobby  of 
numismatics. 

Deaths 

French:  Mr  John  James  French,  MPS, 
Fleetgate,  Barton,  South  Humberside. 
Mr  French  registered  in  1922,  and 
owned  a  pharmacy  on  Fleetgate. 
Rhodes:  Mr  Stuart  Atkinson  Rhodes, 
MPS,  Newton  Solney,  Burton-on-Trent, 
Staffordshire.  Mr  Rhodes  registered  in 
1929. 

Skinner:  On  February  1,  in  hospital, 
Mrs  Henrietta  Emma  Skinner,  MPS, 
Eastbourne,  East  Sussex.  Mrs  Skinner 
registered  in  1911  and  was  president  of 
the  National  Association  of  Women 
Pharmacists  during  the  1930s. 
Wood:  On  February  6,  Mr  James  Keltie 
Wood,  MPS,  Baxter  House,  Glasgow.  Mr 
Wood  registered  in  1922. 

News  in  brief 

□  Many  revisions  to  the  dressings, 
appliances  and  drugs  sections  are  inclu- 
ded in  the  December  1979  amendment 
to  the  Scottish  Drug  Tariff.  Also  noted 
are  the  November  1979  changes  in  the 
dispensing  fees. 

□  HM  Customs  and  Excise  have  pub- 
lished a  supplement  to  notice  no  252 
covering  the  apportionment  of  the  duti- 
able and  non-dutiable  elements  in 
charges  for  carriage  covering  delivery  of 
goods  beyond  their  place  of  introduction 
into  the  customs  territory  of  the  EEC. 
Valuation  of  imported  goods  for  customs 
purposes,  VAT  and  trade  statistics. 


TOPICAL  REFLECTIONS 

by  Xrayser 

Washed  brains? 

The  eager  rep,  neatly  dressed,  well  groomed,  and  so  polite,  stands  at 
my  counter  smiling  as  he  waves  the  customers  to  go  ahead  ...  he  can 
wait,  for  he  has  something  momentous  to  show  me  which  will  need  my 
undivided  attention.  Then  keeping  his  presentation  package  firmly 
closed,  but  in  sight  so  as  to  arouse  my  curiosity,  he  goes  through  the 
routine  list  to  check  this  journey's  special  offers  and  regular  stock 
re-orders.  Finally,  the  moment  we  have  been  waiting  for  .  .  .  you  can 
almost  hear  the  trumpet  fanfare  as  the  case  is  lifted  onto  the  counter; 
slowly  the  clips  are  opened,  up  comes  the  lid  and  "vo/7a"  this  year's 
latest  offering! 

Now,  whether  it  be  a  new  cold  relief  powder,  nasal  spray,  shampoo, 
or  as  currently,  a  moisturiser  or  skin  care  range,  the  sell-in  is  nearly 
always  based  on  the  commercial  aspects.  How  it's  to  be  advertised,  so 
many  pages  in  umpteen  journals,  so  many  spots  on  peak  television: 
hundreds  of  thousands  in  promotions,  and  of  course  a  very  special 
bonus  for  Mr  Xrayser,  MPS,  and  his  fellows  to  encourage  support. 
We  do  discuss  the  merits  of  the  product,  but  more  as  a  means  of 
familiarisation  than  critical  assessment,  for  underlying  the  whole 
transaction  is  the  assumption  that,  despite  the  razamatazz  and  our 
knowledge  that  the  whole  operation  is  intended  to  make  money,  the 
products  themselves  are  fit  for  their  purpose.  Experience  has  confirmed 
this  to  the  point  where  I  doubt  if  there  has  been  a  genuinely  bad 
product  launched  in  the  past  ten  years.  Some  may  not  have  survived, 
but  the  reasons  for  failure  are  normally  to  be  found  in  packaging,  price 
or  lack  of  follow-up  support. 

Consumers  will  choose 

When  we  read  that  Which?  is  criticising  many  of  the  products  we  sell 
as  ineffective,  unnecessary,  and  too  expensive,  they  seem  to  be  talking 
from  a  viewpoint  strangely  remote  from  the  world  we  live  in.  Spartan, 
drab,  and  pennypinching  must  be  their  place,  for  to  apply  their  logic 
consistently  would  lead  to  a  lifestyle  where  Fairy  liquid  was  the  ideal 
shampoo,  aspirin  or  paracetamol  the  only  analgesics,  and  cake  shops 
sold  only  brown  bread.  When  Night  Nurse  was  introduced  I  thought 
it  too  expensive,  yet  sold  just  under  a  gross  in  the  first  year.  Other 
products  may  have  been  as  effective  for  less  money,  but  it  is  the 
customers  who  provide  the  proof  since  they  obviously  believe  it  is  worth 
20p  for  a  night's  relief  from  cold  symptoms.  When  I  make  a  draught 
for  indigestion  I  charge  at  least  25p,  and  would  not  consider  selling 
25g  of  sod  bic  plus  25g  of  mag  trisil  for  the  customer  to  take  home 
and  mix — although  it  might  be  better  value  for  money.  The  customer 
has  asked  for  my  professional  help,  wants  it  now,  and  is  expecting  to 
pay  for  it. 

We  are  talking  about  comparatively  small  sums  of  money,  and  items 
whose  single-dose  costs  are  tiny  by  any  standards,  when  weighed 
against  the  benefits — particularly  when  the  patient  allows  himself 
guidance  from  the  pharmacist,  the  only  professional  who  collects  no 
fee  for  his  services,  other  than  the  modest  10-30p  profit  on  a  transaction. 

Questions 

Which?  has  been  very  effective,  and  welcome  in  assessing  the 
qualities  and  value-for-money  of  consumer  durables,  radios,  washing 
machines,  fridges,  cars  and  the  like,  where  unbiased  comparisons  are 
hard  to  get  and  savings  to  be  made  are  real.  But  when  it  comes  to 
domestic  medicines  they  are  wasting  their  time,  for  the  savings  are 
hardly  worth  the  effort,  and  my  customers,  despite  some  friendly 
badinage,  continue  to  buy  the  elegant  and  convenient  remedy,  even 
though  it  may  not  be  cheapest  possible  treatment.  Who  wants  to  chomp 
down  two  aspirins  when  you  can  drink  a  Lemsip?  I  can't  see  the  Which? 
report  having  much  effect,  other  than  getting  a  few  column  inches  of 
publicity.  However,  if  it  induces  people  to  ask  about  the  medicines 
we  sell  it  will  have  done  us  a  service,  don't  you  think? 
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Relaunch  of  Colgate 
Dental  Cream 


Colgate-Palmolive  have  relaunched  Col- 
gate Dental  Cream  based  on  the  results 
of  three  years  of  clinical  trials  amongst 
800  school  children  in  Salford. 

Co-ordinated  by  the  University  of 
Manchester  Dental  Research  Unit  and 
using  test  methods  approved  by  the  Bri- 
tish Dental  Association  the  trials,  which 
are  soon  to  be  published,  prove  conclu- 
sively that  this  new  Colgate  Dental 
Cream  gives  children  more  protection 
from  dental  decay  than  ever  before. 

The  new  formulation  is  based  on  an 
improved  fluoride  system  which  com- 
bines monofluorophosphate  with  sodium 
fluoride.  Colgate  believe  they  are  the 
first  UK  company  to  introduce  a  second 
fluoride  into  toothpaste  in  what  they 
see  as  the  most  significant  development 
in  the  dentifrice  market  since  the  in- 
troduction of  fluoride  into  toothpastes 
in  the  late  sixties. 

CDC  it  is  claimed  has  more  loyal 
users  than  any  other  brand — over  50  per 
cent  of  all  users  are  solus  users  and  so 
the  new  CDC  packs  have  undergone  only 
subtle  colour  and  typeface  changes.  How- 
ever, a  new  family  logo  within  the  "ring 
of  confidence"  has  been  added  to  help 
convey  the  message  of  better  protection 
for  all  the  family.  The  familiar  minty 
taste,  a  strong  factor  in  brand  loyalty, 
remains  unchanged.  The  relaunch  is  sup- 


Kodak  Brownie  back 

Kodak  are  re-introducing  their  Pocket 
A-l  camera  as  the  Kodak  Brownie,  thus 
bringing  back  a  name  that  "is  regarded 
with  considerable  affection." 

The  Brownie  will  be  sold  alone  as  a 
"starter"  camera,  expected  to  retail  at 
under  £8,  making  it  the  cheapest  in  the 
Kodak  range.  Kodak  Ltd,  Station  Road, 
Hemel  Hempstead,  Herts. 

For  Mothers  Day 

Buf  body  scrub  is  now  available  in 
Mothers  Day  wrapping  (£3.17).  Designed 
for  the  awkward-to-reach  areas,  such  as 
the  back  and  shoulders,  Buf  body  scrub 
is  described  as  an  ideal  gift  for  use  whilst 
relaxing  in  a  bath  or  shower.  Riker 
Laboratories,  Morley  Street,  Lough- 
borough, Leicestershire  LEU  1EP. 

Lip  Quencher  news 

Four  new  shades  of  Lip  Quencher 
(£1.35)  by  Chap  Stick  will  be  available 
from  mid-March,  bringing  the  total  to 
16.  Iced  clover,  crushed  mango,  cran- 
berry cider  and  elderberry  wine  have 
been  designed  with  the  fashion  looks  of 
1980  in  mind.  Lip  Quenchers  will  be 
supported  by  an  advertising  spend  of 


ported  by  a  campaign  of  £4|m  plus, 
including  a  £1.3m  nationwide  television 
campaign,  a  door-to-door  leaflet  promo- 
tion, POS  material,  and  extensive  advert- 
ising in  the  women's  Press. 

Colgate  Dental  Cream  has  maintained 
leadership  in  the  volatile  dentifrice  mar- 
ket for  over  25  years  and  is  undisputed 
brand  leader  with  an  average  share  of 
25  per  cent — at  least  7  percentage  points 
ahead  of  its  nearest  competitor,  say 
Colgate. 

Tn  addition  to  the  relaunch  of  CDC 
Colgate  will  shortly  be  offering  the  con- 
sumer a  full  range  of  oral  care  products 
as  well  as  fluoride  toothpaste.  This  new 
range  will  include  toothbrushes,  disclos- 
ing tablets  and  dental  floss  and  will  ini- 
tially be  on  sale  through  chemists.  Col- 
gate-Palmolive Ltd,  76  Oxford  Street, 
London  WIA  I  EN. 


£50,000  during  the  spring.  A.  H. 
Robins  Co  Ltd,  14  Conduit  Street,  Lon- 
don W1R  9TG. 

Matey  date 

Matey  'bubble  bath  is  to  go  national  on 
television  again.  A  £160,000  campaign 
will  be  broadcast  over  a  four-week 
period  starting  March  3. 

Lhe  new  campaign,  which  replaces 
the  one  lost  in  September  1979  because 
of  the  ITV  strike,  coincides  with  the 
third  phase  of  the  Matey  green  cross 
promotion  which  takes  the  form  of  a 
road  safety  painting  competition  aimed 
at  school  children.  Nicholas  Labora- 
tories Ltd,  PO  Box  17,  225  Bath  Road, 
Slough  SL1  4AU. 

Portia  bags 

Portia  have  produced  two  vinyl  bags 
for  toiletries  which  can  be  used  separ- 
ately or  inside  a  larger  holdall.  Both 
have  contrasting  two-colour  strips  on 
white,  red  or  blue  backgrounds. 

One  model  is  the  style  of  a  small 
duffle  bag  (£1.55),  the  other  (£1.38)  has 
internal  pockets  to  separate  wet  and 
dry  items.  Solport  Brothers  Ltd,  Portia 
House,    Worthing,    West  Sussex. 


Napcolour  unit  and 
enlargement  offer 

The  success  of  Photo  Service  film  wit 
its  free  cameo  album  promotion  ha 
prompted  Napcolour  to  produce  "cros 
hatching"  effect  to  give  maximum  impac 
for  impulse  purchases.  The  "pilfer-proof 
unit  has  all  the  attractions  of  self-servic 
and  can  be  reversed  to  act  as  a  wall  unii 
say  Napcolour. 

Until  March  18,  a  free  enlargement  o 


Braun  addition 

Braun  Electric  have  added  the  Travel-h 
air.  a  two  speed  dual  voltage  hairdryer;; 
(£10.95),  to  their  personal  care  range.. 

Described  as  a  brown  hairdryer  with; 
a  stylish  design,  it  has  two-speed  heat! 
setting,  600  watt  and  1,200  watts,  asj 
well  as  dual  voltage. 

With  its  own  detachable  concentrator,! 
the  Travelair  also  features  a  circular  ele-l 
ment  for  even  distribution  of  heat,  and] 
an  angled  handle  to  make  drying  and] 
styling  the  hair  easy. 

The  company  has  also  repackaged  the 
Protector  electronic  sensor  hairdryer  set 
SDE  850  in  silver  to  bring  it  in  line  with 
other  Braun  packaging.  Braun  Electric] 
(UK)  Ltd,  Dolphin  Estate,  Windmim 
Road,  Sunbury-on-Thames,  Middlesex. 

R&C  price  error 

Retail  prices  for  Gaviscon  and  Transvasin 
were  incorrectly  supplied  to  C&D  for  this 
week's  Supplement.  Prices  should  be: 
Gaviscon  sachets  £1.62,  tablets  £4.1 5, 
liquid  £4.14,  infant  £2.59,  Transvasin 
£0.55.  Reckitt  &  Coleman  Products  Ltd, 
Danson  Lane,  Hull  HU8  7DS. 
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Now  the  good  news . . . 

After  the  recent  news  that  agency  cosmetics  are  to 
make  an  excursion  into  "superstores",  how 
encouraging  to  hear  that  Vichy  are  not  only 
confirmed  in  their  chemist-only  policy,  but  are  to  take 
impressive  steps  to  bring  more  chemists  into  their 
franchise. 

The  company  is  making  three  basic  changes  in  its 
commercial  policy  (p72)  which  will  enable  any 
chemist  who  has  been  put  off  in  the  past  by  too- 
heavy  a  commitment,  to  take  the  first  steps  towards 
making  the  range  a  profitable  investment.  An  opening 
stock  parcel  will  be  available  at  a  cost  as  low  as  £100 
and  only  after  a  "nursery"  period,  during  which  the 
chemist  will  be  asked  to  commit  himself  to  no  more 
than  he  believes  right,  will  he  move  on  to  larger 
orders  with  their  attendant  higher  margins. 

If  this  sounds  too  much  like  Utopia'to  a  beleaguered 
chemist,  who  has  seen  friends  desert  him  one  by  one 
over  the  years  (or  be  swallowed  up  by  competitors 
with  a  more  roving  eye) ,  then  perhaps  we  have  to 
look  no  further  for  the  reason  than  in  the  bracketing 
of  the  name  of  the  National  Pharmaceutical 
Association  with  the  move.  The  NPA  has  well 
publicised  its  negotiations  with  the  cosmetics  houses 
over  the  past  year  or  so;  in  some  it  has  been  less  than 
totally  successful  ( Revlon  being  the  prime  example) , 
but  Vichy  have  clearly  been  eager  and  willing  to 
co-operate  and  the  result  is  a  clear  challenge  to 
chemists — independents  and  multiples  alike — to  make 
the  most  of  the  opportunity. 

It  is  no  good  pharmacy  having  exclusive  ranges 
unless  they  are  stocked  widely  and  with  enthusiasm 
— and  sold  positively  with  the  backing  of  expert 
advice.  Failure  to  accept  this  challenge  would  be  to 
prove  other  agencies  right  in  their  belief  that  quality 
toiletries  are  no  more  than  a  pick-up  line  to  be  carded 
and  merchandised  on  racks,  in  supermarkets. 
(Perhaps  this  is  a  time  also  to  remind  shop 
designers  and  fitters  not  to  go  too  far  with  the  removal 
of  that  essential  focal  point  for  consultation  between 
customer  and  assistant — the  counter.) 

Vichy  are,  of  course,  a  European-based  company 
with  pharmaceutical  ties  and  origins.  In  that  they  are 
far  from  alone  on  the  Continent  and  there  are  other 
pharmacy-only  ranges  both  already  here  and 
considering  the  UK  market.  They  may  watch  closely 
the  way  the  chemists  respond  to  concessions — and 
the  better  Vichy  succeed  the  more  likely  is  the 
chemist  to  find  others  willing  to  support  his  cause 
effectively.  We  wish  the  move  well — not  least  for  the 
bandwagon  it  could  start  rolling. 


EDITORIAL  COMMENT 
FROM  CHEMIST  AND 
DRUGGIST.  JANUARY  1980- 


Further  good  news  for  the  chemists  of  Britain: 
the  chemists  of  Vichy  introduce 
their  new  range  of  sun  preparations. 


VICHYsKIN  CARE 
At  your  chemist. 


FOR  FURTHER  DETAILS,  SEE  NEXT  WEEK'S  ISSUE  OF  CHEMIST  AND  DRUGGIST. 
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Natrafoods  scheme  to  aid 
pharmacy  profits 


Natrafoods,  health  food  specialists 
believe  .they  have  a  scheme  to  aid  phar- 
macy profits. 

The  scheme  comprises  retailing  health 
foods  in  pharmacies  as  a  shop  within  a 
shop  under  the  Natrafoods  banner.  Mr 
David  Reid,  MPS.  a  founder  of  Natra- 
foods 'told  C&D  that  the  introduction  of 
health  foods  in  pharmacies  has  usually 
only  meant  the  stocking  of  a  small  range 
of  products.  Suitable  returns  on  this 
scale,  he  argues,  would  not  be  achieved 
and  increased  turnover  would  not  be 
significant. 

Under  the  Natrafoods  scheme,  phar- 
macists are  advised  to  make  300  linear 
feet  of  shelving  available  for  the  stocking 
of  health  foods  and  if  necessary  reduce 
their  slower-moving  toiletries  lines. 
Natrafoods  will  act  on  a  consultancy 
basis  in  return  for  a  fee  and  will  en- 
courage growth  by  back-up  advertising, 
and  promotions. 

Since,  establishing  the  Natrafoods 
scheme  in  his  pharmacy  in  Southend, 
Mr  Reid  claims  it  has  proved  so  popular 
that  a  separate  premises  has  had  to  be 
opened  nearby.  Natrafoods  Ltd,  9  South- 
church  Road,  Southend-on-Sea  SSI  2NG. 


ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc — Scotland;  WW — Wales  and  West; 
So — South,  NE— North-east;  A— Anglia;  U— Ulster; 
We — Westward,  B — Border;  G — Grampian; 
r£ — Eireann;  CI — Channel  Island. 

Alka-se!tzer:  All  areas 

Atrixo:  All  areas 

Balance:  M,  Lc,  Y,  NE 

Beecham  powders:  Ln,  Lc,  Sc,  WW,  A, 

V,  We 

Carefree:  All  except  A 

Clairol  Clarisse:  All  areas 

Clearasil  Clearguard  lotion:  All  except  Ln 

Clearasil  Clearguard  cream:  Ln 

Crest  toothpaste:  Ln,  Y,  Sc,  WW,  NE,  A, 

We,  G,  CI 

Cyclax  Moistra:  All  areas 
Dry-clear  acne  lotion:  M 
Farley  rusks:  All  except  E,  CI 
Gillette:  All  areas 

Head  &  Shoulders:  Ln,  M,  Y,  WW,  So,  A, 

V,  We 

Heinz  babyfoods:  Lc,  Y,  Sc,  So,  NE,  G 
Minadex:  Ln,  M,  Lc,  Y,  NE 
Oil  of  Ulay:  Ln 

Owbridges  Cold  Control:  All  areas 
Sanilav:  All  except  U,  We,  B,  CI 
Signal  toothpaste:  All  areas 
Slimgard:  All  except  E,  CI 
Snugglers:  All  areas 
SR  toothpaste:  All  areas 
Vespre:  All  except  A 
Wondra:  Y,  NE 


Taylor  made  for 
soap  and  talc 

A  counter  display  stand  is  now  avail-| 
able  for  Taylor  of  London's  soaps  andl 
talcum  powder  in  their  Victorian  stylej 
pack. 

The  stand  is  designed  to  hold  eight 
drums  of  talcum  powder  and  12  boxes 
of  individual  tablets  of  soap.  The  head- 
board slots  into  the  back  of  the  base 
and  has  a  decorative  brown  design. 

The  stand  measures  14xl3xl0in 
and  is  free  in  conjunction  with  special 
offers  to  stockists.  It  will  be  available 
from  mid-February  to  the  end  of  April. 
Taylors  of  London,  166  Sloane  Street, 
London  SW1X  9QF. 


Arden's  Millenium 

Regular  use  of  the  new  Millenium 
range  can  accelerate  the  natural  cell 
renewal  process  in  older  skins  by  25 
per  cent  on  average,  according  to 
Elizabeth  Arden.  The  renewal  time  for 
the  skin  surface  in  the  young  is  put  at 
two  to  three  weeks,  but  can  be  double 
that  in  the  mature  skin  resulting  in  the 
development  of  areas  of  weakness 
which  permit  faster  loss  of  natural  mois- 
ture. Arden  say  that  by  speeding  up 
this  cell  renewal  process  they  can  bring 
back  "the  advantages  of  younger  skin". 

Three  Millenium  products  are  to  be 
used  at  night — the  hydrating  cleanser 
(125ml  £7.50)  which  is  activated  with  a 
water  rinse  and  followed  by  revitalising 
tonic  (150ml  £7.50).  The  night  renewal 
cream  (30ml  £17;  50ml  £25)  is  said  to 
work  within  the  skin  to  speed  up  the 
natural  cell  renewal  process.  The  morn- 
ing regime  begins  with  another  applica- 
tion of  revitalising  tonic  followed  by 
day  renewal  emulsion  (75ml  £17). 

The  Millenium  skin  care  range  will  be 
sold  exclusively  through  Harrods  for  a 
fortnight  from  March  8.  Thereafter  it 
will  be  available  for  sale  nationally 
from  selected  major  Arden  consultant 
accounts.  Elizabeth  Arden  Ltd,  20  New 
Bond  Street,  London  W1A  2AE. 


TV  promotions  for 
Jeyes  and  Sanilav 

A  spring  advertising  campaign  has  been 
announced  for  Jeyes  fluid.  The  cam- 
paign will  comprise  full-colour  pages  in 
Amateur  Gardening,  Popular  Gardening, 
Practical  Gardening  and  Garden  News, 
which  have  a  combined  readership  esti- 
mated at  more  than  6  million. 

Promoting  Jeyes  fluid  as  "The  simple 
solution  to  so  many  garden  ailments" 
the  campaign  will  coincide  with  spring- 
time gardening  activity. 

Commenting  on  the  advertising  cam- 


paign, Jeyes'  product  group  manager 
Brian  Carlisle  says:  "We  know  that 
amateur  gardeners  account  for  more 
than  50  per  cent  of  the  sales  of  Jeyes 
Fluid  and,  in  addition,  this  is  an  area 
of  the  UK  leisure  market  showing  very 
significant  growth". 

Jeyes  are  also  planning  to  spend  £im 
in  support  of  thick  liquid  Sanilav. 

Spearheading  the  campaign  is  a 
£250,000  investment  in  a  new  television 
advertisement  which  will  be  seen  by 
84  per  cent  of  housewives  in  every  ma 
jor  region  over  a  five-week  period  from 
February  11.  Jeyes  Ltd,  Brunei  Way 
Thetford,  Norfolk. 

Stick  up  refill 

Airwick  have  introduced  a  refill  for  the 
stick  up  range  (£0.32).  Beecham  Pro- 
prietaries, Beecham  House,  Brentford, 
Middlesex  TW8  9BD. 

PRESCRIPTION 
SPECIALITIES 

Voltarol  50mg 

Voltarol  tablets  are  now  available  in 
50mg  strength  in  packs  of  100  (trade  price 
£17.50).  Geigy  Pharmaceuticals,  Wimble- 
hurst  Road,  Horsham,  East  Sussex  RH12 

Move  for  Duromine 

From  March  3,  Riker  Laboratories  are 
transferring  Duromine  to  Carnegie  Medi- 
cal. This  will  involve  a  change  of  packa- 
ging and  capsule  markings,  where  the  full 
product  name  and  strength  (15mg  or 
30mg)  will  now  appear. 

New  packs  have  been  supplied  against 
wholesalers'  orders  since  January  28. 
The  company  stresses  that  there  is  no 
need  to  return  any  Riker-packaged  Duro- 
mine for  credit  or  replacement  as  these 
can  be  dispensed  until  stocks  are  exhaus- 
ted. Riker  Laboratories,  1  Morley  Street, 
Loughborough,  Leics  LEI  1  1EP. 
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•  Colgate  Dental  Cream  is  the  undisputed 
brand  leader  and  has  been  for  over  25  years. 

•  Colgate  Dental  Cream  dominates  the 
toothpaste  market  with  a  current  average 
share  of  25%. 

•  More  people  are  loyal  to  Colgate  Dental 
Cream  than  any  other  toothpaste. 


Igate  runs  rings  round  all  other  toothpastes! 


COUNTERPOINTS 


Sweetex  aim  to  'take  the 
lumps  out  of  life' 


New  logo,  packaging  and  merchandising 
material  plus  a  national  advertising  cam- 
paign form  the  relaunch  programme  for 
Sweetex,  described  'by  the  company  as 
Britain's  leading  artificial  sweetener, 
holding  one  third  of  the  market. 

Using  a  stronger,  more  vibrant  green 
as  the  theme  colour,  the  modernised 
packs  are  designed  to  give  the  brand's 
range  more  impact  at  point  of  sale. 

Packaging  design  extends  beyond  pri- 
mary containers  to  outer  packaging, 
which  clearly  identifies  the  Sweetex 
brand  name,  and  to  a  range  of  merchan- 
dising units  including  header  cards  and 
new  style  dump  bin. 

Says  Sweetex  product  manager,  Gra- 
ham Gilbert:  "Product  display  is  as 
important  to  this  market  as  any  other 
and  we  have  devised  a  variety  of  success- 
ful shelf  and  counter  trays  and  dump 
bins  over  the  years.  Our  new  merchan- 
dising material  has  drawn  upon  this 
experience  whilst  making  use  of  the 
latest  developments  and  reflecting  our 
new,  more  modern  style." 

A  major  part  of  the  Sweetex  relaunch 
programme  is  a  new  national  television 
advertising  campaign  breaking  in  March, 


supported  in  national  women's  and  slim- 
ming magazines.  With  a  national  tele- 
vision budget  of  £275,000  a  new  com- 
mercial will  run  in  March  and  April 
followed  by  full-page  magazine  adver- 
tising through  to  July. 

The  advertising  campaign  takes  a 
completely  new  approach  for  the  brand 
with  the  theme  "Take  Sweetex — Take 
the  lumps  out  of  your  life". 

For  the  trade  Crookes-Annestan  are 
adding  a  stockists'  display  incentive  to 
the  campaign  in  the  form  o'f  a  draw  for 
250  Sweetex  "credit  card"  calculators. 
Crookes-Anestan  Ltd,  PO  Box  64,  1 
Thane  Road  West,  Nottingham. 


Mallory  discount 
from  Vestric 

Vestric  are  offering  an  extra  12  per  cent 
on  a  selection  of  Mallory  Dura-cell  bat- 
teries throughout  February.  The  special 
terms  apply  to  MN  1300,  1400,  1500, 
1604  and  2400  types. 

As  part  of  the  promotion,  Mallory  are 
offering  a  holiday  worth  £3,000,  20  week- 
end breaks  worth  a  total  of  £4,000  and 
400  Ektra  cameras  in  a  consumer  "proof 
of  purchase"  competition.  Special  POS 
headercards  are  available  from  Vestric 
branches.  Vestric  Ltd,  Chapel  Street, 
Runcorn,  Cheshire  WA7  5AP. 

Soap  promotion 
from  Cussons 

Following  the  relaunch  of  Cussons  cold 
cream  soap  last  July,  Cussons  UK  are  to 
follow  up  with  a  "special  price"  pro- 
motion in  February. 

Current  RSP  for  the  4oz  bar  of  Cus- 
sons cold  cream  soap  is  181p.  Cussons 
suggest  the  incentive  on  the  "special 
price"  flashed  packs  be  Hp  off. 

Described  as  a  skin  care  product 
which  "contains  many  natural  ingre- 
dients like  coconut  oil,  lanolin  and 
beeswax",  Cussons  cold  cream  soap  is 
said  to  be  much  in  demand  for  its  "back 
to  nature"  appeal. 


Since  the  relaunch  last  year  the  com- 
pany claims  the  brand  has  established  an 
overall  one  per  cent  share  of  the  £65 
million  soap  market.  Cussons  UK  Ltd, 
Kersal  Vale,  Manchester  M7  0GL. 

Dazzling  Leichner 

Leichner  are  introducing  Body  Dazzle 
(£2.75)  in  four  champagne  colours,  pink 
champagne,  gold  champagne,  silver 
champagne  and  a  multi-coloured  sparkler 
champagne  lights.  Described  as  a  non- 
greasy,  non-oily  smooth  gel  base,  Body 
Dazzle  is  supplied  on  a  tester  unit 
holding  one  of  each  shade  of  Body 
Dazzle  and  twelve  Razzle  Dazzle  eye 
make-up  items.  L.  Leichner  (London) 
Ltd,  202  Terminus  Road,  Eastbourne, 
East  Sussex  BN21  3DF. 

Family  planning 
in  six  languages 

Wyeth  Laboratories  are  distributing  a 
multi-lingual  booklet  on  family  planning. 
The  booklet,  aimed  at  immigrants,  is 
printed  in  English,  Urdu,  Punjabi,  Gujer- 
athi,  Bengali  and  Cantonese.  It  explains 
the  different  methods  of  contraception 
and  is  available  free  to  retail  and  hospi- 
tal pharmacies.  Wyeth  Laboratories, 
Huntercombe  Lane  South,  Taplow, 
Maidenhead,  Berks  SL6  0PH. 


Guard  relaunch 
in  rose  and  wine 

Loo  Guard  has  been  relaunched  by 
Vychem  Ltd.  Having  acquired  the  brand 
from  Airwick,  Vychem  are  offering  new 
Superfresh  Loo  Guard  in  two  fragrances, 
rose  and  wine  (£0.40). 

The  launch  of  Superfresh  Loo  Guard 
will  be  supported  by  advertising  in 
Woman,  Woman's  Own,  Woman's 
Realm  and  Woman's  Weekly  and  backed 
up  by  window  stickers,  sales  aids  and 
posters.  Vychem  Ltd,  20  Market  Street, 
Poole  BH15  1NW. 


A  plucky  number 

A  selection  of  tweezers  has  been  intro- 
duced to  the  C.  K.  branded  range  of 
cutlery  by  CeKa  Works  Ltd  of  North 
Wales. 

The  tweezers  are  supplied  ready- 
carded  with  three  each  of  four  different  I 
types  to  suit  the  needs  of  a  wide  cross  I 
section  of  'pluckers'.  The  card  contains  i 
4^  in  long  tweezers  (£9.60  + VAT),  but  j 
the  tweezers  are  also  supplied  loose  j 
(£0.80+ VAT).  CeKa  Works  Ltd,  Pwl- 
lheli. Gwynedd,  North  Wales. 

Le  Galion  offer 

A  spring  promotion  from  le  Galion  com- 
prises a  1.5ml  Sortilege  perfume  extract 
free  with  every  Cologne  concentrate 
spray  (£5.95)  purchased  and  a  special 
size  Eau  de  Toilette  spray  on  offer  at 
£4.95. 

Both  offers  will  be  in  the  shops  during 
March  and  April  to  coincide  with  Easter 
and  Mother's  Day.  Eylure  Ltd,  Grange 
Industrial  Estate,  Llanfrechfa  Way, 
Cwmbran,  Gwent. 

Hair  on  the  air 

Schwarzkopf  are  screening  two  television 
commercials  for  Corimist  and  Batiste 
until  the  end  of  February.  A  second 
burst  is  planned  for  later  this  year  and 
media  spend  is  put  at  £550,000.  Schwarz- 
kopf Ltd,  Perm  Road.  Californian 
Trading  Estate,  Aylesbury,  Bucks. 
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Dental  cream 


FIGHTS  DECAY 


FEWER  FILLINGS 


*  IMPROVED 
MFP  FLUORIDE 


TOMORROW! 

Colgate  announces  the  most  important  development 
in  the  UK  dentifrice  market  since  the  introduction 
of  fluoride  toothpaste. 

•  New  Colgate  Dental  Cream  has  a  new  fluoride 
system  to  give  more  protection  than  ever  before. 

•  New  Colgate  Dental  Cream  is  more  effective 
than  a  standard  fluoride  toothpaste  at  reducing 
decay. 

New  Colgate  Dental  Cream  is  getting  the  biggest 
support  programme  ever  seen  in  this  market. 

•  £4,500,000  plus  is  being  invested  in 
advertising  support. 

•  Nationwide  door-to-door  coupon  and  trial 
programme. 

•  Full  point  of  sale  and  promotional  support. 


olgate  runs  rinis  round  all  other  toothpastes! 


COUNTERPOINTS 

Sun  preparations  from 
Lancome  and  Estee  Lauder 


Hydra  Bronze  is  a  range  of  five  products 
from  Lancome  designed  'they  say  to  care 
for  and  protect  the  skin  both  before, 
during  and  after  exposure  to  the  sun. 

The  range,  which  will  be  available  in 
the  shops  from  mid-March,  comprises 
premier  soleil  cream  (54g,  £4.00)  which 
is  recommended  for  fair  or  sensitive 
skins  with  a  protection  factor  of  6. 

Premier  soleil  lait  teinte  (125ml, 
£4.00)  is  described  as  a  protective  tinted 
milk  for  fair  skins  to  cope  with  first 
exposure  to  the  sun  and  to  encourage  a 


gradual  sun  tan  without  burning. 

A  non-tinted  milk  for  skins  that  re- 
quire less  protection  is  Plein  soleil  lait 
(150ml,  £4.00)  protection  factor  three. 

Apres  soleil  (125ml,  £4.00)  is  des- 
cribed as  an  after-sun  milk  suitable  for 
all  skin  types. 

For  1980  Lancome  are  offering  free  a 
Hydra  Bronz  Stick  Protecteur  pour  les 
Levres  with  every  purchase  of  Apres 
soleil  plus  one  other  Hydra  Bronz  pro- 
duct. Lancome  (England)  Ltd,  14  Gros- 
venor  Street,  London  W1X  0AD. 


My  daughter's  cars 
were  pierced 
ata 

djenjist 


When  I  discovered  my  local  chemist  was  now 
doing  Ear  Piercing  I  knew  straight  away-"that 
was  where  I  would  take  Katie  when  she  wanted 
l>  to  have  her  ears  pierced." 

¥a   Chemists  know  about  hygiene  and  sterility 
1  so  it  gives  you  the  confidence  you  need,  and 
with  the  new  Inverness  Automatic  System 
Katie  hardly  felt  a  thing. 
A  chemist's  shop  is  the  natural  place  for 
Ear  Piercing.  So  why  don't  you  start?  It's 
so  simple,  so  profitable,  and  customers 
will  come  from  miles  around. 


Please  send  me  the  Inverness  brochure 
Please  ask  a  representative  to  telephone  me  to  arrange 
a  no  obligation  demonstration 

Name  

Address  


Telephone  No 


PEOPLE  TRUST 
CHEMISTS 

Automatic  Ear  Piercing  System 

Louis  Marcel  Ltd,  12  Bexley  Street,  Windsor. 
Telephone:  Windsor  51336. 


Estee  Lauder  has  repackaged  her  Solar 
System  sun  prep  range  products  to  tell 
at-Q-glance  each  product's  sun  protection 
factor. 

A  colour  coded  disc  on  the  front  of 
each  package  indicates  whether  it  gives 
opaque   protection   (white   disc),   offers  I 
some  protection  from  ultra-violet  rays 
while  encouraging  a  tan  (orange  disc), 
moisturises  sun-tannned  skin  (green  disc)  I 
or  gives  you  natural  looking  colour  simi-  j 
lar  to  a  tan  without  the  sun  (tan  disc). 

For  After-sun  care,  two  Apres  Sun 
products  are  available,  a  moisturising  j 
body  lotion  (£4.50)  and  a  cooling  mois- 
ture  treatment  (£5.00).  Both  products 
carry  a  green  disc  to  indicate  after  sun 
treatment. 

The  range  also  comprises  sun  block 
cream  (£4.50),  ultra-violet  screening 
creme  (£4.75),  invisible  sun  control 
(£4.75),  sunbathing  m'ilk  tinted  and  un- 
tinted  (£4.50),  sun  creme  (£4.50),  sun 
tanning  oil  (£4.50)  and  self  action  tan- 
ning creme  (£5.50).  Estee  Lauder  Cos- 
metics Ltd,  71  Grosvenor  Street,  London. 
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This  summer, 
Ever  sun  will  be  seen 
in  all  the  right  places. 


It'll  be  seen  in  our  very  first  TV 
campaign, right  across  the  country  commencing 
this  spring. 

It'll  be  seen  on  colour  pages  in  National 
women's  magazines  and  on  posters  in  London. 

And  it'll  be  seen  to  the  tune  of  over 

£400,000. 

You  can  see  we  mean  business. 

That's  why  for  the  very  first  time,  the 
Roche  Cosmetic  Division  now  has  its  own  sales 
force,  to  smooth  your  way  to  a  successful 
summer. 

You'll  be  seeing  them  soon,  together 
with  our  expanded  range  of  re-designed, 
extensively  researched  bottles,  and  eye- 
catching Point  of  Sale. 

16  February  1980 


This  summer,  make  sure  you're  getting 
your  share  of  the  Eversun  market. 

Because,  make  no  mistake,  >g^fc^ 
we'll  be  bringing  the  market  to  you.  ^  ^ 

EVERSUN 
ll^l 
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Spring  promotions  and 
deals  from  Polaroid 


Polaroid  are  to  use  their  successful  "£3 
refund"  Christmas  promotion  on  SX70 
as  the  basis  for  the  spring  programme. 
The  promotion  brought  in  "tens  of 
thousands"  of  claims,  so,  starting  on 
March  24,  consumers  will  be  offered  a 
£5  refund  on  any  of  Polaroid's  Polasonic 
autofocus  cameras,  including  the  new 
low-priced  model  4000.  At  the  same  time 
there  will  be  a  £2  refund  offer  to  pur- 
chasers of  other  SX-70  type  cameras. 

Dealers  who  sell  an  autofocus  camera 
will  have  a  one-in-40  chance  of  winning 
a  gold  sovereign,  when  the  purchaser 
claims  the  £5  refund.  As  each  claim  is 
submitted,  the  guarantees — with  dealer's 
name  and  addresses — will  be  put  in  a 
hat.  When  there  are  40,  one  is  drawn. 
The  dealer  whose  name  appears  on  the 
card  will  receive  a  gold  sovereign  from 
Polaroid. 

Polaroid  are  encouraging  dealers  to 
keep  good  stocks  of  model  1000  by  hold- 
ing the  1979  price  until  at  least  the  end 
of  June  and  offering  extended  credit  with 
normal  settlement  discount  until  June  15. 
Spring  support  will  come  from  a  heavy- 


weight television  advertising  campaign 
featuring  Richard  Briers,  who  will  be 
drawing  attention  to  the  rebate  scheme. 

Dealers  may  again  link  to  the  main 
campaign  with  their  own  local  advertis- 
ing spreads  which  carry  a  75  per  cent 
contribution  from  Polaroid — and  the 
Christmas  restriction  to  one  insertion  has 
been  lifted  for  1980. 

Autofocus  for  £50 

Polaroid  are  also  launching  a  new 
"popularly-priced"  (selling  around  £50) 
Polason'ic  autofocus  instant  camera,  the 
model  4000.  Featuring  SX70  photo- 
graphy, the  4000  employs  an  electrostatic 
transducer,  located  near  the  lens,  which 
both  emits  and  receives  ultrasonic,  four- 
frequency  "chirps"  while  a  crystal  oscil- 
lator or  "stop-watch"  times  the  interval 
between  sending  and  receiving,  allowing 
the  subject  distance  to  be  computed  and 
the  lens  set  at  one  of  32  depth-of-field 
focus  positions. 

The  model  offers  "the  aim-and-shoot 
simplicity  of  a  fixed  focus  camera"  but 
adds  the  versatility  of  a  variable-focus 


f/9.5,  114mm  lens,  allowing  close-up| 
down  to  90cm.  Flash  range  extends 
4m  with  fiashbars  or  3m  with  the  nevl 
Polatronic  5  electronic  flash.  Flash  ma; 
be  used  outdoors  "to  add  a  sunny  lool 
to  dark  days  and  eliminate  high  contras 
shadows"  (the  camera  automaticalH 
balances  natural  light  and  light  fronj 
flash  for  "a  perfect  exposure").  ThJ 
three-blade  shutter  permits  action-stopj 
ping  photography  at  1/180  second  an<| 
time  exposures  up  to  one  second. 

With  the  introduction  of  Polatronic 
a  new  flashgun  designed  specifically  fo| 
the  Polasonic  5000,  there  is  a  completj 
range  of  electronic  flashes  for  Polaroid 
SX-70  type  cameras.  The  Polatronic 
at  a  trade  price  of  under  £11  and  thl 
model  1000  combi-set  (consisting  ol 
camera  and  matching  Polatronic  1  flasf 
unit)  is  reduced  from  the  1979  price 
Discounts  on  flash  cubes  and  flashbar 
complete  the  flash  package. 

Representatives  will  be  visiting  stockistl 
with  details  of  the  spring  programmel 
Polaroid  (UK)  Ltd,  Ashley  Road\ 
St.  Albans,  Herts. 


The  Inter  dens  Toothbrush, 

Designed  in  consultation  with  Dentists 
to  help  remove  the  plaque 

ordinary  toothbrushes  can't  reach. 


inter-dons  is  a  registered  trademark. 

Nicholas  Laboratories  Limited. 
225  Bath  Road,  Siough  SIX  4AU. 
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[nter-dens  Interdental  Cleansers. 

Designed  in  consultation  with  Dentists 
to  help  remove  the  plaque  even  the 
Inter-dens  Toothbrush  can't  reach. 
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New  Macleans 


Macleans  is  being  relaunched  with  its  heaviest  TV  advertising  ever 

£1  million  in  just  eight  weeks,  starting  February  18th. 

Using  60  second  commercials  like  youVe  never  seen  before. 
Compelling  computer  demonstrations  of  clinical  trials  in  which  the 
amount  of  plaque  that  builds  up  on  teeth  during  a  normal  day  was 
measured  electronically. 

Proving  that,  compared  with  the  control  group,  the  new  calcium 
formulation  Macleans  cuts  plaque  by  as  much  as  50%. 

This  is  the  biggest  news,  the  most  distinctive  advertising,  and  the 
heaviest  promotion  since  the  introduction  of  fluoride. 

Be  prepared. 
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ITT  court  women  with 
'fashion'  camera 


Women  buy  more  than  half  the  110 
cameras  sold,  according  to  John  Oliver 
of  Enterprise  Leisure  Sales — a  statistic 
which  provides  the  basis  for  launching 
the  ITT  FaShionflash,  described  as  a 
complete  departure  in  camera  styling 
and  finish. 

The  camera  will  be  available  (late 
spring  or  early  summer)  in  two  colours 
— honey  beige  and  cool  silver,  both  with 
bright  trim.  The  camera  sits  well  in  the 
hand  and  the  film-advance  and  shutter- 
setting  are  effected  by  a  push-pull  action. 
In  the  closed  position  the  lens  and  the 
shutter  release  are  protected — the  latter 
avoiding  inadvertent  exposures. 

The  new  camera  is  just  over  6  in  in 
length,  has  an  all-glass  lens — with  normal 
and  telephoto  positions  controlled  by  a 
slider — and  an  on-off  switch  for  the 
integral  electronic-flash.  A  conventional 
snake-chain  carrying  sling  is  also  fitted. 

Hama  distributorship 

Enterprise  have  announced  that  they 
are  to  import  and  distribute  the  Hama- 
phot  range  of  small  photographic  acces- 
sories of  which  there  are  some  3,000 
items.  Special  display  stands  holding 
about  100  pre-packed  items  will  encour- 
age impulse  buying  and  arrangements  for 
re-stocking  or  removal  of  slow-selling 
lines  are  in  hand.  Preliminary  stocks  of 
selected  items  are  already  held  by  Enter- 
prise. In  Germany,  Hama  are  one  of  the 
biggest  manufacturers  of  specialised  ac- 
cessories. 

Enterprise  are  also  to  handle  a  new 
range  of  soft  camera-bags,  made  in 
Cyprus  from  heavy-duty,  cloth-lined 
polyurethane  material  giving  a  simulated 
leather  finish.  A  wide  variety  of  pockets 
and  an  adjustable  36-in  strap,  with  a 
non-slip  shoulder  pad,  are  provided. 

The  1980  advertising  budget  for  Enter- 
prise will  be  in  the  region  of  £300,000 


with  a  high  priority  for  above-the-line 
advertising.  Enterprise  Leisure  Sales, 
Marlborough  Trading  Estate,  Lattimore 
Road,  St.  Albans,  Herts. 

Free  flashgun  to 
help  chemists 
sell  Trip  and  Pen 

Olympus  Optical  are  promoting  a  "very 
special  offer"  to  chemists  in  a  sector  of 
the  camera  market  where  price  competi- 
tion today  makes  a  profit  margin  difficult 
to  achieve.  On  direct  orders,  they  will 
give  a  free  Olympus  flashgun,  the  PS200 
(average  retail  value  £15),  free  with  a 
purchase  of  two  Trip  35  cameras  and 
one  Pen  EE3  camera. 

In  addition,  there  is  an  extra  5  per 
cent  discount  on  invoice,  with  another 
5  per  cent  for  settlement  in  seven  days. 

Representatives  are  currently  calling 


on  dealers  and  will  provide  further 
information  about  the  offer  and  details 
of  advertising  and  promotional  plans  for 
1980.  The  company's  contact  for  a  call 
is  Les  Clark.  Olympus  Optical  Co  (UK) 
Ltd,  2  Honduras  Street,  London  EC1. 


Fuji  rationalise 


processing 


A  new  processing  schedule  for  Fuji- 
chrome  E4  reversal  films  has  been  an- 
nounced by  Fujimex.  Due  to  expanding 
E6  sales  and  therefore  a  decreasing 
intake  of  E4,  their  laboratory  will  in 
future,  process  all  E4  material  on  a 
weekly  basis.  This  move  ensures  that  the 
high  standard  of  processing  is  main- 
tained, and  that  the  24-hour  service  on 
E6  material  continues,  says  the  company. 
Fujimex,  Hanimex  House,  Dorcan,  Swin- 
don, SNJ  5HW. 


customers  with  mouth 

ulcers  need 
chemists  with  Medijel 


Medijel.  Soft  pastilles  and  soothing  gel  for  mouth  ulcers. 
Further  information,  including  data  sheets,  is  available  from  Dendron  Ltd., 
94  Rickmansworth  Rd,  Watford,  Herts  WDl  7JJ.  Tel.  (0923)  29251. 
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HOLIDAY  BOND 


in  1979,  Bodyform,  the  unique  shaped  towel,  was  the 
most  successful  launch  in  the  highly  competitive  press-on 
sanitary  towel  market 

fn  1980,JBodyform  will  be 
continuing  this  success,  backed 
up  by  a  major  new  advertising 
campaign  and  promotional 


Libresse 


activity 

Each  special  Bodyform 
pack  during  January  anSiljl 
sbruary  will  contain  a  holiday  bond  for  your  customer 
Pprth  £25  towards  a  package  holiday  with  leading  travel 
pgents,  including  Horizon  and  Thomas  Cook's. 

For  further  details  of  this  exciting  promotion  contact 
your  Bowater + Scott  Representative  or  Cash  and  Carry 

Bodyform  by  Ubresse.The  towel  that's  shaped  to  fit. 

1 2  towels  in  every  pack.  Marketed  and  distributed  by  Bowater  ♦  Scott. 


SHOPFITTING 

Superline  scale 
down  counters 

Shopwares  Ltd,  part  of  the  Courtney 
Pope  Group,  are  now  aiming  their 
Superline  counters  and  equipment  at  the 
smaller  retailer.  The  showcase  counters 
in  the  range  are  available  in  three  lengths 
with  either  a  single  demountable  shelf 
with  solid  sliding  doors  or  clear  styrene 
"visidrawers".  The  units  have  a  glazed 
front  and  top,  and  are  internally  illumi- 
nated with  a  fluorescent  lamp.  The  legs 
are  stove  enamelled  and  have  adjustable 
levellers.  Solid  surfaces  are  cream  plastic 
laminate  faced  and  furnishings  in  satin 
anodised  aluminium — alternative  finishes 
are  available  to  order.  All  units  in  the 
Superline  range  have  a  "knock-down" 
construction.  Shopwares  Ltd,  Amhurst 
Park  Works,  Tottenham,  London  N15. 

Drum-up  display 
support 

Hessian  covered  display  drums  (£37  to 
£48  (excl  VAT)  per  set)  are  now  avail- 
able from  Ambitus  of  London. 

There  are  three  sets  of  drums  in  the 
range  and  sizes  vary  in  height  from  5in  to 
30in  with  diameters  from  lOin  to  18in 
— each  set  of  four  drums  packs  within 


Shopwares  Superline  counters  in  a  pharmacy  setting 
the  largest  in  ihe  set.  The  Hessian  cover- 
ing is  available  in  the  standard  colours 
'"bison"  or  "natural",  though  additional 
colours  are  available,  and  it  complies 
with  British  Standards  for  flameproofing. 
Suede  or  velvet  coverings  are  available 
or  the  drums  can  be  supplied  uncovered. 

Lids  may  be  fixed  or  loose  and  non- 
standard drum  sizes  are  available. 
Ambitus,  lS9a  Sloane  Street,  London. 


Mobile  shelves 

GFE  Bartlett  &  Son  Ltd  have  designed  c 
multi-purpose  mobile  shelving  uni 
manufactured  in  stainless  steel. 

Bartletts  say  that  to  reduce  the  cos 
of  the  Beaver  racking  system  they  wil 
market  the  units  direct  in  an  "easily 
transportable  knockdown  pack  complet 
Continued  on  p251 
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HYDROCflie 
HYDRO  OR6 

HyDRocme 

HYDROORe 


Products  for  the  care  and  maintenance  of: 
HARD  CONTACT  LENSES 

Liquifilm  Wetting  Solution,  Clean-N-Soak,  LC-65  Cleaning  solution  (1 5  &  60ml), 
Soakare  Soaking  Solution,  Blink-N-Clean,  Total  All  Purpose  Solution  (60  &  120ml). 

SOFT  CONTACT  LENSES 

Hydrocare  Soaking  and  Cleaning  Solution  (120  &  240ml),  Hydrocare  Protein  (Enzyme) 
Remover  Tablets  (12  &  24),  Hydrocare  Economy  Pack  (Tablets  &  Solution),  Hydrocare 
System  Pack,  Hydrocare  Boiling-Rinsing  Solution  (Allergan  Preserved  Saline  Solution). 

EYE  CARE  PRODUCTS 

Liquifilm  Tears,  Prefrin  Liquifilm  Eye  Drops. 

STARTER  PACKS 

Hydrocare  Intro  Pack,  for  soft  contact  lenses,  Clean-N-Soakit  Prep  Pack, 
Clean-N-Stow  Prep  Pack,  System  Pack,  for  hard  contact  lenses. 

Main  distributor  for  pharmaceuticai  trade  (Pharmagen] 
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Allergan  Limited 
Bourne  House 
Wharf  Lane 
Bourne  End 
Bucks  SL8  5RU 

Tel:  Bourne  End 
(06285)27778 
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he  name  that  says  it  all. 


)w  calorie  syrup     v  in  low  calorie  syrup 


to  tow  (gatW© 





berri 

in  low  calorie  syrup 


Weight 

VVatchers- 


jw  calorie  syru 


ackberrii 

low  calorie  svru 


Raspberries 

in  low  calorie  syrup 


Sliced  Peach 

in  low  calorie  syrup 


* 


The  Weight  Watchers  organisation  is  the  authoritative  name  in 
orie-controlled  products  with  a  96%  awareness  amongst 
2:et  consumers. 

I  Weight  Watchers  have  the  biggest  range  of  slimming  foods  and 
^iks  under  one  label. 

Weight  Watchers  Foods  are  supporting  this  range  with  a 
ssive  advertising  campaign  in  Women's  magazines  and  another 
ilti-million  coupon  operation. 

If  you  want  to  profit  from  the  slimming  business  stock  the  name 
lr  customers  know  and  trust. 

{aods  Ltd.,  Imperial  House,  Willes  Road,  Leamington  Spa,  Warwickshire  CV324PZ.  Tel:  (0926)  27055.  Distributed  by:J.M.  McCurrach  and  Co.  Ltdf 
5rloo  Street,  Glasgow  G2  7DJ.  Tel:  (041)  248  7596.  Frozen  Foods  distributed  by:  Ross  Foods  Ltd.,  Ross  House,  Grimsby,  South  Humberside  DN313SW. 
72)  59111.  7  y 

*  Weight  Watchers  and  ©  are  trademarks  of  Weight  Watchers  International  Inc.  and  are  used  under  its  control. 


^ll^All'i"        Even  as  you  read  this, 
k-F**^  »  €MMJ\9*mM,  this  young  lady  is  telling 

to'4m  W%  KA1I7  millions  of  young  TV-watching 
UU  %>W  WW         housewives  to  care  for  their 

T  I  ©      ^   J  •  hands  as  much  as  they 

dirty  dishwater  - 

MM       w  Ifl  f?  The  answer?  Make  sure 

all  over  Iter  lace,?™  hr *■  [t's.  Atrir: 

^       0  *  and  it  s  soon  going  to  be 

f^tfWif^B*  lM   1 W%       more  popular  than  ever  before. 

Particularly  after  our 

household  cleaner,  SjS^ 

during  the  peak  winter  season. 
The  more  you  have,  the 

some  gC0111.er.n,oreyouwilIcleanup" 


then  rub  in 


Just  so 
you  can  clean  up 


M 


Keep  it  on  hand  by  the  till,] 


SHOPFITTING 

Continued  from  p254 

with  full  assembly  instructions  and 
tools".  Available  with  plain  or  perfora- 
ted shelves,  the  units  are  mounted  on 
castors  and  come  in  a  choice  of  900, 
1,200,  1,500  and  1,800mm  lengths.  Lar- 
ger units  can  be  manufactured  to  order. 

The  two  middle  shelves  can  be  adjus- 
ted to  eleven  different  positions  to  meet 
changing  storage  requirements  but,  to 
ensure  the  overall  strength  of  the  rack, 
the  upper  and  lower  shelves  are  perma- 
nently fixed  and  further  supported  by 
stiffening  plates.  GFE  Bartlett  &  Son 
Ltd,  Maylands  Avenue,  Hemel  Hemp- 
stead, Hertfordshire. 


Show  a  profile 


Profiles  to  "enliven  and  personalise" 
shopfronts,  from  Eustace 

Eustace  International  have  introduced 
an  aluminium  profile  that  allows  for  the 
incorporation  of  decorative  coloured 
strips  into  perimeter  shopfront  sections. 

The  profile  will  accept  a  strip  of  alu- 
minium or  plastic  laminate.  In  this  way, 
says  the  company,  shopfronts  can  be 
"enlivened  and  personalised  by  a  feature 
colour  to  match  the  surrounding  decor 
or  to  further  corporate  identification  by 
the  use  of  the  'house  colour'."  The 
[decorative  strip  can  also  carry  the  com- 
jpany  symbol  or  logo  allowing  multiple 
shop  groups  to  stamp  their  identity  on 
[the  shopfront  itself. 

Aluminium  strips  are  available  in  ano- 
dised  gold,  black  or  silver  as  standard, 
with  other  colours  to  order.  Plastic  lami- 
nate strips  are  available  in  a  variety  of 
colours.  Eustace  International,  E  Plan 
Estate,  New  Road,  Newhaven,  Sussex 
BN9  0HE. 

Lino  leaflet 

A  free  colour  leaflet  detailing  the  facts 
about  Nairn  linoleum  products  is  now 
available. 

It  features  the  linoleum  colours  manu- 
factured by  the  company  and  a  colour 
availability  chart.  The  chart  details  which 
colours  are  available  in  each  of  the  four 
types  of  linoleum  and  the  heavy  guage 
tile. 

Also  included  is  information  about  the 
composition  of  the  products,  its  per- 
formance in  situ,  sitework  recommenda- 
tions (Handling,  installation  etc.)  and 
maintenance.  Nairn  Floors  Ltd,  51  Green 
Street,  London  Wl  Y  4BT. 
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Distortion  free 
display  module 

An  instore  display  module  consisting  of 
a  five-sided  block  fitting  of  toughened 
thermoplastic  supplied  with  aluminium 
alloy  tubing  in  a  range  of  durable  fini- 
shes has  been  introduced  by  Pentabloc. 

The  block  is  in  two  sizes — single  and 
double — and  will  take  any  length  of  \  in. 
square  tubing  three  ways.  Both  vertical 
and  lateral  tubes  lock  in  position  by 
securing  one  grub  screw.  Pentabloc  say 
fitting  is  engineered  to  guarantee  a  90° 
angle  when  locked:  "There  is  no  dis- 
tortion either  vertically  or  laterally."  The 
aluminium  alloy  tube  is  supplied  in  two 
metre  lengths  or  cut  to  requirement. 

The  display  system  is  also  supplied  in 
"do-it-yourself  kits.  The  company  say 
that  "Pentabloc  is  a  display  system  that 
puts  the  merchandise  first  and  its  clean 
lines  promote  products  stylishly  but 
unobtrusively".  Pentabloc  Ltd,  Thornsett 
Works,  Thornsett  Road,  London  SW18. 


ARE  YOU  READY  FOR 
THE  COMPLETE 
TREATMENT  ? 


EMOFORM 

for  all-round  dental  hygiene 

EMOFORM  DENTAL 
PASTE 

EMOFORM  MOUTH 
BATH 

and  now  


the  NEW  EMOFORM 
TOOTHBRUSH 

specially  designed  to 
guard  against  injury 
to  sensitive  gums. 


Ask  your  representative 
about  bonus  offers. 

■ 

Made  by  Pharmaceutical  Manufacturing  Company  for  ■-  | 

WIGGLESWORTH 
LIMITED 

Westhoughton  Bolton  BL5  3SL. 
Telephone:  0942  811567 
A  member  of  the  WILLOWS  FRANCIS  CROUP 
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Dispense  in 

glass  for 

convenience 
and  customer 

acceptanceJhe 

Beatson  amber 


meet  your 

needs  precisely 

and  reliably 

Beatson  glass 
provides  pure 

protection 


Beatson  Clark  &  Co. Ltd.,23  Moorgate  Road.  Rotherham.South  Yorkshire  S60  2AA 


PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Great  Britain 


'Supervision' 
medicines  is 

The  Pharmaceutical  Society's  Council 
decided  at  this  month's  meeting  that 
pharmacists  should  not  be  asked  to 
supervise  all  sales  of  medicines. 

The  Ethics  Committee  had  considered 
a  resolution,  passed  at  a  meeting  of 
Sherwood  region  public  relations  officers, 
that  "the  Council  should  direct  pharma- 
cists to  supervise  all  sales  of  medicines". 
The  Committee,  while  understanding  the 
spirit  behind  the  resolution,  was  con- 
cerned about  its  practicality  and  dis- 
cussed whether  the  principle  of  personal 
control  should  mean  that  the  pharmacist 
should  be  on  the  premises  whenever 
medicines  were  sold,  and  that  no  medi- 
cines— even  those  on  the  General  Sale 
List — should  be  sold  in  his  absence. 

The  Committee  finally  recommended, 
and  the  Council  agreed,  that  the  reply 
to  the  Sherwood  region  should  welcome 
the  sentiments  of  the  resolution,  point 
out  the  practical  difficulties  and  state 
that  it  was  always  Council  policy  for  a 
pharmacist  to  be  able  to  intervene  at  all 
times  when  medicine  sales  were  made. 

Multiple  sales  of  analgesics 

The  Committee  considered  what  action, 
if  any,  the  Society  should  take  in  the 
case  of  the  sale  of  4  x  25  packs  of 
analgesics  in  a  pharmacy  in  the  absence 
of  a  pharmacist.  It  was  argued  that  the 
legislation  intended  that  the  sale  of,  eg 
100  aspirin,  should  be  supervised  by  a 
pharmacist,  and  while  that  was  strictly 
the  law  in  relation  to  the  100  pack  it 
would  not  be  unlawful  for  4  x  25  to  be 
sold  to  one  customer.  However,  the  Com- 
mittee agreed  that  the  sale  of  4  x  25 
packs  must  be  considered  against  the 
spirit  of  the  legislation  as  in  effect  it 
undermined  the  protection  provided  by 
:he  Medicines  Act.  The  Committee  re- 
commended, and  the  Council  agreed, 
:hat  the  Society  should  deprecate  such 
sales  from  pharmacies  in  the  absence  of 
i  pharmacist. 

The  Council  agreed  in  principle  that 
when  the  new  preregistration  experience 
•equirements  begin,  seminars  should  be 
ntroduced  for  pharmacists  acting  as 
jreregistration  tutors. 

The  Education  Committee  considered 
i  discussion  paper,  prepared  by  the  office, 
)n  the  proposed  seminars.  The  Commit- 
ee  recognised  that  a  rigid  requirement 
or  attendance  at  seminars  could  well 
esult  in  pharmacists  being  unable,  or 
leciding  not,  to  act  as  preregistration 
utors.  Because  there  would  be  over 
,000  preregistration  graduates  each  year 
ind  a  possible  reduction  in  the  number 
)f  places,  that  could  present  problems, 
lowever,  it  was  considered  important 
hat  any  pharmacist  undertaking  such  a 
esponsibility  for  the  first  time  should 
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plan  for  all 
rejected 

be  expected  to  attend  such  a  seminar. 

The  Committee  therefore  recom- 
mended, and  the  Council  agreed,  that,  on 
the  introduction  of  the  new  require- 
ments, pharmacists  acting  as  preregistra- 
tion tutors  for  the  first  time  should  be 
required  to  attend  a  seminar  in  the  late 
spring  (which  would  normally  be  before 
the  preregistration  period  commenced)  or 
in  the  autumn  of  the  same  year;  tutors 
who  had  previously  supervised  graduates 
should  be  invited  to  attend  a  seminar 
each  year  on  a  voluntary  basis.  It  was 
also  agreed  that  the  office  should  con- 
sider further  the  detailed  implementation 
of  the  requirement  and  report  back  to 
the  Education  Committee. 

Clinical  pharmacy's  future 

The  Council  agreed  that  the  chairman 
and  secretary  of  the  Education  Commit- 
tee should  accept  an  invitation  to  attend 
a  privately-organised  meeting  to  discuss 
clinical  pharmacy  and  its  educational 
needs.  The  organiser  was  Mr  A.  M.  S. 
Cullen,  area  pharmaceutical  officer, 
Derbyshire. 

The  meeting  was  to  be  held  at  a  York- 
shire hotel  and  financed  by  a  pharma- 
ceutical company  but  Mr  D.  F.  Lewis, 
secretary  and  registrar,  had  serious 
reservations  about  the  Society's  involve- 
ment, particularly  as  the  meeting  was  to 
be  sponsored  by  a  pharmaceutical  manu- 
facturer. Mr  Lewis  mentioned  the 
Society's  responsibilities  on  education 
and  questioned  whether  official  involve- 
ment in  a  private  meeting  was  appropri- 
ate. His  view  was  supported  by  several 
members  of  the  Committee,  but  after 
much  discussion,  it  was  agreed  to  accept 
the  invitation. 

Council  viewed  the  new  tape /slide 
presentation,  "The  pharmacist  in  health 
education",  prepared  by  the  Audio-Visual 
Aids  Committee,  and  approved  the  pro- 
duction of  a  number  of  copies  for  loan, 
through  the  recorded  lecture  service  in 
the  Society's  scientific  services  depart- 
ment. The  presentations  will  be  made 
available  on  request  within  the  next  few 
weeks. 

A  paper  on  stoma  care  had  been  drawn 
up  by  the  Department  of  Health,  the 
general  practice  subcommittee  was  told. 
It  included  as  an  appendix  a  possible 
design  for  an  ostomy  patient  record  card. 
The  paper  was  being  drawn  to  the  atten- 
tion of  health  authorities  by  means  of 
Health  Notice  HN  (79)  114. 

Council  agreed  that  the  Society  should 
seek  help  of  the  Pharmaceutical  Services 
Negotiating  Committee  and  National 
Pharmaceutical  Association  in  giving  a 
wide  distribution  to  the  patient  record 
leaflet.  It  was  also  agreed  to  point  out 
to  the  Department  the  role  that  area 


pharmaceutical  officers  could  play  in 
ensuring  maximum  use  of  the  leaflet. 

Representatives  of  the  Society  and 
PSNC  will  attend  a  Department  of 
Health  meeting  on  February  28  to  discuss 
a  pilot  trial  of  the  proposed  repeat 
prescription  scheme  within  the  NHS. 
The  meeting  is  to  be  held  in  association 
with  a  further  meeting  to  discuss  the 
extension  of  the  use  of  child  resistant 
containers,  at  which  the  NPA  will  also  be 
represented. 

A  document  setting  out  standard  inter- 
pretations of  doctors'  instructions  is  to 
be  produced  by  the  Society's  department 
of  pharmaceutical  sciences,  on  the  recom- 
mendation of  the  general  practice  sub- 
committee. The  subcommittee  aims  to 
reach  agreement  with  the  medical  pro- 
fession on  interpretations.  In  producing 
the  document,  the  DPS  should  pay 
particular  attention  to  the  scheme 
currently  being  used  in  Buckinghamshire, 
it  was  agreed. 

Mr  J.  P.  Kerr  will  address  the  annual 
conference  of  the  17  community  health 
councils  in  the  north  region  on  April  11. 

The  NP  (Nomen  Proprium)  convention 
was  to  be  discussed  at  a  meeting  between 
representatives  of  the  Society,  the  PSNC 
and  the  British  Medical  Association,  on 
February  12,  it  was  reported  to  the 
General  Practice  Committee.  The  need 
for  an  alteration  had  been  brought  about 
by  the  introduction  of  strip  or  blister- 
packed  Controlled  Drugs,  on  which  the 
name  of  the  drug  was  printed. 

Supervision  in  health  centre 

The  general  practice  subcommittee  was 
told  of  plans  for  a  pharmacy  in  a  new 
health  centre  where  the  anticipated 
number  of  prescriptions  would  be  parti- 
cularly high.  The  health  centre  con- 
sortium proposed  to  employ  one 
pharmacist  to  supervise  several  techni- 
cians. The  subcommittee  expressed  con- 
cern at  the  pharmacist /technician  ratio, 
noting  that  the  Society's  policy  was  that 
a  second  pharmacist  allowance  should 
be  payable  when  the  number  of  prescrip- 
tions exceeded  30,000  per  year.  Council 
agreed  with  the  subcommittee's  recom- 
mendation that  that  policy  should  .be 
explained  to  the  consortium  pharmacists. 

The  Practice  Committee  continued 
discussing  the  possibility  of  the  Society 
providing  information  on  Prestel,  the 
Post  Office's  viewdata  service.  The  Com- 
mittee decided  that  further  information 
was  necessary  before  it  could  come  to  a 
decision.  Council  agreed  that  the  Society 
should  complete  a  Prestel  questionnaire, 
which  would  ensure  that  the  Society 
remained  on  the  waiting  list  of  appli- 
cants, and  that  discussions  should  be 
held  with  the  British  Medical  Associa- 
tion and  the  Health  Education  Council 
on  the  possibility  of  co-operating  and 
providing  information  to  Prestel,  either 
directly  or  as  a  subcontractor  leasing 
space  from  an  existing  information 
provider. 

The  Department  of  Health  was  still 
unable  to  indicate  if  and  when  legislation 
implementing  the  recommendations  of 
the  Clothier  Committee  would  be  intro- 
Concluded  on  p260 
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PSGB  Council 

Continued  from  p259 

Script  levy 
exemptions 

should  approach  PSNC  and  the  General 
Medical  Services  Committee  with  the 
proposal  that  a  joint  letter  be  sent  to 
the  Secretary  of  State  emphasising  the 
urgent  need  for  legislation. 

The  Minister  for  Health,  Dr  Gerard 
Vaughan,  had  informed  Mr  John  Han- 
nam,  MP,  one  of  the  Society's  Parlia- 
mentary advisers,  that  he  could  not 
accept  the  Society's  proposal  that  patients 
who  had  received  sickness  benefit  for 
two  months  should  be  exempt  from  pre- 
scription charges.  The  Practice  Commit- 
tee noted,  however,  that  the  Minister 
had  indicated  that  the  Department  was 
conscious  of  the  need  for  appropriate 
remission  of  charges  to  protect  those 
who  might  otherwise  suffer  hardship  or 
be  deterred  from  seeking  treatment. 
Council  agreed  to  ask  Mr  Hannam  to 
make  the  case  for  exemption  for  patients 
who  were  receiving  rent  and  rate  rebates 
rather  than  supplementary  benefit. 

Discussing  the  advertising  of  profes- 
sional services,  the  Ethics  Committee 
recommended  that  the  Council  should 
reaffirm  that  surgical  dressings  were  part 
of  the  professional  services  of  the 
pharmacist,  but  that  the  advertising  of 


the  supply  of  such  dressings  was  per- 
mitted. The  Council  agreed  to  the 
recommendation. 

The  Society  is  to  comment  on  a  con- 
sultative document  containing  draft 
Regulations,  a  draft  approved  code  of 
practice  and  draft  guidance  notes  on 
first  aid  at  work.  The  director  of  the 
department  of  pharmaceutical  sciences, 
Mr  S.  C.  Jolly,  reported  to  the  Science 
Committee  that  the  Health  and  Safety 
Executive  had  sent  the  document. 

First  aid  guidance 

The  document  proposed  that  first  aid 
boxes  should  contain  a  leaflet  giving 
general  first  aid  guidance;  individually 
wrapped  waterproof  sterile  adhesive  dres- 
sings; sterile  eye  pads  with  attachment; 
sterile  water  in  disposable  bottles  (where 
tap  water  was  not  available);  sterile 
triangular  bandages;  medium,  large  and 
extra  large  sterile  unmedicated  dressings; 
safety  pins;  prepacked  swabs  for  wound 
cleansing;  paracetamol  tablets  BP;  and 
magnesium  trisilicate  powder  BNF. 

The  Committee  approved  Mr  Jolly's 
comment  that  the  names  of  dressings, 
etc,  should  conform  to  official  titles,  to 
avoid  ambiguity  and  imply  a  minimum 
standard.  The  Committee  agreed  that 
advice  should  be  given  that  unused  dres- 
sings were  not  suitable  for  use  indefi- 
nitely, and  felt  that  dressings  should  be 
labelled  with  an  expiry  date.  The  Com- 
mittee approved  Mr  Jolly's  comment  that 
sterile  water  should  always  be  included 
(because    of    the    sometimes  doubtful 


quality  of  tap  water),  and  agreed  tha: 
it  should  be  in  a  suitable,  non-rigidj 
non-recloseable  container. 

The  Committee  agreed  with  Mr  Jolly'ij 
comment  that  triangular  bandages  neecj 
not  be  sterile,  but  that  prepacked  swabil 
should  be;  triangular  bandages  should 
be  of  calico,  and  the  swabs  designated 
as  gauze  swabs.  Consideration  should  btj 
given  to  the  inclusion  of  simple  band™ 
ages  in  addition  to  those  associated  with! 
the  standard  dressings. 

The  Committee  approved  the  docu 
ment's  suggestion  that  no  items  other 
than  those  listed  should  be  included  ir 
the  kit. 

It  was  considered  that  the  paracetamol 
tablets  should  be  in  a  strip  or  blistei 
pack,  with  the  number  limited  to 
maximum  of  100.  The  Committee  fel|( 
that  compound  magnesium  trisilicate 
powder  was  preferable  to  magnesiurr 
trisilicate  powder;  if  possible  it  should  be 
packed  in  unit-dose  sachets. 

The  Committee  felt  that  the  document 
showed  that  the  Health  and  Safety  Com- 
mission would  have  benefited  from 
pharmaceutical  advice  on  the  subject,  and 
that  the  Society  should  offer  the  Com- 
mission assistance  in  drafting  future 
documents  dealing  with  pharmaceutical 
matters.  Council  agreed  on  a  reply  to  be 
sent  to  the  Health  and  Safety  Executive. 

A  Draft  Directive  on  the  free  move- 
ment of  pharmacists  within  the  Euro- 
pean Economic  Community  should  be 
available  later  this  year,  it  was  reportedi 
to  the  EEC  (Policy)  Committee. 


! 


•••< 


™  Look  at  him  now.  Isn't  he  beautiful? 
Yet  five  minutes  ago  I  could  have  quite  happily 
throttled  him.  Why  oh  why  does  teething  pain 
always  seem  to  strike  at  three  in  the  morning? 

Thankgoodness  the  chemist  recommended 
Dentinox.  It's  specially  formulated  for  babies 
apparently.  Anyway,  it  certainly  works  a  treat. 
All  it  took  was  a  gentle  rub  on  the  trouble  spot, 
a  quick  cuddle  and  he  was  away  again  as  soon 
as  he  hit  the  pillow.  Thanks  a  lot  Dentinox. 
From  now  on  it'll  be  a  good  night  for  me. . . 


and  it's  a  good  night 

'roni  nim 


Dentinox  gel  or  liquid. 
Tried  and  trusted  for  babies'  teething  pain.  From  chemists  only. 


DENTINOX 
teething  gel 


*„*thina  ml  io<> 
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FAIRY 


PROTECTS  TEETH  FROM  DECAY 


PROCTER  &  GAMBLE  HAVE  ANNOUNCED 
SIMPLIFIED  PROMOTIONAL  HANDLING 

IN  1980 


COMMENCING  DEC  31st  1979 
We  will  suspend  the  day  to  day  use 
of  printed  price  messages  on 
pack  and  will  phase  in  normal 
pack  only.  Case  prices  of  these 
normal  packs  will  be  both 
competitive  in  the  market  place 
and  offered  to  all  our  customers 
on  a  non-discriminatory  basis  . 


EFFECTIVE  DEC  31st  1979 

We  will  also  suspend  the 
use  of  Recommended  Retail 
Prices  on  our  Brands, 
allowing  the  Trade  to  set  their 
own  competitive  selling  prices  . 


WHAT  WILL  YOU  AND  YOUR  CUSTOMERS  GAIN? 

FOR  YOU  FOR  THE  CUSTOMER 


-Simplified  instore  handling  of 
our  products. 

*  Simpler  shelf  pricing 

*  Simpler  stock  control 

*  You  set  your  own 
competitive  pricing 

*Your  promotions  are 
more  impactful. 


-Easier  shopping  decisions 

*  Your  price  is  the  on]y_  price 
she'll  see 

*  Less  pricing  confusion 
instore 

*  Consumer  promotions  will 
be  easier  to  recognise. 


If  you  agree  with  us  that  these  moves  will  make  for  better  retailing 
in  the  80's  then  show  your  support  instore! 

CHECK  THE  CASE  PRICES  WHEN  YOU  BUY  P&G  BRANDS  AND  THEN 
COMMUNICATE  YOUR  COMPETITIVE  RETAIL  PRICES  TO  YOUR 
CUSTOMERS 


6  February  1980 
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HBS2@  PRODUCTS  LIMITED 


New  Prices  effective  from  11  February  1980. 


Retail  Price 

Trade 

Retail  Price 

Trade 

rFUUUbl  L*Cr»l#!i  u^muii  1 

Case 

rer  \J nil 

Price 

rFUUUUl  I/caul  IJJIIHJI  l 

Case 

rer  unit 

Price 

Size 

Inc.  VAT 

Terms  1 

Size 

Inc.  VAT 

Terms 

£  p 

£  p 

£  P 

£  p 

Beaucaire  Bottle 

1doz 

0.57 

4.15 

Halex  Toothbrush  A267  Twin 

1doz 

0.47 

2.94 

Halex  Toothbrush  A253/263 

1  doz 

0.47 

2.94 

Buttercup  Cough  Syrup  Small 

1  doz 

A  CO 

4.15 

Halex  Toothbrush  A21 1  Smokers 

1  doz 

0.47 

2.94 

Buttercup  Cough  Syrup  Medium 

1  doz 

0.74 

5.72 

Halex  Noddy  Nylon 

1  doz 

0.28 

1.75 

Buttercup  Cough  Syrup  Large 

1  doz 

0.89 

6.85 

Halex  Noddy  Bristle 

1doz 

0.31 

1.94 

Buttercup  Baby  Linctus 

1doz 

0.49 

3.73 

Halex  Interspace 

1  doz 

0.39 

2.72 

Buttercup  Sweets 

1  doz 

0.31 

2.48 

Halex  Orocare 

1  doz 

0.57 

3.98 

Halex  Orocare  II 

1  doz 

0.57 

3.98 

Camberwick  Toothpaste 

1  doz 

0.50 

3.96 

Denture  Brush 

Vidoz 

0.55 

1.72 

Camberwick  Foam  Bath 

1  doz 

0.60 

5.03 

Eucryl  Smokers  Toothbrush 

1doz 

0.47 

2.94 

Camberwick  Soap 

1  doz 

0.60 

4.27 

Junior  Twin 

1  doz 

0.41 

2.571 

Dabitoff  Bottle 

1  doz 

0.61 

4.76  Vi 

HAI  FX  MFDIPAI  SIINDRIFS 

Dabitoff  Spray 

1  doz 

0.75 

5.88V2 

Bed  Bottle  Polypropolene  G200 

1  doz 

1.14 

8.35 

Dtru  duui  c  ruiyjjiu^juiciic  vj^uh 

1  doz 

1.26 

9.00 

*Durex  Duragel/Duracreme 

1  doz 

1.45 

9.30 

Adult  rhamhpr  mf)1 

i-\K  l  II I  I  V  1  Kl  I  1  1 1  Jr..  1  \J  JU  1 

fi  unite 

U  Ul  II  13 

0.74 

2.63 

*Durex  Diaphragms 

1  unit 

4.54 

2.37 

f n m m nHp  Pan  ^"^0*^ 
\^ \j n  1 1  !  t\_) ( i x,  i  (i  M  vj ouo 

^  i mite 

J  Ulll  13 

2.86 

5.22 

Durex  Lubricating  Jelly 

1  doz 

0.74 

5.20 

Rorl  Pan 

DcU  ran  ojUD 

6  units 

c>  QR 

91  7.0 

Elar  Paint  Brush  V2" 

1  doz 

0.38 

2.66Y2 

1  ini  ifn  ita         inh  ^\/n  in  ^mall 
i— il)uiiuici  Luuiji  i  oyiufj  oiiidii 

1  doz 

0.57 

4.44 

Elar  Paint  Brush  1" 

1doz 

0.48 

3.38 

1  ini  irri  ita  r^ni  inh  ^\/ri  in  1  arnp 
1—ILfUIIUla  V^UULJII  O  y  1  LI  \ )  Ltl  1  \)  r 

1  doz 

0.99 

7.79 

Elar  Paint  Brush  11/2" 

1doz 

0.601/2 

4.24 

Elar  Paint  Brush  2" 

1  doz 

0.771/2 

5.41 1/2 

Keatings 

1  doz 

0.65!/2 

•t.59 

Elar  Paint  Brush  3" 

1  doz 

1.23 

8.65!/2 

LP  Paint  Brush  1" 

1  doz 

0.42 

2.94V2 

A  Mini-Sax  200s 

2  doz 

0.24 

3.84 

LP  Paint  Brush  1 Y2" 

1  doz 

0.53 

3.72 

A  Mini-Sax  400s 

1  doz 

0.47 

3.76 

LP  Paint  Brush  2" 

1  doz 

0.68 

4.75V2 

LP  Paint  Brush  3" 

1  doz 

1.10 

7.70 

Mothaks 

3  doz 

0.48 

10.021 

All  Round  Brush 

3  doz 

0.24 

5.10 

Midi  Wall  Brush 

1  doz 

1.14 

7.96 

Ralgex  Stick 

1  doz 

0.58 

4.57 

Handy  Brush  Set 

1  doz 

1.58 

11.06 

Ralgex  Spray 

1doz 

0.96 

7.52 

IV/lavi  \A/all  Rri  ich 
tvloAl  Wall  DIUoll 

1  doz 

1.72 

I2.OOV2 

Ralgex  Balm 

1  doz 

0.49 

3.87 

Ralgex  Embrocation 

1  doz 

0.52 

4.09 

*EP  Tablets 

1doz 

0.69 

5.04 

A  Saccharin  500 

1  doz 

3.05 

Eucryl  Smokers  Tooth  powder  75g 

2  doz 

0.43 

6.12 

A  Saccharin  1000 

Vidoz 

z 

2.75 

Eucryl  RegularToothpowder75g 

1  doz 

0.43 

3.06 

Sweetbreaths 

2  doz 

0.35 

5.41 

Eucryl  Denture  Powder 

1  doz 

0.37  y2 

2.66V2 

Dentiline 

1  doz 

0.46 

3.27y2 

Tuxan  Renovating 

1  doz 

0.46 

3.191 

Smokers  Denture  Cleaner 

1  doz 

0.46 

3.32  Vi 

Leather  Dyes 

1  doz 

0.48 

3.35 

Suede  Dyes 

Idoz 

0.48 

3.35 

Flush 

2  doz 

0.32 

5.03 

All  Purpose  Cleaner 

1  doz 

0.55 

3.82 

Fresh  'N  Clean 

1  doz 

0.45 

3.38 

Wet  Shield 

1doz 

0.49 

3.42 

*Goddards  Embrocation  Standard 

Idoz 

0.55 

4.32 

*  Woodwards  Gripe  Water 

Idoz 

0.48 

3.82 

*Goddards  Embrocation  Economy 

1  doz 

0.79 

6.14 

Woodwards  Baby  Cream  100g 

1  uOZ 

ft  cc 

Woodwards  Baby  Cream  265g 

1doz 

0.95 

7.35 

Galloways  Cough  Syrup  Small 

1  doz 

0.53 

4.15 

*Woodwards  Teething  Balm 

1  doz 

0.54 

4.10 

Galloways  Cough  Syrup  Medium 

1  doz 

0.74 

5.72 

♦Woodwards  Diarrhoea  Mixture 

1  doz 

0.49 

3.90 

Galloways  Cough  Syrup  Large 

1  doz 

0.99 

7.59 

Galloways  Honey  &  Lemon  75ml 

1  doz 

0.53 

4.15 

t*Wrights  Vaporizer  Kits 

3  units 

3.95 

7.73 

f^al InvA/av/Q  Hnnpv  A  I  pmnn  1  ROml 
uonuwoyo  riui  icy  <_x  lci  i  iui  i  ioui  i  ii 

1  doz 

0.74 

5.72 

t*Wrights  Vaporizer  Fluid 

1  doz 

0.63 

4.94 

Galloways  Bronchial  Expectorant 

1  doz 

0.74 

5.61 

Wrights  Vaporizer  Block 

Idoz 

0.54 

4.34 

Galloways  Junior  Linctus 

1  doz 

0.49 

3.73 

Night  Lights 

Idoz 

0.79 

6.22 

uui  i  ipuui  i  rabic 

1  doz 

0.45 

MARIGOLD 

Trade  Pri 

Gumption  B/Room  Cream  Standard 

1  doz 

0.45 

3.55V2 

Suregrip 

1doz 

0.75 

5.86 

Gumption  B/Room  Cream  Economy 

1doz 

0.74 

5.771/2 

Lightweight  Small  &  Large 

1  doz 

0.49 

3.82 

Gumption  Kitchen  Cream  Standard 

I  QOZ 

A  AC 

O.OD  /2 

Lightweight  Medium 

3  doz 

0.49 

11.48 

Gumption  Kitchen  Cream  Economy 

I  uOZ 

U.  /** 

E  "7"71/„ 
O.  /  /  /2 

Chic 

1  doz 

0.54 

4.22 

Fleur 

1  doz 

0.57 

4.45 

AGuardsock  Small 

1doz 

1.35 

12.15 

Husky 

1  doz 

0.83 

6.48 

Guardsock  Medium/Large 

1  doz 

1.55 

12.15 

Hairdresser 

1doz 

0.48 

3.75 

Glymiel  Gel  Standard 

Idoz 

0.52 

3.70 

A  Marigold  Baby  Pants-Snappies 

Idoz 

0.53 

4.77 

Glymiel  Gel  Economy 

1doz 

0.62 

4.40V2 

A  Marigold  Baby  Pants-Threesome 

1  doz 

0.54 

4.86 

Halex  Toothbrush  A252 

1  doz 

0.33 

2.09 

Marigold  Hot  Water  Bottle  Plain 

1  doz 

2.17 

16.99 

Halex  Toothbrush  A262 

1  doz 

0.33 

2.09 

Marigold  Hot  Water  Bottle  Ribbed 

1doz 

2.48 

19.41 

Halex  Toothbrush  A259  Capri 

1doz 

0.50 

3.13 

Marigold  Hot  Water  Bottle  Covered 

1doz 

3.50 

27.39 

Price  Maintenance-fixed  prices  for  products  marked"  Chemist  only  for  products  marked^  All  Case  Terms  are  subject  to  the  addition  of  15%  VAT  other  than  products  marked t 

All  products  listed  are  trademarks 

LRC  PRODUCTS  LIMITED 
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History  of  Pharmacy 


Culpeper  Pharmacopoeia 
and  17th  century  drugs 


ulpeper  and  17th  century  drugs  were 
the  subjects  of  papers  presented  at  a 
unique  meeting  of  three  societies,  the 
pharmaceutical  Society,  the  Royal 
Society  of  Medicine  and  the  British 
Society  for  the  H  ory  of  Pharmacy 
recently.  Miss  D.  Jones,  assistant 
librarian,  Pharmaccuiical  Society,  dealt 
with  "Nicholas  Cult  ^  r  and  his  Pharma- 
:opoeia";  Mr  R.  Todd,  historical 
adviser,  Pharmaceu  il  Society,  "Some 
drugs  of  the  17th  ceiiiury". 

Miss  Jones  said  that  Culpeper's  place 
in  history  depended  entirely  on  his 
writings.  The  first  and  most  important 
af  his  numerous  works  was  his  transla- 
tion of  the  London  Pharmacopoeia  from 
Latin  into  English.  Published  by  Peter 

ole  in  1649  with  the  title  'A  Physicall 
Directory,  or,  a  Translation  of  the  Lon- 
don Dispensatory  made  by  the  Colledge 
of  Physicians  in  London",  the  directory 
was  so  successful  it  was  followed  the  next 
i^ear  by  a  folio  edition,  and  a  3rd  and 
tth  edition,  both  in  folio,  appeared  in 

651  and  1653. 

The  College  of  Physicians  did  not 
welcome  the  translation  of  their  pharma- 
:opoeia;  it  was  resented  as  an  impertin- 
nce  and  a  disclosure  of  technical  know- 
edge  up  to  then  only  available  to  those 
who  understood  Latin.  By  the  time  the 
1653  edition  was  published,  Culpeper 
lad  so  enraged  the  College  that  they 
efused  to  give  him  a  licence  to  practise, 
hus  making  him  their  bitter  enemy. 

Born  on  October  18,  1616,  Culpeper 
f/as  a  contemporary  of  several  famous 
physicians,  including  William  Harvey, 
Thomas  Sydenham,  Thomas  Willis  and 
Robert  Boyle. 

Apprenticeship 

n  1643  his  grandfather  placed  him  as 
in  apprentice,  with  a  fee  of  £50,  to 
Daniel  White,  a  London  apothecary  near 
Temple  Bar.  A  year  and  a  half  later 
Daniel  White  ran  into  financial  difficul- 
ies  and  fled  to  Ireland.  A  new  master 
^as  found— Francis  Drake  of  Thread- 
leedle  Street — with  whom  he  remained 
Jntil  Drake  died  in  1639.  Culpeper  then 
>ecame  bound  to  Stephen  Higgins.  who 
it  the  time  was  Master  of  the  Society 
)f  Apothecaries. 
In  1639.  Culpeper's  mother  died  and 
left  him  well",  which  may  account  for 
he  fact  that  he  broke  his  indentures 
hortly  after  and  later  married  Alice,  the 
.5-year-old  daughter  of  John  and  Alice 
lield.  She  brought  him  a  considerable 
ortune.  There  were  seven  children  of 
he  marriage  of  whom  only  the  fourth, 
Wary,  survived.  After  his  marriage  Cul- 
>eper  set  up  in  practice  as  astrologer 
md  herbalist  in  Red  Lion  Street,  Spital- 
ields,  next  to  the  Red  Lion  Tavern,  and 
ie  soon  became  popular  in  the  district. 
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He  was  widely  known  to  have  special 
consideration  for  the  poor,  treating  such 
patients  with  simple  medicines,  often 
without  charge. 

Culpeper  was  well  acquainted  with  the 
medicinal  herbs  and  drugs  of  the  time, 
as  well  as  with  the  methods  of  their 
preparation  and  administration.  He 
deplored  the  fact  that  Gerard's,  Parkin- 
son's and  other  herbals  were  too  costly 
for  the  poor  man  and  his  own  books 
were  offered  to  the  general  public  at 
what  were  then  considered  to  be 
reasonable  prices. 

His  most  popular  work  was  his  Herbal 
or  to  give  it  part  of  its  full  title:  "The 
English  Physician  Enlarged,  with  369 
medicines  made  of  English  Herbs.  .  .  ." 
In  it,  he  lists  various  herbs  together  with 
the  planet  governing  each.  Culpeper  saw 
the  need  for  cheap  physic  and  the  book 
has  had  a  continuous  sale. 

Culpeper  died  in  January  1654. 
Although  he  had  suffered  from  tuber- 
culosis, his  death  was  probably  hastened 
by  excessive  tobacco  and  alcohol. 

Superstitions  and 
remedies 

Mr  Todd  pointed  out  that  17th- 
century  medicine,  as  commonly  practised, 
was  still  based  on  the  superstitions  and 
beliefs  of  the  Middle  Ages  and  the 
doctrines  of  the  Ancient  World. 

Many  drugs  owed  their  reputation  to 
the  ancient  and  widely  held  doctrine  of 
similitudes  or  signatures,  according  to 
which  the  creator,  in  providing  natural 
remedies  for  the  relief  of  disease,  had 
stamped  on  them  indications  of  their 
particular  remedial  property.  Their  use- 
fulness was  shown  by  their  shape,  form, 
or  colour,  or  by  a  particular  quality. 

17th-century  medicine  made  a  signi- 
ficant pharmaceutical  advance  early  in 
the  century  with  the  publication  of  the 
first  pharmacopoeia,  the  "Pharmaco- 
poeia Londinensis",  which  became  the 
official  pharmacopoeia  for  England  and 
Wales.  Compiled  by  the  London  College 
of  Physicians  and  issued  in  1618,  it  was 
the  first  official  publication  describing 
and  classifying  the  drugs  and  medicines 
currently  used  and  approved  by  the 
College.  It  was  shielded  from  the 
"curiosity  of  the  vulgar",  said  Mr  Todd, 
by  being  written  in  Latin  but  this  was 
only  a  temporary  protection,  penetrated 
by  an  English  translation  from  the 
gladiatorial  pen  of  the  College's  severest 
if  by  no  means  most  objective  critic, 
Nicholas  Culpeper. 

Mr  Todd  then  reviewed  the  pharma- 
copoeia and  the  second  and  third 
editions  of  1650  and  1677.  which 
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Tax,  finance* 
and  the  law 
for 
retail 

pharmacists . . . 

Another  Berkeley  Seminar 

Venue:  Holiday  Inn  (Marble  Arch), 
George  St.,  London  W.1. 

Date/Time:  Sunday,  16  March,  1980, 
9.30  am  to  5.15  pm. 

Objectives:  to  explain  the  tax  & 
financial  planning  opportunities 
available  to  retail  pharmacists;  to 
examine  the  legal  problems 
encountered  in  retail  pharmacy  and  to 
consider  possible  solutions. 

Outline  Content: 

Tax/Financial  Planning  including  tax 
relief  for  capital  acquisitions  and  for 
normal  business  expenses;  purchase  or 
lease  of  business  premises?;  wives  as 
staff;  planning  for  sale  of  business  and 
for  retirement;  stock  relief. 

Employment  Law.  Unfair  dismissal; 
redundancy;  pregnancy  rights; 
contracts;  staff  rules. 

Legal  Aspects  of  Retailing.  Medicines 
legislation — including  recent 
developments;  selling  and  describing 
goods;  pricing  problems.  Sole 
ownership,  partnership  or  limited 
company? 

Speakers:  Tim  P.  Astill,  B.  Pharm 
(Lond),  LLB  (Lond),  MPS,  Deputy 
Secretary  NPA; 
Stephen  Bennett,  Chartered 
Accountant,  Member  of  the  Institute  of 
Taxation,  Director  of  Studies  with 
Deloitte,  Haskins  &  Sells,  the 
international  firm  of  Chartered 
Accountants; 

David  Kobrin,  LLB  (London),  Chartered 
Secretary,  well  known  lecturer  and 
author  on  business  law; 
Mike  Mead,  M.Sc,  FCII,  broadcaster 
and  lecturer. 

Fee:  £75+ VAT,  includes 
documentation,  luncheon  & 
refreshments. 


To:  Pharmaceutical  Seminar 
Registrar,  Room  1B 
Berkeley  Business  Management  Ltd. 
96/100  New  Cavendish  St,  London 
W1M  7FA 

Telephone:  01-449  8668 

Please  enrol  the  following  delegate(s) 
for  the  Seminar  on  16  March,  1980 


Name(s) 
Address_ 


Tel  

We  enclose  our  cheque  for  £  which 

is  for  delegates  payable  to 

Berkeley  Business  Management  Ltd. 

Admission  by  fee  receipt  which  will  be 
sent  approximately  2  weeks  before 
Seminar. 

V-_  — 
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COMPANY  NEWS 

Export  problems 
affect  Ransom 

Pre-tax  profits  of  William  Ransom  &  Son 
were  down  by  £28,000  to  £230,000  for 
the  six  months  to  September  30  1979, 
on  a  slightly  lower  turnover — down  from 
£1.22m  to  £1.19m. 

The  directors  say  home  sales  have 
performed  well  but  the  strength  of 
sterling  and  tough  competition  abroad 
have  made  exporting  difficult.  They 
expect  the  full  figures  to  be  slightly 
lower  than  the  record  £689,000  attained 
last  year. 

Eastman  Kodak  hit 

The  high  cost  of  silver  has  affected  the 
fourth  quarter  net  profits  of  Eastman 
Kodak,  which  fell  by  11  per  cent  to 
$294.7m  against  the  $33 1.4m  recorded 
the  previous  year.  However,  sales  in- 
creased from  $2.3bn  to  $2.6bn. 

Full-year  net  profits  rose  from  $902m 
to  Slbn  on  sales  up  from  $7.01bn  to 
$8.03bn.  The  photographic  division's 
profits  were  static  at  $1.37bn. 

Vestric  on  the  move 

An  extension  to  the  M63  motorway  will 
result  in  the  closure  of  Vestric's  Stock- 
port branch  by  the  end  of  May.  From 
the  beginning  of  March,  Stockport  branch 
operations  will  be  transferred  gradually 
to  Vestric's  Heywood  branch. 

"The  proposed  line  of  the  motorway 
will  bring  roadworks  to  within  a  few  feet 
of  our  Stockport  premises  and  it's  clear 
to  us  that  by  the  end  of  May  it  will  be 
impossible  for  us  to  operate  a  satisfac- 
tory service  from  there,"  says  Mr  P.  M. 
Worling,  managing  director. 

The  Stockport  branch  employs  53 
people,  a  number  of  whom  have  been 
offered  alternative  employment  in  the 
Heywood  Branch. 

Briefly 

BAT  Industries  Ltd  cosmetics  division 
(which  includes  Lentheric  Morny  and 
Yardley  among  others)  contributed  £6m 
to  the  operating  profit  of  the  company 
as  a  whole,  for  the  six  months  to  the 
end  of  December  1979— "reflecting  a 
continuing  improvement."  Group  operat- 
ing profit  was  £502m  on  a  turnover  of 
£6,672m. 

Fisons  Ltd  are  re-structuring  their  North 
American  operations.  The  three  existing 
activities  in  the  US  will  operate  through 
separate,  wholly-owned  subsidiaries  each 
with  a  president  who  is  full-time  resident 
in  the  US.  The  reorganised  operations 
are  as  follows:  Fisons  Corporation  (for 
pharmaceuticals),  Fisons  Inc  (for  agro- 
chemicals),  and  Haake  Inc  (for  scientific 
equipment). 

Squibb  Corporation  have  reached  an 
agreement,  in  principle,  with  Spacelabs 
to  take-over  their  operations.  Spacelab 
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manufacture  and  market  electronic 
cardiovascular  patient-monitoring  equip- 
ment and  would  continue  to  operate 
with  the  current  management  as  an 
independent  subsidiary. 

Dow  Chemicals  have  applied  for  consent 
to  build  a  £150m  gas  separation  plant 
and  an  associated  petro-chemical  com- 
plex on  the  Cromarty  Firth  in  north-east 
Scotland. 

The  pharmacy  of  F.  S.  C.  Andrews,  at 

156  King  Street,  Great  Yarmouth  is  now 
run  by  F.  S.  C.  Andrews  Ltd.  The 
pharmacist  director  is  Mr  B.  V.  Ondhia, 
BSc,  MPS. 

APPOINTMENTS 


Mr  Findlay  McClymont 


Lentheric  Morny  Ltd  have  appointed 
Mr  Findlay  McClymont  a  director.  Mr 
McClymont  joined  the  company  in  1975 
as  marketing  manager,  having  previously 
been  with  Sterling  Health  Products  as 
product  manager  and  Del  Monte  Foods 
Ltd  as  group  product  manager. 
Perfumer's  Workshop  Ltd:  Mr  Stewart 
Chambers  has  been  appointed  a  director, 
with  total  responsibility  for  the  UK.  He 
joins  from  Max  Factor. 

Napcolour  Laboratories  Ltd:  Mr  Chris- 
topher Barlow  has  been  appointed  to 
establish  and  run  a  laboratory  for  the 
company's  Scottish  operation  which  is 
currently  based  in  Wishaw.  Mr  Barlow, 
prior  to  heading  up  production  in  Nap- 
colour's  Mansfield  laboratory,  spent 
three  years  as  manager  of  Spectrum 
Colour  Lab  in  Cumbernauld. 
Jeyes  Ltd:  Mr  John  S.  Curry  has  been 
appointed  purchasing  manager.  He 
joined  the  company  as  an  area  sales 
manager  in  1973  and  for  the  past  three 
years  has  been  national  accounts  mana- 
ger. Brian  Carlisle  is  now  product  group 
manager  in  the  consumer  products 
division. 

Care  Laboratories  Ltd:  Mr  Graham 
Jacobs  has  been  appointed  product 
group  manager  for  Savlon.  Mr  Jacobs 
was  an  account  head  at  A.  C.  Nielsen 
and  joins  the  company  from  a  marketing 
consultancy. 

Goya  International  Ltd:  Tessa  Prior  has 
been  appointed  new  products  develop- 
ment manager. 


Culpeper 
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differed  little  from  the  first  edition. 

The  pharmacopoeia  classified  over 
1,100  simples  and  over  900  formulas  for 
compounded  medicines.  Of  the  formulas, 
more  than  half  were  ascribed  to  ancient 
authors.  In  an  age  of  polypharmacy,  it  I 
was  not  surprising  to  find  that  over  200  I 
of  the  formulas  contained  more  than  i 
ten  ingredients,  several  over  50,  with  I 
pride  of  place  going  to  Antidotus  Magna  I 
Mathioli — the  great  antidote  of  Matthio-  I 
lus  against  poison  and  plague — which  1 
had  130  ingredients. 

Of  special  interest  was  a  page  listing 
Animalia  and  also  Animalium  partes,  I 
excrementa,  et  ex  iis  desumpta,  that  is,  I 
"Parts  of  animals,  their  excrements,  and  i 
substances  taken  from  them".  There  were  I 
some  35  animalia,  from  aselli  (woodlice)  I 
to  vulpes  (foxes)  including  frogs,  snails,  |j 
and  puppy-dogs,  emasculated  tom-cats,  j 
grasshoppers  and  ants,  larks,  swallows, 
sparrows,  and  wagtails,  whelks  and  cray-  1 
fish,  hedgehogs,  badgers,  otters,  and  I 
moles,  lizards,  scorpions,  and  vipers.  I 
Most  of  them  were  mentioned  by  I 
Dioscorides  but  few  were  extensively  I 
employed  in  orthodox  medicine,  although  , 
still  used  in  folk  medicine. 

Oil  of  Whelps 

The  pharmacopoeia  included  a  com-  i 
pound  oil  prepared  from  newly-whelped 
puppy-dogs,  Oleum  Catellorum  (Oil  of  i 
Whelps)  which  according  to  Culpeper  I 
was  excellent  good  for  limbs  and  muscles  I 
weakened  by  wounds  and  bruises. 

An  oil  much  used  in  the  treatment  of  I 
aches  and  pains  of  the  joints  and  back,  I 
oleum  vulpinum  (oil  of  foxes)  had  to  be  I 
prepared,  preferably,  from  a  fat  fox  of  I 
middle  age  caught  by  hunting  in  the  I 
autumn.  The  beginning  of  the  formula 
for  this  oil  in  the  pharmacopoeia  reads 
"Recipe  vulpem  pinguem  aetatis  mediae"  I 
and  then  ("quam  fieri  potest"),  that  is,  I 
"Take  a  fat  fox  of  middle  age"  and  then 
("if  you  can  get  one").  Culpeper,  in  his  I 
translation,   has   an   amusing   marginal  ! 
note  on  this  parenthetic  "if  you  can  get  I 
one".  "That",  he  comments,  "was  well 
put  in,  therefore  when  you  have  caught I 
a  fox,  bring  him  alive  to  the  Colledg,  I 
and  let  them  look  in  his  mouth  first  and  '; 
tell  you  how  old  he  is,  so  shall  your  Oyl 1 
be  cum  privilegio".  "Clearly",  said  Mr  i 
Todd,  "Culpeper  was  one  of  our  earliest  j: 
advocates  of  the  need  for  quality  control 
in  the  preparation  of  pharmaceuticals". 

Only  three  of  the  35  animalia  included  | 
in  the  17th-century  editions  of  the  Lon-  j 
don  Pharmacopoeia,  continued  to  be  used 
medically  into  the  20th  century,  namely, 
cantharides,  leeches,  and  cochineal,  and 
only  the  latter  is  retained  in  the  current 
British  Pharmacopoeia.  Most  had  been 
deleted  from  the  London  Pharmacopoeia 
by  1721  but  several  retained  their  place 
well  into  the  18th  century.  These  were 
snails  and  earthworms,  scorpions,  toads,  | 
skinks  and  vipers,  and  woodlice. 

Mr  L.  G.  Matthews  thanked  the  speak- 
ers for  their  excellent  papers. 
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SAVE  TIME 
AND  MONEY- 
ATA  STROKE 


Leader  of 
the  packs 


Takeyourordering 
procedures  into  the  1 980's 
with  the  most  versatile 
portable  data  capture  unit 
currently  available  to 
pharmacy. 

WecallittheVestric 
Keypad.  And  it  really  is  a 
most  useful  business  tool. 

As  well  as  improving 
order  accuracy,  reducing 
telephone  interruptions 
and givingyou  and  your 
staff  more  time  to 
concentrate  on  making 
more  sales,  the  Vestric 
Keypad  gives  you  a  little  bit 
extra. 

To  begin  with,  the  Vestric 
Keypad  comes  com  plete 
with  a  light  pen.  Simply  pass 
the  pen  across  the  Vestric 
bar  code  labels  and  the 
products  you  requirego 
direct  into  the  Keypad's 


memory . . . .  literally  ata 
stroke.  Then  you're  ready 
to  couple  up  to  the  telephone 
and  transmit  your  order  to 
your  Vestric  branch. 

Press  another  key  and  the 
Keypad  will  contact  our 
computer  to  tell  you  the 
current  price  of  a  product. 

Stock  valuation  becomes 
simple  too.  Enter  every 
item  you  have  in  stock  into 
the  Keypad  if  you  wish, 
couple  up  to  your  Vestric 
branch  and  our  computer 
will  tell  you  exactly  what 
your  stock  are  currently 
worth. 

As  we  said,  accuracy  

and  much,  much  more. 

Full  detailsfrom  your 
local  Vestric  Branch. 


Vestric 


A  Vestric  service  to  pharmacy 


■ 


STERILE 

DRESSING  PACK 

DRUG  TARIFF 


CONTENTS 

I  AhswtierH  GfMJM  Tissu*  Pad 

4  Absorbent  Gaurt  Swais  !0  cm  x  10  cffl 

4  Large  Cotton  Wool  Balls 

f  Absorbent  Paper  Tovh*( 

!  Water  Repellent  Paper  Sterite  Field 


Vomon-Canw 


l^rnaid 

STERILE 

5  GAUZE  PADS 

(GAUZE  SWABS  B  P.C. ) 
7-5cmX75o.T,    8  PLY 


Vernon-Carus  Limited 

MNWnnn,,w  Mine  rwesTOfi 


Vernon-Carus  Ltd.  pioneered 
commercially  produced  Sterile 
Dressing  Packs  in  the  United  Kingdom 
almost  twenty  years  ago  and  have 
led  the  field  ever  since. 

Packs  are  obtainable  from  all 
wholesale  chemists  and  conform  to 
the  National  Health  Service  Drug 
Tariff  Specification. 

vernaid 


REGD. 


THE BRAND LEADER 


VERNON-CARUS  LTD. 
Penwortham  Mills, 
Preston,  Lanes,  Tel  .744493/8 
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CLEAN-O-GEL 

Simplicity  with  perfection 


tar* 


Effective 

Clean-O-Gel  is  an  enzyme  cleaner  which  efficiently 
removes  organic  deposits  from  soft  contact  lenses 
and  prevents  the  build-up  of  these  deposits. 

Dissolves  rapidly 

Being  a  powder,  Clean-O-Gel  dissolves 
quickly  and  easily. 

Odour  free  Simple  to  handle  Completely  sa 
The  Total  System 

When  used  with  the  Preflex-Flexsol-Normol  regime, 
Clean-O-Gel  provides  your  patients  with  a  complete 
soft  lens  care  system,  combining 
simplicity  with  perfection. 


up  Burton  Parsons 


Imperial  Way  Watford  Herts  WD2  4YR 
Tel  (0923)  46133/6  Telex  923709 


SvrT1  if  f  tU'i)  lilJHi  A* 
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itrus  oils  short 


ondon,  February  13:  Most  of  the 
mportant  citrus  oils  continue  to  be 
carce  and  dear.  Best  quality  lemon 
currently  around  £27kg  and  ex- 
acted to  be  £30  shortly.  The  scarcity 
)f  the  Sicilian  oil  over  the  past  two 
fears  was  heightened  by  last  winter's 
rost  damage  to  the  Californian  fruit 
vhich  consequently  forced  US  buyers 
make  up  their  stocks  from  other 
;ources  and  in  particular  from  Sicily, 
slew  crop  bergamot  is  now  available 
iut  the  quantity  produced  is  report- 
dly  far  short  of  requirements.  The 
irice  has  eased  slightly  because  of 
he  new  crop  but  it  is  still  high  and 
he  same  situation  obtains  with  man- 
larin.  Orange  quotations  continue 
irm.  Among  other  essential  oils  seve- 
al  were  marked  down  because  of 
he  rise  in  sterling  value.  Ginger  fell 
rom  £41  to  £35kg  for  Chinese  oil. 
Among  botanicals — balsams,  cas- 
ara,  cherry  bark,  jalap  and  senega 
i/ere  easier.  Dearer  were  dandelion, 
iquorice  and  sarsaparilla  roots  and 
ola  nuts. 

Pharmaceutical  chemicals 

scorbic  acid:  (Per  kg)  100-kg  £5.51;  500-kg  £4.85 
s  to  source. 

liotin:  Crystals  £7.71  per  g;  in  10-q  lots. 

arbon  tetrachloride:  BP  5-ton  lots  in  290-kg  drums. 

265  per  metric  ton. 

alcium  ascorbate:  £7.28  kg  in  5-kg  pack. 

alcium    carbonate:    Light    precipitated    BP  £175 

jietric  ton  delivered, 

alcium  chloride:  BP  anhydrous  96/98%  £1.13  kg 
50-kg  lots  of  powder;  granular  £1.15  hexahydrate 

ryitals  BP  19°8  £0.81. 
l-uim  qliir-nate:  £1,800  per  metric  ton. 

alcium  lactate:   100-kq   lots  £1,37  ka. 

alcium  pantothenate:  £10.61  kq  in  25-kg  lots. 

yanocobalamin:  £2.31  per  g  in  100  g  lots;  impor- 

d  £?  60 

lyclobarbitone:  Calcium  £20.73  kg  in  25-kg  lots, 
expanthenoh  (Per  kg)  £11.17  in  5-kg  lots, 
exlromethorphan:  E165  in  5-kg  lots, 
ormic  acid-  per  metric  ton  delivered  in  4-ton  lots. 
J3  per  cen*  £352-  85  per  cent  £303. 
poeth'rjne  h"rfrorhl"'ide:  £110  kg  for  1-kg  lots, 
oniazid:  BP  1973  £4  kq  in  300-kg  lots, 
'cct'n^mide:  £4  40  kq   in  50-kq  lots. 
w«»!niri  ac'd:  £4.35  k":  in  50-kg  lots, 
boflavine:     (Per    kg)     £31.85    in     10-kg  packs, 
phosphate  sodium  £79  61  in  5-ko. 
^d'um  bxarbonate:   BP  from   £121.24  metric  ton 
i  to  rr-ario  in  minimum.  10-ton  lots  dolive'ed  UK. 
odii'm  chloride:  Vacuum  driori  in  10-ton  lots  de- 
vered  London.  4-ply  baos  £38  94  metre  ton. 
hiamine:   Hydrochloride'mononitra'e   £18  81    kg  in 
5-ka   Jots,    of    British    origin;     Imported    £16  kg 
SOO-kq) . 

itamm  A:  (per  kq)  acetate  powder,  tab'et  qrade 
17.37   (5   kq    lots);    palmitate   oily   concentrate  1 
per    q    £17.23    (5-kg);    water    miscible  £4.63 
tre  f6-iitre  oack). 
itamin  D2:  Type  850  £54.61  kg. 


Crude  drugs 

Balsams:  (kg)  Canada:  Easier  at  £12.50  on  the 
spot;  shipment  £12.40  cif.  Copaiba:  £3.05  spot; 
£2.90,  cif.  Peru:  £9.85  spot;  £9.75,  cif.  Tolu: 
unquoted. 

Cardamoms:  Alleppy  green  No.  2  £7.50  kg,  cif. 
Cascara:  £1,155  metric  ton  spot;  £1.090,  cif. 
Cherry    bark:    Spot   £1,130    metric    ton;  shipment 
£1.135,  cif. 

Cloves:  Madagascar  £4,250  metric  ton  spot, 
£4,175,  cif. 

Dandelion:  Spot  £2,025  metric  ton  spot,  £1,955,  cif. 

Jalap:  No  spot;  £1,900  metric  ton.  cif. 

Kola  nuts:  £485  metric  ton  spot;  £440,  cif. 

Liquorice  root:  Chinese  £620  metric  ton  spot;  £605, 

cif.  Block  juice  £1,400  metric  ton  spot;  Spraydried 

£1,550. 

Sarsaparilla:  Jamaican  £2,690  metric  ton  spot, 
£2,590,  cit. 

Senega:  Canadian  £9.55  kg  spot;  £8.55,  cif. 

Essential  oils 

Bergamot:  New  crop  £50  kg  spot. 
Bois  de  rose:  Spot  £7.40  kg  shipment  £7.20,  cif. 
Buchu:   South   African   £135   per   kg   spot;  English 
distilled  £230. 

Cassia:  Chinese  £50  kg  spot  nominal;  no  cif. 

Cedarwood:  Chinese  £1.15  kg  spot;  £1.10,  cif. 

Citronella:  Ceylon  £4  kg  spot;  £3.50,  cif.  nominal, 

Chinese  spot  £3.90  nominal;  £3.80.  cif. 

Clove:    Indonesian    leaf   £1.75    kg   spot;  shipment 

£1.60,  cif.  English  distilled  bud  £44. 

Ginaer:    Chinese   £35   kg   spot;   £27,    cif.  English 

distilled  (W.  African  root)  £105;  (Indian)  £55. 

Lemon:  Sicilian  best  grades  from  £27  kg  in  drum 

lots. 

Lemongrass:  Cochin  £4.60  spot;  £4.50,  cif. 

Lime:  West  Indian  £15  kg  spot. 

Mandarin:  New  crop  £28  kg  spot. 

Nutmeg:  East  Indian  £9.10  kg  spot  and  cif.  English 

distilled  £16. 

Orange:  Florida  £0.84  kg  spot;  Brazil  £0.60. 
Patchouli:  Chinese  no  spot;  £18.50  kg.  cif. 
Pepper:  English-distilled  ex  black  £120  kq. 
Pepoermint     (kg)     Arvenis — Brazilian    £4.60  spot; 
£4.60,    cif.    Chinese   £3   spot;    £2.82,    cif.  Piperata 
Amer  can  Far  West  £13.50  spot. 
Petitgrain:  Paraquay  £7.50  spot;  £7.50.  cif. 
Spearmint:     Cirnese     £10     kg     spot;     £9,  cif; 
American  £13  spot. 

Vetivert:  Java  £13  kg  spot  nominal;  shipment  £13, 
cif. 

The  Drices  given  are  those  obtained  by  importers  or 
manufacturers  tnr  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


COMING  EVENTS 

Monday,  February  18 

Enfield  Pharmacists'  Association,  Chase  Farm 
Hospital  postgraduate  medical  centre,  Enfield,  at 
8  pm.  Mr  A.  J.  Clatworthy  (Metropolitan  Police 
laboratories)  on  "The  perfect  poison?" 
Leicestershire  Branch,  Pharmaceutical  Society, 
Leicester  Royal  Infirmary  postgraduate  medical 
centre,  Leicester,  at  8  pm.  Dr  Basil  Northover 
on  "Bad  circulation". 

Mid-Glamorgan  East  Branch,  Pharmaceutical 
Society,  Hawthorn  Leisure  Centre,  Pontypridd, 
at  7  pm.  Mr  Ivor  Harrison  (Welsh  School  of 
Pharmacy)  on  "Effects  of  the  implementation  of 
the  Medicines  Act". 

Tuesday,  February  19 

Fife  and  Edinburgh  and  Lothians  Branches, 
Pharmaceutical  Society,  City  Hotel,  Dunfermline, 
at  7.45  pm.  Professor  D.  H.  Lawson  (Glasgow 
Royal  Infirmary)  on  "Clinical  pharmacology  and 
the  contribution  of  the  pharmacist". 
Fylde  Pharmacy  Forum,  Cliffs  Hotel.  Blackpool, 
at  7.30  pm.  Professional  dinner.  Speaker;  Dr  T.  G. 
Booth  (Bradford  School  of  Pharmacy). 


South  West  Metropolitan  Branch,  Pharmaceutical 
Society,  Epsom  District  Hospital,  Dorking  Road, 
Epsom,  at  8  pm.  "Anti-inflammatory  agents". 
Stirling  and  Central  Scottish  Branch, 
Pharmaceutical  Society,  Station  Hotel,  Stirling,  at 
8  pm.  Dr  D.  Bailey  (Welsh  School  of  Pharmacy) 
on  "Is  there  a  witch  doctor  in  the  house?". 

Wednesday,  February  20 

Scottish  Borders  Branch,  Pharmaceutical  Society, 

Peel  House,  Peel  Hospital,  Galashiels  at  8  pm. 
Dr  D.  M.  H.  Jones  on  "The  relationship  between 
medication  and  other  forms  of  treatment  in 
psychiatry". 

Thursday,  February  21 

Bristol  Branch,  Pharmaceutical  Society,  Edward 
Jenner  Centre,  Bristol  Royal  Infirmary,  at  8  pm. 
Dr  J.  T.  Whicher  on  "Hot  air  ballooning". 
Dundee  and  Eastern  Scottish  Branch, 
Pharmaceutical  Society,  Lecture  theatre  3, 
Ninewells  Medical  School,  at  7.30  pm.  Peter 
Thomson  (Perth)  Ltd  present  a  film  and  talk  on 
brandy  and  wines  followed  by  wine  tasting. 
Hertford  Branch,  Pharmaceutical  Society,  Lister 
Hospital  postgraduate  medical  centre,  Stevenage, 
at  8  pm.  Professor  T.  Turner  on  "Coke  and  acid". 
Leeds  Branch,  National  Pharmaceutical 
Association,  Golden  Lion  Hotel,  Lower  Briggate, 
Leeds,  at  8  pm.  Chairman's  dinner.  Speaker: 
Mr  Alan  Smith  (chief  executive  Pharmaceutical 
Services  Negotiat  ng  Committee)  on  "NHS — The 
up-to-date  position". 

Northumbrian  Branch,  Pharmaceutical  Society, 

Armstrong  Room,  Centra!  Hotel,  New  Bridge 
Street,  Newcastle,  at  8  pm.  Mr  J.  Pringle  on 
"Computers  in  pharmacy". 

Friday,  February  22 

Fylde  Pharmacy  Forum,  Victoria  Hospital, 
postgraduate  medical  centre,  Blackpool,  at 
7.45  pm.  Mr  C.  Davies  (Schering  Chemicals 
Ltd)  presents  a  film  "2cc  of  life". 

Advance  Information 

Chiltern  Region  postgraduate  courses. 

Lectures  on  "The  ages  of  man:  pregnancy". 
February  28.  March  6.  20,  27,  at  8  pm.  Chelsea 
College,  Manresa  Road,  London  SW3  6LX. 
Details  from  course  organiser  (Chelsea), 
Division  for  graduate  education.  Department  of 
pharmacy,  Chelsea  College.  Manresa  Road, 
London  SW3  6LX.  "Common  clinical 
problems",  March  2.  at  10  am,  St  John's 
Hospital,  Stone,  nr  Aylesbury.  Details  from 
course  organiser  (St  John's),  Division  for 
graduate  education  (as  above). 
Lancaster  and  Morecambe  Branch,  Pharmaceutical 
Society.  Annual  study  day.  Lectures  on  "The 
pharmacology  of  cytotoxic  agents  and  their 
clinical  use",  and  "Modern  developments  in 
surgical  dressings".  March  2,  at  10  am.  Medical 
Centre.  Ashton  Road,  Lancaster.  Details  from 
R.  W.  Harrison.  "Tresanton",  2a  Rydal  Road, 
Lancaster  LA1  3HA. 

Western  Pharmacists'  Association.  Dinner  dance 
on  March  13,  at  7  pm.  Cafe  Royal.  68  Regent 
Street,  London  W1.  Chief  guests:  Mr  D.  F. 
Lewis  (secretary  and  registrar.  Pharmaceutical 
Society)  and  Mr  J.  Wright  (secretary  and 
director  NPA).  Txkets  £12.50  each  (Chelsea 
pharmacy  students  £8.00).  Applications  to 
Ian  Harrison,  area  pharmaceutical  officer, 
Hammersmith  Hospital,  London  W12  0HS. 
Interior  Design  International,  March  2-6,  Olympia 
London  W14.  This  exhibition  focuses  on  new 
products  in  the  commercial  interiors  sphere.  It  is 
laid  out  in  separate  product  areas  including 
furniture,  floorcoverings  and  lighting. 


Rodine  C 

FOR  RATS 
&MICE 


RENTOKi: 

PRODUCTS  THE  PROFESSIONALS  USE 

RENTOKIL  LTD,  PRODUCTS  DIVISION  FELCOURT,  EASTGRINSTEAD 
WEST  SUSSEX.  RH192JY  Telephone  Lingfield  (0342)  833022 


l(ftt€<f|jJtaifl- 

/y/tcm80 


continental  style,  shopfittings  designed  for  today's  Pharmacy 
plus  full  service  —  complete  installations 
.  olney  bros  ltd  jado  house,  northbridge  road, 
berkhamsted,  herts  hp4  leg 
lOB   free  colour  brochure  04427-541 7/9 
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Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  July/December  1978.  17,737. 

Display/Semi  Display  £6.00  per  single  column 

centimetre,  min  25mm.  Column  width  44mm. 

Whole  Page  £500.00  (275mm  x  186mm). 

Half  Page  £300.00  (1 35mm  x91  mm). 

Quarter  Page  £150.00  (135mm x91  mm). 

Lineage  minimum  charge  £6.00  for  20  words, 

30p  per  word  extra. 

Box  Numbers  £1 .50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 

7  insertions  or  over.  15%  on  13  insertions  or  over. 


AGENTS 


BUSINESS  FOR  SALE 


AGENT  REQUIRED 
London  and  Home  Counties 

for  imported  products  of  leading 
producers:  FOAM 
BATH — SHAMPOOS — HOUSEHOLD 
ARTICLES— COSMETICS  and 
BODYCARE.  Keen  prices  and  excellent 
presentation.  Good  commission. 

Please  apply  to  Bos  No.  C4D  2689. 


FREEHOLD  FOR  SALE.  Pharmacy, 
New  Milton,  Hants.  Telephone:  Warren 
Walton  0590  76528. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


SHOPFITTINGS 


SHOPFRONTS— SOUTHERN  ENG- 
LAND. A  quality  prouct  at  competitive 
prices.  For  a  free  quotation  without 
obligation  Tel:  Worthing  (0903)  504185. 

(16/2) 

SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW1 7  0PD. 
Tel:  01-946  2291.  (TC.W) 


SHOPKIT 


The  world's  first  D.I.Y.  shop- 
fitting  system  can  save  you  as 
much  as  £1 ,500  on  an  average 
refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivatt  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24  hour  cheap  service) 

(TC.W) 


SHOPFRONTS 

G.  F.  KITE  (GLASS  MERCHANTS)  LTD., 
354,  High  Street,  Berkhamsted,  Herts. 

SUPPLIERS  &  FIXERS  OF  ALUMINIUM  &  TIMBER  SHOP- 
FRONTS.  (NATIONWIDE.) 

ESTIMATES  FREE 

DRAWINGS  &  PLANNING  PERMISSION  OBTAINED. 
Phone:  BERKHAMSTED  (04427)  74516. 


Sex  Discrimination  Act 

No  job  advertisement  which  indicates  or  can 
reasonably  be  understood  as  indicating  an 
intention  to  discriminate  on  grounds  of  sex 
(e.g.  by  inviting  applications  only  from  males 
or  only  from  females)  may  be  accepted, 
unless 


(1) 

(2) 

(3) 


A  statement  must  be  made  at  the  time  the 
advertisement  is  placed  saying  which  of  the 
exceptions  in  the  Act  is  considered  to  apply. 


the  job  is  for  the  purpose  of  a  private 

household  or 

it  is  in  a  business  employing  less  than 
six  persons  or 

it  is  otherwise  excepted  from  the 
requirements  of  the  Sex  Discrimination 


XI— CENTRAL  SCOT- 
LAND— Retirement  vacancy, 
excellent  dispensing  business 
(3,000-3,500  scripts  per  month). 
Counter  trade  undeveloped.  Profit 
to  owner/manager  1979  approx- 
imately £17,000.  Total  capital 
requirement,  including  property, 
approximately  £46,000. 

X2  —  NORTH  EAST  ENG- 
LAND— A  pharmacy  in  out- 
standing town  centre  site,  very  val- 
uable freehold  property  valued  at 
£90,000.  Turnover  of  business  1978 
£148,000,  showing  good  increase  in 
current  year.  Scripts  1,400  per 
month.  Vendor  will  sell  for  property 
value  plus  valuation  of  stock,  esti- 
mated at  £22,000. 
X3  —  SOUTH  YORK- 
SHIRE— Retirement  vacancy,  bus- 
iness which  dispenses  2,050  scripts 
per  month  has  scope  for  develop- 
ment of  counter  trade.  Price  £6,000 
for  property,  goodwill,  fixtures  plus 
stock  at  valuation.  Ideal  oppor- 
tunity for  pharmacist  with  limited 
capital. 

X4— SOUTH  LANCASHIRE 
VILLAGE — Pharmacy,  near  to  the 
coast,  comprises  of  double  shop  unit 
unopposed  with  potential.  Turn- 
over, 1978  around  £120,000.  Prop- 
erty including  extensive  living 
accommodation.  £42,000,  goodwill 
and  fixtures  £12,000  and  stock  at 
valuation,  around  £16,000. 


X5— LIVERPOOL— Housing 
estate  business  on  outskirts  of  town. 
Turnover  to  April  1979,  £63,400, 
28.7  per  cent  gross  profit.  Dis- 
pensing 1,700  scripts  per  month. 
Not  dependent  on  any  local  doctor. 
Property  on  lease/rent  £750  per 
annum.  Price,  goodwill  and  fixtures 
£1,500  plus  stock  approx.  £9,000 
(could  be  adjusted). 

X6  —  WEST  MIDLANDS  — 
Excellent  large  premises  on  city 
outskirts.  Turnover  1978, 
£171,714.  Scripts  approx.  2,300  per 
month.  Property  on  long  lease,  val- 
ued at  £25,000.  Capital  required 
around  £33,000  plus  stock  at  val- 
uation. 

X7  —  WARWICKSHIRE  —  Well 
sighted  premises  on  village  main 
road.  Turnover,  1978,  £136,946, 
scripts  average  approx.  1,200  per 
month,  premises  held  on  lease,  29 
years  to  run.  Capital  required 
including  stock  at  valuation  approx. 
£40,000. 

X8  —  HAMPSHIRE  —  Estate  bus- 
iness  on  area  with  property 
development.  Turnover  approx- 
imately £82,500.  Scripts  1,250  per 
month.  Property  on  lease  with  5Vi 
years  to  run.  Flat  possibly  available, 
price  £14,750  for  goodwill  and  fix- 
tures plus  stock  approximately 
£8,000. 


V  SSrnest  J/George 

GARDALE  HOUSE,  122  GATLEY  ROAD,  GATLEY,  CHEADLE. 
CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


PERSONAL 


ABORTION  ADVICE 


01-580  9001  Immediate  Advice  &  Help 

We  are  small  and  can  give  your  CUSTOMERS  time 

PCS 

40  Mortimer  Street,  London  W1 

 Small  is  Friendly  


STOCKS  WANTED 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:   "Salvall",  London 

E.C.1.  (TC.W) 
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PHARMACEUTICAL  ANTIQUES 

Drug  runs,  shop  interiors,  bottles 
etc.,  urgently  wanted.  Kindly  contac 
Robin  Wheeler  Antiques,  Parkland: 
Park  Road,  Ashtead,  Surrey.  Tele 
phone:  Ashtead  72319.  Buyer  col 
lects.  (TC.W 
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TRADE  SERVICES 


SITUATIONS  VACANT 


THE  RELIABLE  SOURCE  OF  SUPPLY 


North  West  Ostomy  Supplies 
(Wholesale)  Limited 

Are  the  specialists  to 
contact  for  all  Ostomy  and 
incontinence  supplies. 
Suppliers  of  the  following 
Ostomy  products:- 

COLOPLAST,  CUXSON  GERRARD. 
DOWN'S.  ESCHMANN.  HOLLISTER. 
SALT'S.  SEAR LE/ FRANKLIN,  SIMPLA 
SASSCO.SQUIB-SURGICARE, 
THACKRAY,  BULLENS. 
ROUSSEL-UNISEAL 
Also:-  NIGHT  DRAINAGE  AND  LEG 
DRAINAGE  BAGS  BY:- 
ALDON,  BARDIC.  CHIRON,  SETON. 
SIMPLA,  THACKRAY.  WALLACE. 
PORTEX.  MEREDITH. 

We  also  carry  a  comprehensive  stock  of 
Catheters  and  Incontinence  Sheaths. 

11  BRIDGEWATER  ROAD,  WALKDEN. 
MANCHESTER  M28  6AE 

Tel:  061-790  2382 


WAREHOUSING  AND 
DISTRIBUTION  IN  SCOTLAND 

Long  established  company 

Distributing  own  products  and  those  of  other  Com- 
panies to  Wholesale  and  Retail  Chemists  has  spare 
capacity  for  other  lines. 

Wholesale  dealers  licence  held. 

Apply:  Box  No.  2690 


STOCKS  FOR  SALE 


MANY  FRENCH 
COSMETIC  HOUSES 

AT  BELOW  TRADE 
PERFUMES,  TALCS,  ETC. 
CONSUMER  PRODUCTS 


TEL:  0903-205861 


SALES  REPRESENTATIVE 

for  LONDON  area 

A  recent  internal  promotion  has  created  a  vacancy  for  an  experi- 
enced sales  representative  for  the  Greater  London  area  (including 
central  London). 

THE  POSITION 

Selling  a  successful  range  of  toiletries,  cosmetics  and  sundry 
items  to  wholesale  and  multiple  accounts,  department  stores  and 
specialist  customers. 

THE  COMPANY 

Is  a  major  force  in  its  field,  with  a  record  of  continuous  expansion, 
exciting  product  development  and  a  policy  of  promotion  from 
within. 

THE  SUCCESSFUL  APPLICANT 

Will  be  an  experienced  territory  manager  preferably  under  40 
years  of  age,  with  a  background  in  grocery  or  toiletries.  You  will  be 
self-motivated  and  able  to  negotiate  at  all  levels. 

THE  REWARDS 

Basic  salary  and  generous  commission.  Company  car,  expenses 
and  other  benefits  which  reflect  the  responsibility  of  the  position. 

For  more  information  about  this  challenging  position  write  with  a 
brief  resume  of  your  career  to  date  to: 


Julian  Norfolk,  National  Sales  Manager,  E  R  Holloway 
Limited,  Lavenham,  Sudbury,  Suffolk,  CO10  9QE.  Telephone: 
Lavenham  247000. 


TRADE  SERVICES 


Approved  Prescription  Services  Limited 

CLECKHEATON.  WEST  YORKSHIRE.  BD193BZ 
TELEPHONE  -    CLECKHEATON  [0274)  876776. 


FULL-TIME 
ASSISTANT 

required 
FOR  MEDICINE 
COUNTER 

For  busy  pharmacy  in  North 
West  London. 
Five-day  week. 

Experience  essential.  For 
details  Tel:  Mr.  Ganz,  01-455 
4351/7779. 


(TC.F) 


BOX  NUMBERS 

When  replying  to  Box  Numbers,  all  cor- 
respondence should  be  addressed  as  fol- 
lows: 

Chemist  &  Druggist 

Box  No  

25  New  Street  Square 
London  EC 4 A  3JA 


Advertisers  and  correspondents  can  be  assured  advertisements 
carrying  a  Box  Number  will  be  treated  in  strictest  confidence. 
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STOCKS  FOR  SALE 


PHARMACISTS 

Are  you  getting  the  type  of 
bottle  you  really  want,  when 
you  want  it,  and  at  the  right 
price? 


WE  CARRY  GOOD  STOCKS 
AND  HAVE  AN  EXCELLENT 
DELIVERY  SERVICE. 


W.  H. 


Contact: 
&  W.  J.  Spinks 


Bottle  Merchants  and 
Consultants 
Town  End  House 

159  Main  St. 
Addingham,  llkiey, 
W.  Yorkshire  LS29  01 Z 
Tel.  Addingham  830514 


Pharmaceutical  Selling 

to  £6,000  +  car  +  substantial  bonuses 

A  Our  client  is  a  leading  pharmaceutical  company  engaged  in  a  major 
sales  force  expansion  in  preparation  for  new  product  launches  in  1980 
and  1981. 

^    Appointments  will  be  made  as: 

Medical  Representatives  promoting  ethical  products  to  GPs, 
consultants  and  hospital  staff. 

Chemist  Representatives  selling  OTC  and  proprietary  products  to 
wholesale  and  retail  chemists. 

^  EITHER  a  strong  para-medical  background  OR  relevant  sales 
experience  is  essential  and  thorough  training  will  be  given. 

For  details  and  an  application  form  telephone  Guildford  (0483)  70666  (24 
hour  answering)  or  send  a  resume  to  Grosvenor  Stewart  Limited,  187  High 
Street,  Guildford,  Surrey  quoting  ret.  GD  124. 


GROSVENOR  STEWART 

Executive  Search  and  Selection 


i^rrara[Bj[aiBj(ra[Bj[aia[rafara^^iB]fra(ra[^ 


SINGLE  EDGE  BLADES.  20  packets 
of  5  or  cartons  of  100  £4.50  inclusive. 
Immediate  delivery.  Cheque  with  order 
please.  Rolenworth  Ltd.  1-3  Grey's 
Road,  Henley  on  Thames,  Oxon. 

(27/12W) 


THE  ORIGINAL  COPPER 
BRACELET 

price  details  available  for 
Copper,  Silver-plated  and  Gold 
plated  bracelets 
From: 

SABONA  OF  LONDON  LTD. 
73,  NEW  BOND  STREET 
LONDON  W1 

01"629  6921  (10/5R 


AFRO- AMERICAN  HAIR 
CARE 

and  BODY  COSMETICS 

all  at  wholesale  prices 
EXPORT  ENO-  WELCOME 
BROCHURE  AVAILABLE 

BARRY  MERO  LTD. 
36  Brixton  Rd,  Brixton  SW9 
01-582  4755  05/3) 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

(3/1W) 


WILKINSON  SWORD  BLADES  10s 

(Carded)  at  40p.  Minimum  order  36  x 
10.  £14.40  plus  V.A.T.  Post  paid. 
C.W.O.  Ward  &  Puckrin,  28  Baxtergate, 
Whitby,  N.  Yorks.  Y021  1BA.  (1/3) 


SMALL  CHEMIST  CHAIN  has  dis- 
continued and  surplus  cosmetics  and 
perfumes  for  clearance  on  a  cash  and 
carry  basis.  Please  write  for  an 
appointment  to  Miss  Atkinnson,  58  High 
St.,  Daventry,  Northants.  (8/3) 


MISCELLANEOUS 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34 Shudehill.  Manchester  M4 1 EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery.  (TC.F) 
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Break-ins  on  the  increase  ^ 

Protect  your  Pharmacy 

7Now! 


he  revolutionary  new  SONGUARD 
NTRUOER ALARM  sendsoutan  invisible 
sonar-type'  beam  As  soon  as  it  detects 
lovement,  SONGUARD  emits  a 
lowerful  ear  splitting  siren  —  enoughto 
ighten  anyone  off 

New  advanced  technology  means 
;0NGUARD  is  discreetly  small, 
onveniently  portable  and  extremely 
eliable. 

SONGUARD  looks  like  a  small  stereo 
peaker  and  can  be  hidden  from  view 
so  it's  very  difficult  to  detect. 
The  amazing  100  decibel  siren 
lakes  it  virtually  impossible  for  an 
ltruder  to  locate  the  SONGUARD  unit 
nd  disarm  it  —  the  alarm  could  be 
oming  from  anywhere! 

Jow  look  at  the  other  sophisticated 
ATENTED  electronic  features  of 
ONGUARD  and  you'll  see  why  we're  confident 
nough  to  offer  it  with  a  12  month  replacement 
uarantee. 


SONGUARD  silently  and  invisibly  detects 
intruders  in  a  similar  way  to  ships 
detecting  enemy  subs  during  the  war  - 
with  SONAR!, 


SECURITY  KEY.  This  is  your  own  personal  ON/OFF  key 
SONGUARD  detects  movement  immediately  yet  gives  you  1 
seconds  to  allow  you  to  switch  it  off  betore  the  siren  starts 

SIREN.  Songuard  s  ultrasonic  beam  has  an  etfective  coverage  o1 
to  800  square  teet  Anything  that  moves  in  the  beam  s  path  is  detected 
and  triggers  this  powerful  1 00  decibel  siren  Simple  but  very  effective 

BATTERY  LIFE  INDICATOR  An  L  E  D  (Light  Emitting  Diode)  in  the  back 
of  the  unit  automatically  flashes  when  the  batteries  need  replacing. 

BATTERY  PACK.  Four  long  life  batteries  give  approximately  3.500  hours  of 
life  before  they  need  replacement 

RANGE  SENSITIVITY  ADJUSTMENT  CONTROL  Songuard  makes  a  click 
sound  to  help  you  adjust  the  unit  to  suit  the  range  Once  set  Songuard 
will  automatically  arm  itself  when  switched  on 

The  one  thing  we  can  't  demonstrate  to  you  in  this  advertisement  is 
noise  of  the  siren  and  we're  sure  that  would  convince  you 
SONGUARD's  the  right  answer  to  burglary  and 
vandalism  protection.  If  you'd  like  more  in ti 
mation  on  Songuard  or  the  whole  range 
Eurolec   electronic   deterrent  devices, 
please  clip  the  coupon  for  our  illustrated 
colour  folder 


Send  to  Eurolec  Security  Services  Ltd 
Mill  Mead.  Staines,  Middx  TW18  1BR 
Please  send  full  details  on  the  SONGUARD  INTRUDER  ALARM 


+VAT 


ALARM 


he  Songuard 
IMTRUDER  ALARM 
is  patented  in  U  K 
-  No  16879/77 
and  USA  -  No 
897285  Other 
patents  pending 
throughout  the 
world 


I 
I 
I 
I 


Address 


_Tel  No 


CD 


Absolute 
Alcohol 

Synthetic  quality  available  to  British  and  all  well  known 

International  Specifications  and  Pharmacopoeias. 
Also  meets  requirements  of  specifications  being  drawn 
up  for  Food  Grade  Ethanol  by  E.E.C. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01735  8131 


M.C.L.  PROVIDE  THE  SOLUTIONS... 


to  your  contact  lens  solution  problems 
from  the  largest  stocks  in  the  U.K. 

Contact  Reggie  Ormes,  M.C.L.  Ltd., 

Castleham  Road,  St.  Leonards-on-Sea,  East  Sussex, 

TN38  9NB  or  telephone  Hastings  53381  -7 


QUALITY 
RELIABILITY 
SERVICE 
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Self  lok  Shoplan  Units 

Can  you  dispense 
with  them? 

You  certainly  can't  do  without  their  smart  clean 
lines  that  say  so  much  about  your  pharmacy  and  the  way 
you  run  it.  Nor  without  their  tremendous  versatility  and 
trouble-free  life. 

You'll  enjoy  Selflok's  good  old  fashioned  service 
too,  and  together  with  modern  expert  planning  and 
design,  prompt  delivery,  and  installation  experts  at  your 
beck  and  call,  you  can  be  sure  of  complete  satisfaction 

You'll  like  the  Selflok  range  too,  with  it's  Wall 
Shelving  -  Gondolas  -  Storage  Units  -  Binning  and 
Basket  Display  -  Perfumery  and  Cosmetic  Units  - 
Window  Fittings  -  Showcases  etc.,  and  -  yes  even  a 
complete  range  of  Dispensery  Units  -  and  we  make 
'specials'  too. 

-  So  you  see,  you  can't  dispense  with  Selflok. 
But  then  again,  you  can! 

Selflok  Shoplan  Limited,  Auckland  House, 
81  Farleigh  Road,  Warlingham,  Surrey  CR3  9EJ 
Telephone:  Upper  Warlingham  (088  32)  2151. 
Regional  Offices  in  Midlands  and  the  North. 


SELFLOK 


I  would  like  to  know  more  about  § 
Selflok  Shoplan  range  of  fittings. 


Name  .. 
Position 


Company 
Address   


Tel:   CodeSS/PBCD 
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Are  you  seriously 
asking  me  to  gfcq 
my  customers 
a  cold?"  — 


No,  we're  actually 
asking  you  to  give  them 
8  influenza  viruses.  Because  that's  what  you'll 
find  in  each  Nelsons  Influenza  and  Common 
Cold  Tablet. 

The  reason?  Prevention.  In  minute, 
Homoeopathic  doses,  the  viruses  are 
completely  safe -yet  surprisingly  effective  in 
building-up  resistance  to  colds  and 'flu.  Like 
all  Homoeopathic  preparations,  they  work  by 
mobilising  the  body's  own  defences  - 
providing  natural  help  towards  better  health. 

As  you  can  see  from  the  chart,  it's  an 
approach  that  really  does  work.  (It  would 
even  appear  that  those  Homoeopathically 


How  effect! 


HOMOEOPATHICALLY 
IMMUNISED 

NO 

HOMOEOPATHIC 
IMMUNISATION 

TOTAL 
TAKING  PART 

872 

937 

NUMBERS 
DEVELOPING 
INFLUENZA 

74 

183 

TOTAL  DAYS 
OFF  WORK 

132 

1101 

RESULTS  OF  1968-1970  STUDY  QUOTED  IN  "HOMOEOPATHY" 
BY  G.  RUTHUEN  MITCHELL  PUB.  W  H.  ALLEN  197S. 

rapid  recovery  than  other  victims.) 

Right  now,  Homoeopathy  is  playing  a  major  part  in 
the  national  movement  towards  more  natural 
alternatives.  Homoeopathy  is  fully  recognised  by  the 
Department  of  Health  and  Homoeopathic  treatments 
can  be  prescribed  under  the  National  Health  Service. 

Nelsons  have  the  full  range  of  literature  and  products 
to  satisfy  customer  curiosity,  interest  and 
demand  in  this  healthily  growing 
market.  So  investigate  the  Nelsons 
range -and  discover  some  wholly 
beneficial  side- effects. 


Find  the  Nelsons  range  at  your 
wholesaler,  ring  us  on  (01)  274  3237  (4  lines) 
for  more  information,  or  write 
to  A.  Nelson  &  Co  Ltd,  215-223, 
Coldharbour  Lane,  London  SW9  8RU. 


nelsons 
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evenflo 


Introduces  THE  PACERS™ 

THE  RIGHT  TEAT 
AT  THE  RIGHT  TIME 


Juice 


Milk 


THE  PACERS™ 

Unique  feeding  system.  Color-coded  teats 
with  openings  just  right  for  the  different 
consistencies  of  the  various  fluids  you  feed 
baby.  They  are  designed  for  use  on  glass  or 
plastic  bottles  and  are  completely 
color-safe. 

1.  Formula  Teat.  Amber.  The  hole  is  designed  specifically 
for  the  consistency  of  formula.  This  is  the  teat  your  baby 
relies  on  earliest  for  strength  and  sustenance. 

2.  MiSk  Teat.  Pink.  Different  size  opening  than  the  formula 
teat  to  allow  whole  milk  to  flow  evenly. 

3.  Juice  Teat.  Orange.  Special  cross-cut  opening  to  let 
pulpy  fruit  juices  flow  through  easily  and  make  sure 
baby's  experience  with  healthful  juice  is  a  pleasant  one. 


4.  Water  Teat.  Blue.  Specifically  developed  for  water, 
thinnest  fluid  baby  will  take. 

Evenflo.  No  Work,  No  Worry  Teats. 
Relied  upon  by  young  mothers .  . .  because 
they're  scientifically  designed  to  keep  food 
flowing  evenly. 

Evenflo's  Patented  Sure  Seal®  Teats  with 
Evenflo's  Exclusive  Patented  Air  Valves. 

•  prevent  excess  air  swallowing 

•  eliminate  teat  pull-out 

•  help  prevent  leaking 

•  prevent  teat  collapsing 

•  keep  teat  firm  for  uniform  sucking  satisfaction 


Evenflo  Ltd.  36  Acton  St.  London  W.C.I.  Tel:  01-837  9186 
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WHY  CHILDREN  NEED 
SPECIAL  DOSES 


by  Dr  A.  Li  Wan  Po,  MPS,  department  of  pharmacy,  University  of  Aston 


For  a  drug  to  exert  a  pharmacological 
action,  it  must  reach  the  appropriate  re- 
ceptors at  a  sufficiently  high  concentra- 
tion which  must,  however,  not  be  so 
high  that  toxic  effects  are  observed.  For 
each  drug  there  is  therefore  a  minimum 
effective  concentration  and  a  maximum 
safe  concentration. 

Proper  drug  administration  aims  at 
producing  and  maintaining  drug  levels 
within  those  limits  for  the  duration  of 
the  treatment.  To  determine  appropriate 
doses  and  dosage  regimens,  information 
must  be  gathered  about  how  the  body 
handles  the  drugs  administered.  While 
such  information  is  becoming  more  freely 
available  in  the  adult  population,  pro- 
gress in  the  paediatric  age  group  is  har- 
der to  come  by  because  of  the  practical 
and  ethical  problems  involved.  This  has 
led  to  the  coining  of  the  term  "therapeu- 
tic orphan"  (1)  which  emphasises  the  lack 
of  information  in  this  area. 

In  this  article  an  attempt  is  made  to 
examine  the  reasons  why  children  need 
to  be  considered  as  a  special  case  rather 
than  as  small  adults,  to  review  briefly 
some  of  the  methods  hitherto  used  to 
calculate  paediatric  dosages  and  to  ex- 
plain how  pharmacokinetic  parameters 
have  been  applied  to  tailor  dosages  for 
children. 

Methods  of  calculation 

While  it  has  always  been  general  know- 
ledge that  children's  doses  should  be 
mailer  than  adult  quantities,  the  me- 
thods put  forward  for  calculation  have 
not  been  entirely  satisfactory  because  of 
their  limited  usefulness.  Some  are  still 
widely  used  because  they  are  the  best 
vailable  as  yet.  Perhaps  the  two  most 
widely  used  are  Ausberger's  rule,  based 
an  the  child's  weight  and  Catzel's  for- 
nula  based  on  the  surface  area  of  the 
;hild.  The  latter  is  also  referred  to  as 
he  percentage  method  and  nomograms 
'or  calculating  surface  area,  given  the 
[veight  and  height,  are  available  (2). 

Ausberger's  rule  Percentage  of  adult 
lose= (weight  in  kg  x  1.5) +  10 
Catzel's  formula  Percentage  of  adult 


dose=ratio  of  child  to  adult  surface 
area  x  100  or  surface  area  in  m2  x  60 

In  the  first  two  to  three  weeks  of  life 
Catzel  suggests  a  third  to  half  the  cal- 
culated dose  because  of  renal  and  hepa- 
tic immaturity.  Various  empirical  rules 
have  been  summarised  by  Catzel  but 
these  have  generally  been  superseded, 
although  Catzel's  formula  is  itself  essen- 
tially Clark's  surface  area  rule  expressed 
as  a  percentage. 

The  paediatric  age  group  needs  spe- 
cial dosages  and  dosage  regimens  for 
various  reasons  which  can  perhaps  be 
best  visualised  by  reference  to  figure  1 
depicting  the  various  stages  involved  in 
drug  absorption  and  disposition.  Follow- 
ing ingestion,  drugs  presented  as  drug 
particles  need  to  undergo  dissolution  be- 
fore absorption  takes  place.  A  number 
of  drugs  possess  weakly  acidic  and  or 
basic  functional  groups  and  in  their  uni- 
onised forms  a  significant  number  show 
only  limited  solubilities.  Their  dissolution 
Courtesy  Milupa  Ltd 


rates  are  therefore  pH  dependent;  this  is 
important  in  children  because  intestinal 
pH  shows  age  dependence. 

Gastro-intestinal  transit  time  is  also 
generally  more  rapid  in  children  so  that 
complete  dissolution  may  not  be 
achieved  (3).  For  certain  drugs  absorp- 
tion only  takes  place  at  specific  sites  so 
changes  in  transit  time  will  be  particu- 
larly important  for  these  drugs. 

Absorption  follows  dissolution.  Here 
again,  the  pH  of  the  gastro-intestinal 
tract  is  important  since  drugs  are  nor- 
mally absorbed  in  the  unionised  lipid 
soluble  form  although  the  contribution 
of  the  ionised  forms  to  total  absorption 
seems  to  have  been  underestimated  (4). 
The  rate  of  absorption  will  depend 
among  other  things  on  the  area  available 
for  absorption  and  the  local  blood  flow, 
both  of  which  show  age  dependence 
(3,  5,  6).  The  intestinal  villi,  for  exam- 
ple, are  underdeveloped  in  infancy.  Dif- 
ferences in  the  permeability  of  the  mem- 
brane barriers  also  have  important  im- 
plications and  this  is  perhaps  most  dra- 
matically illustrated  by  the  instances  of 
toxicity  following  topical  applications  of 
boric  acid  (7)  and  hexachlorophane  (8). 

Following  absorption,  the  drug  under- 
goes distribution  to  the  various  tissues 
and  fluids  of  the  body.  The  volume  of 
distribution  is  a  useful  parameter  for 
defining  drug  distribution  and  is  a  ma- 
thematical rather  than  a  physiological 
parameter  (9).  It  is  obvious  that  the 
higher  the  volume  of  distribution,  the 
lower  is  the  observed  plasma  concentra- 
tion following  a  given  dose.  Factors 
which  affect  the  volume  of  distribution 
of  a  given  drug  include  the  water  con- 
tent of  the  body,  the  extent  of  protein 
binding  and  the  permeability  of  the  vari- 
ous barriers  such  as  the  blood-brain  bar- 
rier. As  a  percentage  of  total  body  weight 

Continued  on  p4 
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doses 
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total  body  water  shows  marked  chan- 
ges with  age.  Tn  the  paediatric  age  group 
the  percentage  is  about  70  to  75  percent 
compared  with  55  to  60  per  cent  in  adults. 
The  differences  are  also  paralleled  by  dif- 
ferences in  extracellular  water.  Subcu- 
taneous tissue  on  the  other  hand  is  at 
a  maximum  at  about  9  months  of  age, 
then  decreases  to  about  6  years  before 
showing  a  further  increase  towards  adol- 
escence (10). 

Most  of  the  drugs  studied  so  far  tend 
to  be  less  extensively  bound  to  infant 
than  to  adult  serum  (11).  There  does 
not,  however,  appear  to  be  a  rule  for 
predicting  the  differences  in  volume  of 
distribution  for  a  given  drug  between 
adults  and  children.  This  is  not  surpris- 
ing if  one  considers  the  number  of  vari- 
ables which  contribute  towards  determin- 
ing the  observed  values.  In  general,  the 
apparent  volume  of  distribution  tends  to 
be  higher  in  infancy  and  early  child- 
hood and  tends  to  decrease  to  the  adult 
levels  less  slowly  than  the  observed  half- 
lives  (11). 

Metabolism 

Metabolism  follows  or  accompanies 
distribution  and  the  main  organ  respons- 
ible is  the  liver  while  plasma,  the  kidney 
and  the  gastro-intestinal  tract  contribute 
to  the  overall  biotransformation.  The 
activity  of  the  hepatic  microsomal  enzy- 
mes is  low  in  the  neonate  (12)  but  this 
is  counterbalanced  by  the  liver  size  which 
decreases  from  birth  to  adulthood  when 
related  to  body  weight  (13).  The  overall 
hepatic  metabolism  is  therefore  a  com- 
plex parameter  which  tends  to  be  greater 
in  children  than  in  adults  (12). 

Drugs  administered  are  eventually  ex- 
creted as  the  parent  drug  or  as  meta- 
bolites. While  biliary  excretion  may  be 
an  important  route  for  certain  drugs,  the 
main  route  of  drug  elimination  is  renal 
excretion.  Drugs  excreted  in  the  bile  may 
be  excreted  in  the  faeces  or,  as  is  more 
common,  they  are  reabsorbed  and  fin- 
ally excreted  in  the  urine. 

Urine  formation  can  be  viewed  as  a 
sequence  of  three  steps,  glomerular  fil- 
tration, tubular  reabsorption  and  tubular 
excretion.  Tn  an  adult  about  150  to  200 
litres  of  fluid  are  filtered  in  24  hours. 
This  plasma  ultrafiltrate  is  then  subse- 
quently modified  by  reabsorption  and 
excretion,  which  can  be  either  active  or 
passive,  until  about  1  litre  of  urine  is 
produced  per  day.  The  glomerular  filtra- 
tion rate  in  an  infant  does  not  reach 


Courtesy  of  Reckitt  &  Colman 

the  adult  rate  until  about  12  to  18 
months  of  age  (14).  Tubular  function 
in  the  first  year  is  even  less  efficient  than 
glomerular  function  (15).  This  helps  to 
explain  whv  infants  tend  to  become  oe- 
dematous  following  even  a  small  excess 
of  intravenous  fluid  and  why  raised  blood 
urea  levels  may  be  observed  following 
mild  dehydration  (15).  Tt  is  therefore 
not  surprising  that  unless  drug  adminis- 
tration is  carefully  monitored  in  this 
age  group,  toxic  effects  can  be  readily 
induced. 

During  the  glomerular  filtration  step 
non-protein  bound  drugs  pass  into  the 
filtrate  while  the  bound  fraction  is  ex- 
cluded by  its  size,  so  clearance  depends 
on  the  glomerular  filtration  rate  and  the 
extent  of  protein  binding.  Drug  tubular 
excretion  and  reabsorption  use  the  same 
pathways  as  endogenous  substances  such 
as  uric  acid  and  histamine.  Reabsorp- 
tion can  usually  take  place  only  if  the 
drug  is  in  the  unionised  form.  The  pH 
of  the  urine  will  therefore  play  an  im- 
portant role  in  the  clearance  of  weak 
acids  and  bases.  Active  carrier  systems 
such  as  those  involved  in  the  transport 
of  uric  acid  and  choline  tend  to  be 
rather  non-specific  so  that  competition 
leading  to  an  adverse  drug  effect  can 
be  observed  particularly  in  the  infant. 
At  this  stage  it  is  perhaps  useful  to 
examine  how  these  physiological  differ- 
ences are  translated  into  differences  in 
drug  activity. 

The  biological  half-life  which  is  de- 
fined as  the  time  taken  for  the  plasma, 
serum  or  blood  concentration  to  de- 
crease to  half  the  initial  concentration 
following  the  establishment  of  pseudo- 
equilibrium  is  one  of  the  most  impor- 
tant pharmacokinetic  parameters.  The 
influence  of  dose  on  the  biological  half- 
life  is  often  misunderstood,  but  most 
of  the  observations  can  be  rationalised 
if  one  is  aware  that  capacity-limited  ex- 
cretion systems  exist.  For  most  drugs 
the  elimination  process  follows  first  order 
kinetics,  that  is,  the  fraction  eliminated 
within  a  given  time  is  constant  and  the 
rate  of  elimination  is  proportional  to  the 


Figure  1.  Processes  involved  in  drug  handling  by  the  body 

Tissue  distribution 

— - 'Renal  excretion 

Dosage  form —  Dissolution — Absorption — Disposition;^^ 

~     —  Biliary  excretion 

Metabolism 


amount  yet  to  be  eliminated.  The  half- 
life  is  then  dose  independent.  In  the  case 
of  a  drug  undergoing  capacity-limited 
excretion,  the  same  first-order  behaviour 
is  observed  below  the  saturation  level. 
Above  this,  however,  zero-order  kinetics 
sets  in.  The  amount  eliminated  in  a  given 
interval  remains  constant  and  the  rate  for 
elimination  is  independent  of  the  amount 
to  be  excreted  while  the  half-life  then 
becomes  dose  dependent. 

Some  authorities  prefer  the  use  of 
the  half-life  to  be  confined  to  first  order  | 
processes  only.  Capacity-limited  proces- 
ses are  often  referred  to  as  Michaelis- 
Menten  processes.  Tn  infancy  most  drugs 
have  prolonged  half-lives  (11).  This  trend 
is  particularly  pronounced  with  drugs 
that  are  known  to  be  actively  excreted 
since  active  transport  systems  are  almost 
invariably  easily  saturable.  Short  half- 
lives  relative  to  those  of  adults  are  fre- 
quently observed  in  children. 

The  pharmacokinetics  of  aspirin  and 
paracetamol  illustrate  many  of  the  points 
discussed.  Following  a  normal  single 
dose,  the  half-life  of  plasma  salicylate 
is  about  three  hours  both  in  the  child 
and  in  the  adult  (16).  The  metabolic 
processes  involved  in  the  disposition  of 
salicylate  are  easily  saturated  so  that 
above  a  certain  level,  the  time  required 
for  the  elimination  of  a  given  fraction 
of  the  dose  becomes  dose  dependent  (17). 
In  normal  practice,  a  multiple  dosing 
with  aspirin  is  usual. 

Cumulation 

Following  the  administration  of  an 
initial  dose,  the  subsequent  doses  are 
usually  administered  before  all  the  drug 
from  the  previous  dose  is  eliminated. 
Drug  cumulation  therefore  takes  place 
with  all  multidose  regimens.  The  dose 
interval  is  usually  kept  constant.  Under 
such  conditions  and  assuming  first  order 
kinetics  an  equilibrium  or  steady  state 
concentration  in  the  blood  is  seen.  The 
magnitude  of  the  steady  state  will  in 
practice  depend  on  the  dose  interval  and 
the  size  of  the  dose  since  the  biological 
constants  are  usually  not  manipulated. 
The  steady-state  concentrations  can  usu- 
ally be  predicted  using  appropriate 
equations. 

It  is  obvious  that  if  the  time  required 
to  eliminate  a  given  fraction  of  the 
administered  dose  is  prolonged,  as  may 
occur  if  the  plasma  level  exceeds  the 
saturation  level  with  a  resultant  zero 
order  elimination,  then  cumulation  to 
toxic  levels  can  quite  easily  follow.  There 
is  some  evidence  that  glucuronidation 
rates  in  children  and  adults  differ.  Since 
it  is  one  of  the  two  main  biotransfor- 
mation pathways  for  salicylate,  this  ob- 
servation is  important  for  the  paediatric 
age  group. 

Paracetamol  provides  a  useful  con- 
trast to  aspirin  in  that  its  elimination 
appears  to  follow  non-saturable  kinetics 
even  in  overdose  so  that  unpredictable 
cumulation  is  less  likely  (18).  Paracetamol 
is  also  interesting  in  that  the  contribu- 
tion made  by  each  of  the  pathways  seems 
to  be  different  in  adults  and  children  (19). 

Concluded  on  p9 
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Bottle  feeding  takes  a  tu 
for  the  better. 

At  some  time  or  other  every  mum  has  wished  for  a  method 
of  controlling  the  flow  of  bottle  feeding. 

Now  Griptight  have  developed  a  simple  and  ingenious  way 
of  satisfying  babies  ever  changing  appetites  and  feeding 
requirements. 

It's  done  with  a  special  Variflo  teat  This  has  an  oval  hole  so 
that  when  the  bottle  is  rotated  through  90°  the  flow  can  be 
regulated. 

And  Griptight's  understanding  of  babies  feeding  doesn't 
stop  there. 

The  range  of  teats  from  Newborn  through  Fref  lo  and 
Varifio'develops  through  all  stages  of  feeding. 

Used  with  hygienic  Freflo  polycarbonate  bottles,  feeding 
becomes  more  satisfying  and  enjoyable. 

We're  getting  the  message  over  to  more  mums  than  ever 
before  with  full  pages  in  all  the  mother  and  baby  magazines. 

So  stock  early,  your  sales  are  bound  to  take  a  turn  for  the 

byGriptight. 
Little  things  mean  a  lot. 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Road,  Birmingham  B29  7EE.  Tel:  021  -472  421 1. 


Keeping  a  watch  on  WHO 


A  World  Health  Organisation  meeting  last  October  decided  that  urgent  action 
was  needed  to  promote  the  health  and  nutrition  of  infants  and  young  children. 
This  "urgent  action"  would  involve  encouraging  breast  feeding  and  banning 
promotion  of  babymilks  to  the  public.  C&D  asked  babymilk  manufacturers  in 
the  UK  how  these  developments  would  affect  their  marketing  plans. 


Cow  &  Gate's  immediate  reaction  was 
that  the  company  would  have  no  difficulty 
in  keeping  to  the  spirit  of  the  new  re- 
commendations. 

"While  these  policies  have  all  been 
designed  with  the  developing  world  in 
mind,  they  do  not  deviate  significantly 
from  the  practices  which  Cow  &  Gate 
has  always  adhered  to  in  the  UK,"  said  a 
spokesman.  The  company  has  included 
"breast  is  best"  advice  on  its  product 
literature  since  1910  and  was  a  founder 
member  of  the  International  Council  of 
Infant  Food  Industries,  ?.n  org^.nisTtion 
set  up  to  promote  high  ethical  standards 
of  infant  formula  marketing,  with  par- 
ticular emphasis  on  develooin.^  countries. 

This  organisation  ensures  that  all  its 
member  companies  print  breastfeeding 
messages  on  their  packaging,  it  has  pub- 
lished an  international  code  of  ethics  and 
it  works  closely  with  WHO  to  improve 
standards  of  infant  feeding  education  in 
developing  countries. 

Broad  agreement 

Cow  &  Gate  took  part  in  the  WHO/ 
UNICEF  meeting  and  are  in  broad  agree- 
ment with  its  recommendations.  While 
they  are  against  heavy  sales-promotional 
advertising  that  puts  mothers  off  breast- 
feeding, they  believe  advertising  has  a 
role  to  play  in  advising  mothers  who 
have — after  taking  qualified  advice — de- 
cided to  choose  an  alternative  method. 
Some  mothers  have  been  known  to  give 
sweetened  condensed  milk  or  even  cus- 
tard powder  as  a  substitute,  so  advertising 
can  inform  mothers  which  products  are 
suitable  for  infant  feeding  and  help  them 
avoid  dangerous  ones. 

Cow  &  Gate  rarely  advertise  in  the 
developing  world,  but  if  the  company 
believes  advertising  is  necessary  the  con- 
tent is  carefully  discussed  and  cleared 
with  local  medical  authorities.  The  mes- 
sage always  contains  a  strong  endorse- 
ment of  breastfeeding  and  encourage- 
ment to  seek  independent  medical  advice 
before  choosing  an  artificial  feed,  and 
emphasises  the  need  to  use  a  properly 
formulated  product.  The  decision  to  ad- 
vertise is  taken  at  a  high  corporate  level, 
and  based  on  the  social,  educational 
(literacy  rate,  etc)  and  economic  status 
of  the  area,  to  avoid  misuse  of  the  pro- 
duct. Offering  consumer  inducements  to 
buy  infant  formulas  in  countries  with  a 
low  level  of  consumer  sophistication  and 
education  is  inappropriate. 

They  add  that  distribution  of  free  packs 
to  mothers  in  maternity  wards  and  clinics 
to  establish  infant  formula  use  is  not 
ethical:  "The  correct  use  of  sampling  is 
for  medical  evaluation,  or  to  monitor 
suitability  for  an  individual  infant  under 


medical  supervision,  thus  the  distribution 
of  sample  packs  of  Cow  &  Gate  is  con- 
ducted at  the  total  discretion  of  medical 
authorities  in  packs  marked  for  the  pur- 
pose, and  therefore  unsuitable  for  resale." 

All  the  other  manufacturers  contacted 
by  C&D  confirm  that  they  have  never 
discouraged  breast  feeding  as  the  method 
of  first  choice.  They  are  closely  watching 
the  WHO  recommendations. 

Farley  Health  Products  say:  "We  are 
at  all  times  conscious  of  the  issues  in- 
volved in  modern  infant  feeding  practices 
and  naturally  observe  the  climate  of 
opinion  in  medical  and  other  spheres." 

Milupa  Ltd  say:  "The  medical  pro- 
fession are  well  qualified  to  advise 
mothers  on  what  is  required  and  what 
is  best  for  individual  babies  in  particular 
circumstances.  We  work  with  the  medical 
profession  in  developing  suitable  baby- 
milks  and  infant  foods,  and  supply  in- 
formation and  samples  as  needed  for 
mothers.  We  do  little  general  advertising. 
We  trade  mainly  with  retail  pharmacists 
and  medical  and  child  welfare  clinics 
who  are  well  able  to  offer  further  advice 
as  needed  by  the  mother  when  deciding 
upon  a  particular  baby  milk.  We  also  en- 
sure that  the  mother  can  obtain  direct, 
accurate  information  about  our  company 
and  products  from  us.  as  the  major  re- 
sponsibility for  the  welfare  of  the  baby 
is  with   the  mother  herself." 

Wyeth  Laboratories  have  produced 
posters,  radio  tapes  and  other  materials 
which  stress  that  breast  milk  is  the  best 
food  for  new  horns,  a  message  which  is 
carried  on  the  SMA  packs.  The  company 
does  no  consumer  advertising  at  all  and 
sticks  closely  to  the  TCIFT's  marketing 
code.  Mr  Hugh  Vosper,  group  product 


manager  of  the  nutritional  division,  con- 
cludes: "While  we  support  fully  the  re- 
commendations made  by  the  conference 
convened  by  WHO,  they  have  already 
been  met  by  Wyeth  for  some  years." 

What  is  proposed 

Recommendations  made  by  the  WHO/ 
UNICEF  meeting  in  October  included: 

□  The  government  of  each  country  has 
the  responsibility  to  promote  coherent 
food  and  nutrition  policies  which  should 
give  special  attention  to  mothers,  infants 
and  children.  These  policies  should  em- 
phasise breastfeeding  and  give  appropriate 
nutritional  guidance. 

□  Marketing  of  breastmilk  substitutes 
and  weaning  foods  should  be  designed 
not  to  discourage  breastfeeding. 

□  There  should  be  no  sales  promotion 
to  the  public  of  breastmilk  substitutes. 
Promotion  to  health  personnel  should  be 
factual  and  ethical  information  only. 

□  There  should  be  an  international  code 
of  marketing  of  products  used  as  breast- 
milk substitutes.  This  should  be  supported 
by  both  exporting  and  importing  countries 
and  observed  by  all  manufacturers. 
WHO/UNICEF  are  to  organise  its 
nreparation. 

□  Monitoring  of  marketing  practices  is 
recommended,  usually  under  government 
auspices. 

□  Facilities  of  the  health  care  system 
should  never  be  used  for  the  promotion 
of  artificial  feeding.  Therefore,  adver- 
tising or  distribution  of  samples  of  breast- 
milk substitutes  through  health  service 
channels  should  not  be  allowed.  Artificial 
feeding  should  not  be  demonstrated 
openly  in  health  facilities. 

□  No  personnel  paid  by  companies  sell- 
ing breastmilk  substitutes  should  be 
allowed  to  work  in  the  health  care  system. 

□  Production  and  distribution  of  foods 
for  infants  and  young  children  should 
be  governed  by  strict  legal  standards. 


The  World  Health  Organisation  believes  every  effort  should  be  made  to  encourage 
breastfeeding  (Photo  courtesy  of  Camera  Talks  Ltd,  31  North  Row,  London  W1R  2EN, 
from  a  production  called  "Fit  or  fat") 

9fWT 
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How  we  grew  up 
io  be  brand  leader. 


FARLEY 
HEALTH 

22-9% 


COW  &  GATE 

261% 


Thanks  to  you- and  to  the  most  comprehensive  range  of  babyfoods 
>ow  &.  Gate  is  still  the  biggest  brand  name  in  the  babyfeeding  market. 
And  we  hope  we  can  rely  on  your  continued  support. 
Looking  to  the  future,  we  mean  to  grow  even  bigger.  Premium  and 
ur  meals  have  already  become  two  of  the  fastest  growing  brands  in 
fieir  respective  markets? 

And  our  products  are  still  recommended  by  the  r^9j5nb* 
ledical  profession  more  frequently  than  any  others. 

So  the  more  yOU  Stock,  the  more  you'll  profit.     The  Babyfeeding  Specialists 
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New  OsterRusks. 
For  the  shape  of  grown-ups  to  come. 

The  importance  of  giving  babies  less    and  single  pages  in  all  the  popular 

sugary  foods  is  being  taken  in  earnest  mum  and  baby  magazines  herald  the  * 

by  today's  mums.  The  message  is  being  launch.  Plus  a  recommend er  press      ^  ^ .  \ 

spelt  out  to  them  from  baby  clinics.  campaign  explaining  to  midwives  and?*  f ^  * 

Already,  new  low  sugar  OsterRusks  nurses  whY  theY  should  recommend     \  1 

have  got  the  thumbs  up  from  Britain's  OsterRusks  to  mothers, 
babies  and  their  mums.  Our  research  Stock  the  low-sugar  rusk  mums  want 

shows  they  both  prefer  them  to  Liga.  ■     ~to  buy.  New  OsterRusks  from  Farley's*, f.  ' 


have  got  the  thumbs  up  from  Britain's 
babies  and  their  mums.  Our  research 
shows  they  both  prefer  them  to  Liga.  ■ 
Babies  prefer  the  taste.  Mums  prefer 
the  taste,  look  and  the  shape.  And  the 
Farley  name  is  an  added  reassurance. 

OsterRusks  have  a  higher  vitamin 
content  than  any  odier  rusk  No  added 
salt  either.  And  the  lowest  level  of 
sugar  found  in  a  feeding  rusk 

The  packaging  is  bright  and 
attractive.  Colour  double-page  spreads 


OsterRusks 

18  LOW  SUGAR  BABY  FEEDING  RUSKS 


Late  when  hrt  teething 
OsterRusks  are  easily  held  and 
delicious  to  bite  on. 


UsterRusl<s  mined  to  a  smooth 
consistency  witha  Bttle  boiled  water 
or  baby  m»  are  ideal  tor  your  baby's 


PROMISE  OF  ANOTHER 
GOOD  YEAR  FOR  FOODS 


This  year  promises  to  be  yet  another 
good  one  for  babyfoods. 

According  to  Cow  &  Gate  Ltd,  the 
total  market  in  1979  topped  £79  million 
at  RSP,  a  growth  of  18  per  cent. 
Chemists  have  shown  the  largest  growth, 
with  independents  achieving  nearly  a  30 
per  cent  share,  valued  at  £23.2  million 
and  a  growth  of  32  per  cent  over  1978. 

However,  Cow  &  Gate  warn  that  retail 
audits  show  "an  alarming  trend"  for 
chemists  not  to  hold  enough  stock  to 
meet  the  growing  consumer  demand 
across  all  babyfood  areas.  "This  is  result- 
ing in  lost  sales  due  to  out  of  stocks," 
they  say. 

Powdered  milks,  for  example,  showed 
a  market  volume  growth  of  20  per  cent 
in  independent  chemists  last  year  where- 
as trade  stocks  only  increased  by  4  per 
cent.  Babymeals  grew  by  14  per  cent  in 
volume  whereas  trade  stocks  fell  by  7 
per  cent  compared  with  the  previous 
year;  with  rusks,  trade  stocks  were  run- 
ning at  2  per  cent  lower  than  1978  levels 
to  meet  a  market  volume  growth  of  12 
per  cent.  Syrups  grew  by  26  per  cent 
with  trade  stocks  7  per  cent  lower. 

Cow  &  Gate  are  keeping  a  keen  eye 
on  grocers  as  a  useful  outlet  for  meals 
and  rusks,  but  say  they  have  "no  im- 
mediate plans"  to  extend  distribution. 

One  of  the  main  events  of  1979  was 
the  withdrawal  of  Gerber  from  the  meals 
market.  Although  most  major  babymeals 
brands  have  increased  in  volume,  Cow  & 
Gate  claim  to  be  the  ones  to  have  filled 
the  "Gerber  gap"  in  chemists.  Their 
brand  share  in  independents  increased 
from  20.7  per  cent  in  1978  to  23  per 
cent  in  1979,  while  Heinz  foods  in  tins 
did  not  increase  their  48  per  cent  share. 
Heinz,  however,  are  claiming  some  of 
the  "Gerber  gap"  with  a  sales  increase  of 
111  per  cent  in  babyfoods  in  jars  during 
the  nine  months  to  January  1980.  The 


launch  of  baby  yoghurts  last  October  is 
thought  to  have  helped  considerably  and 
the  new  range  has  "exceeded  all  sales 
estimates." 

Overall,  Heinz  baby  food  sales  in  the 
nine  months  to  January  were  29  per 
cent  up  on  the  same  period  the  previous 
year. 

The  company  estimates  that  the  value 
of  the  prepared  babyfood  market  will 
grow  to  £40  million  this  year.  The  birth- 
rate continues  to  rise,  with  an  increase  of 
7.9  per  cent  in  1979.  This  rise  probably 


Yogurts  "exceeded  all  estimates" 

added  one  million  dozen  units  to  the 
babyfood  market  last  year,  say  Heinz. 
Before  this  upturn  in  birthrate,  sales  had 
been  steadily  declining. 

Heinz'  advice  to  chemists — who  overall 
account  for  62  per  cent  of  babyfood 
sales — is  to  offer  as  wide  a  range  as 
possible.  Choosing  the  best  range  for  the 
limited  space  available  is  vital.  There 
should  be  a  choice  of  different  meal 
occasions  (breakfasts,  main  meals  and 
desserts)  for  the  different  age  groups 
(strained  from  about  four  months  old, 
junior  from  about  eight  months).  Heinz 
recommend  that  the  strained  and  junior 


Children's  doses 

Concluded  from  p4 

Therefore  the  drug's  toxicity  can  be  ex- 
pected to  differ,  especially  since  it  ap- 
pears that  the  serious  toxic  effects  of 
the  drug  in  poisoning  is  due  to  a  minor 
metabolite. 

For  the  accurate  tailoring  of  dosages, 
it  is  therefore  necessary  to  have  the 
appropriate  pharmacokinetic  parameters. 
While  such  data  are  becoming  more 
freely  available,  they  only  relate  to 
adults.  Hopefully,  from  the  discussion 
so  far  it  should  be  clear  that  extrapola- 
tion of  these  data  to  children  is  fraught 
with  danger  because  of  the  physiological 
differences  in  the  handling  of  drugs  in 
the  two  groups.  While  some  authorities 
are  suggesting  that  more  freedom  should 
be  given  to  researchers  to  carry  out  the 


necessary  studies,  it  is  more  likely  that 
most  of  the  impetus  will  come  from 
the  development  of  non-invasive  methods 
of  studying  drug  pharmacokinetics  with- 
in the  present  constraints.  Good  progress 
has  already  been  achieved  by  studying 
urinary  and  salivary  excretion.  The  de- 
velopment of  microdetermination  me- 
thods of  drug  analysis  is  also  urgent. 

However  the  difficulty  of  translating 
pharmacokinetic  data  into  clear  cut  dos- 
age regimens  should  not  be  underestima- 
ted and  is  perhaps  well  illustrated  by  the 
fact  that  it  is  only  recently  that  the 
information  relating  to  aspirin  has  been 
converted  to  dosage  instructions  for  the 
paediatric  patient.  It  is  fortunate  that 
for  most  drugs  the  therapeutic  ratio  is 
sufficiently  high  to  avoid  adverse  effects 
even  with  moderately  inaccurate  dosing. 
A  list  of  references,  numbered  in  the 
text,  is  available  from  the  author  on 
request. 


ranges  are  vertically  blocked  to  make 
selection  easy  for  mothers.  Variety  name 
tags  are  available  to  assist  identification. 
The  company  is  phasing-in  a  4|oz  can 
which  is  designed  to  stack  more  easily 
and  is  expected  to  increase  the  impact 
on-shelf. 

Robinson's  Baby  Foods  report  that  the 
dry  babyfood  market  has  been  so  suc- 
cessful that  a  major  problem  has  been 
to  increase  production  quickly  enough 
to  meet  extra  demand.  Volume  sales  of 
their  brand  increased  by  15  per  cent  last 
year  and  in  the  past  five  years  have  more 
than  doubled.  Chemists  account  for  84 
per  cent  of  all  dry  babyfood  sales. 

Milupa  also  report  a  good  year,  say- 
ing that  their  infant  foods  are  the 
"fastest-growing  babyfood  brand  in 
chemists."  Sales  of  their  babymilk 
Milumil  doubled  in  1979. 

With  cereals,  Robinsons  believe  the 
market  is  on  the  move  again  and  add 
that  their  baby  cereal  sales  increased  by 
one  tenth  last  year. 

The  infant  feeding  rusks  market  is 
worth  £7.2  million,  according  to  Farley 
who  claim  an  85  per  cent  share  of  the 
total.  Chemists  still  retain  about  one 
third  of  Farley's  sales  and  distribution 
trends  have  not  changed  significantly. 
The  company  says  that  the  sell-in  of 
Osterrusks,  the  new  "low  sugar"  rusks 
has  gone  extremely  well  with  an  "en- 
thusiastic reception"  from  both  health 
visitors  and  chemists. 

Milupa  claim  that  their  granulated 
rusk  achieved  a  share  of  more  than  7  per 
cent  by  value  of  the  total  rusk  market 
only  six  months  after  its  launch. 

Plans  for  promotion 

Heinz  television  advertising  support  is 
to  be  increased  substantially  this  year. 
The  campaign  with  the  theme  "Right 
for  your  baby,  right  from  the  start"  con- 
tinues in  Granada,  Trident,  Stags  and 
Southern  television  areas  until  February 
29  with  a  further  burst  March  3-28.  A 
new  series  of  commercials  will  be  used 
later  in  the  year. 

The  campaigns  are  being  supported 
with  continuous  advertising  in  women's, 
mothercraft  and  medical  magazines,  and 
baby  annuals.  Heinz  will  also  be  ad- 
vertising throughout  the  year  in  Asian 
newspapers  and  cinemas.  The  company 
can  supply  a  guide  to  infant  feeding 
printed  in  five  Asian  languages.  Trial 
coupons  and  literature  are  distributed 
through  Bounty  bags. 

Cow  &  Gate  have  returned  to  tele- 
vision advertising  after  many  years 
absence  and  the  current  commercial  for 
the  range  was  recently  voted  the  third 
best  for  products  sold  through  chemists 
in  the  survey  compiled  by  TABs  for 
C&D.  The  commercial  will  be  screened 
Continued  on  plO 
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Promotion 
of  foods 

Continued  from  p9 

nationally  for  five  weeks  from  February 
25  and  further  campaigns  are  planned 
for  the  summer. 

The  milks,  meals,  rusks  and  orange 
concentrate  are  being  supported  in  the 
baby  annuals  together  with  the  "'Cradle 
days  to  family  meals"  leaflet  and  the  new 
feeding  chart  "Growing  up  with  Cow 
&  Gate"  which  covers  the  question  of 
weaning.  Money  off  coupons  and  samples 
of  Liga  rusks  will  be  given  away  in 
Bounty  bags  from  April. 

Consumer  promotions  are  planned  for 
the  summer  and  details  of  a  year-round 
promotional  package  for  the  trade  will 
be  announced  later. 


The  total  Farley's  rusk,  Osterrusk  and 
Farex  Finger  advertising  budget  for  the 
year  tops  £850,000.  The  sum  includes 
television  and  Press  advertising,  trade 
bonuses  and  other  promotions. 

Eight  £500  Pontins  family  holidays  are 
the  first  prizes  in  a  "Spot  the  Mums  'n' 
Dads"  competition  on  Farley's  rusks 
family  packs.  The  fifth  in  the  "It's  child's 
play"  series  of  promotions  for  the 
brand,  the  competition  involves  matching 
up  photographs  of  five  of  seven  babies 
with  their  parents.  Each  entry  must  be 
accompanied  by  three  tokens  which  are 
available  on  all  three  pack  sizes  of 
Farley's  rusks. 

The  company  says  that  previous  pro- 
motions in  the  series  have  aroused  con- 
siderable consumer  interest.  Redemptions 
for  a  combined  height  chart  and  play 
clock  featured  last  year  totalled  45,000 
while  the  current  offer,  a  Farley's  rusk 
feeding  bowl  for  £0.63  plus  tokens,  looks 
likely  to  break  the  record.  The  bowl  is 
similar  to  the  china  plate  seen  in  the 


brand's  "Life"  television  commercial  and 
was  produced  after  many  requests  had 
been  received  from  mothers.  The  com- 
mercial is  featured  in  the  current  12- 
week  national  television  advertising  cam- 
paign which  began  on  December  31. 

Milupa  will  continue  to  support  theii 
instant  foods  with  sampling.  Advertising 
aimed  towards  health  visitors,  midwives 
nurses  and  possibly  doctors  starts  ir 
March  and  April,  with  a  campaign  ir 
Maternity  and  Mothercraft  starting 
about  the  same  time.  The  advertising 
continues  throughout  the  year.  Detail; 
of  free  racks,  trolleys,  merchandising 
material  and  local  trade  incentives  an 
available  from  representatives. 

Robinson's  baby  foods  will  continue 
to  be  strongly  promoted  in  the  specialise 
mother  and  professional  magazine; 
throughout  1980.  Additions  will  be  made 
to  the  range  of  baby  care  booklets  avail 
able  to  mothers  and  professionals  anc 
the  policy  of  on-pack  offers  will  be  con 
tinued.  The  first  offer  of  four  Mabe 
Lucie  Attwell  prints,  mounted  on  card 
for  £0.83  plus  £0.29  postage  and  1( 
packet  tops  from  Robinson's  baby  fooc 
one  or  two  packs,  is  now  appearing  or 
the  Propafilm  wrapping. 

The  baby  syrups  and  juices  market 
estimated  at  £7.25  million  at  RSP,  showec 
a  volume  growth  of  3  per  cent  during 
1979  against  the  previous  year,  according 
to  Sterling  Health.  Delrosa  syrups  showec 
a  volume  growth  of  28  per  cent  with 
over  70  per  cent  of  sales  going  through 
the  chemist  sector. 

The  company  is  supporting  the  brand 
with  sampling  to  over  600,000  new  mo- 
thers and  full  colour  advertisements  are 
planned  in  the  leading  baby  annuals. 
Baby  Savers,  the  on-pack  consumer  pro- 
motion, will  be  featured  regularly  during 
the  year  offering  a  wide  range  of  popu- 
lar baby  items  at  reduced  prices.  Dis- 
play materials  are  available  from  repre- 
sentatives. 

Addresses 

Cow  &  Gate  Ltd,  Cow  &  Gate  House. 

Trowbridge,  Wilts  BAH  8HZ. 

Farley  Health  Products  Ltd,  Torr  Lane. 

Plymouth,  Devon  PL3  5UA. 

H.  J.  Heinz  Co  Ltd,  Hayes  Park,  Hayes, 

Middlesex. 

Milupa  Ltd,  Milupa  House,  Lyons  Estate, 
High  Road,  Cowley  Peachey,  Uxbridge, 
Middlesex. 

Robinsons  Baby  Foods,  Reckitt  &  Col- 
man  Products  Ltd,  Dansom  Lane,  Hull. 
Sterling  Health,  Surbiton,  Surrey. 

Predictor  offer 

Chefaro  Proprietaries  Ltd,  distributors  of 
the  Predictor  home  pregnancy  testing  kit, 
are  offering  an  incentive  to  stockists.  A 
minimum  order  of  one  outer  of  five  en- 
titles pharmacists  to  a  Teledex  telephone 
number  finder. 

Two  green  Perspex  counter  display 
units  are  available;  one  is  a  shelf  edger 
the  width  of  four  kits  the  other  is  a 
counter  display  unit  for  10  or  20  kits. 
Chefaro  Proprietaries  Ltd,  Crown  House, 
London  Road,  Morden,  Surrey. 


why  NEW  milupa 

GRANULATED  RUSK 
is  selling  so  well. 

Because  if  s  good  for  babies,  good  for  Mum,  and  good 
1  for  chemists,  too!  Milupa  Granulated  Rusk  provides 
I  balanced  nourishment  that  really  satisfies  baby  and  ifs 
i    easy  for  Mum  to  prepare. 

*  More  and  more,  Milupa  Granulated  Rusk  is 

bringing  the  rusk  market  back  to  chemists.  Ifs  a  modern 
product  that  you  can  recommend  with  full  professional 

confidence  and  like  all  the 
Milupa   range,    ifs  very 
/  profitable,  too. 


milupa 

Milupa  Ltd.  Cowley  Peachey,  Uxbridge  UB8  2JA.  Telephone  West  Drayton  48286 


A  new  generation 
of  baby  foods 
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That  Happy  Evenflo  Baby 

The  Evenflo  Disposable  Feeding  System 

Another  Advanced  Feeding  System 
From  Evenflo 


Soon,  all  of  your  days  will  start  with  a  very  special  time  .  .  . 
the  close  and  satisfying  time  spent  feeding  your  baby  with 
breast  or  bottle.  That's  why  we'd  like  to  tell  you  about  a 
very  special  feeding  system  .  .  .  the  Evenflo  Disposable 
System. 

As  you  may  know,  all  disposable  Feeders  allow  your  baby 
to  feed  in  a  more  natural  way.  The  bag-type  bottles  collapse 
as  baby  feeds  so  there's  less  air  swallowed. 


And  because  each  bottle  is  pre-sterilised 
and  disposable,  there's  no  need  to  scrub 
or  sterilise  as  you  would  conventional 
bottles.  Therefore  there's  no  worry  that 
invisible  soap  film  or  detergent  residue 
may  be  left  in  the  bottle. 

But  these  are  just  the  beginning  of  the 
advantages  offered  by  the  Extensive 
Range  of  Evenflo  Baby  and 
Breastcare  Products. 


A  * 


even/lo 

Full  range  of  Ba^Ffeeding 
and  Breast  Care  Products 

36  ACTON  STREET 
LONDON  WC IX  9NB 
Telephone:  01-837  9186 


even/lo  nurser  kit 


Helps  fctiaiirtate  Air  ;jod  Reduce  Burpinq 


Some  disappointed  customers 
make  more  fuss  than  others. 

Deprived  of  their  Heinz  Baby  Foods,  your  customers  can  do  worse  than  walk  out 
They  can  scream  the  place  down.  And  why  upset  them?  Heinz  has  the  widest  range. 
Heinz  has  the  most  advertising.  And  Heinz  is  the  biggest  seller  to  small  fry., 
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Latest  in  the 
Bounty  bag 

The  latest  addition  to  the  Bounty  bag  of 
product  samples  and  literature — given 
free  to  575,000  new  mothers  in  hospital 
—is  Sterling  Health's  Wet  Ones  for  baby. 
A  dispenser  pack  of  70  wipes  is  cur- 
rently included  in  the  bag. 

Colgate-Palmolive  are  increasing  the 
Curity  Snugglers  sample  from  2  to  5, 
plus  a  20p  voucher.  The  bag  also  con- 
tains 1  small  pack  Johnson's  baby  pow- 
der, a  sachet  of  the  lotion  and  of  the 
>aby  bath,  and  5  one-way  nappy  liners; 
1  sample  tube  of  Savlon  baby  cream; 
1  small  sample  Delrosa  orange;  1  Liga 
rusk  and  lOp  voucher;  Heinz  7p  voucher; 
6  Simpla  sterilising  tablets;  the  "Bounty 
baby  book"  and  "Toddler's  progress" 
plus  literature  from  Fisher-Price  toys, 
Heinz,  Maws,  Dentinox,  Easy  Rider, 
Persil,  Johnson  &  Johnson,  Savlon, 
Delrosa  and  Simpla. 

In  all,  the  Bounty  Bag  has  a  retail 
value  to  the  mother  of  over  £3  in  samples 
ind  vouchers. 

Bounty's  new  venture,  the  pre-natal 
sampling  service,  continues  for  the  bene- 
fit of  'those  manufacturers  who  feel  they 
need  to  reach  mothers-to-be.  Manufac- 
urers  who  include  samples  and  literature 
n  this  pack  are:  Maws,  Johnson  & 
Johnson,  Milupa,  Robinsons,  Sudocrem, 
Heinz  and  Baby  Relax.  Further  details 
rom  Dick  Harrison  or  Alan  Manhood, 
Bounty  Services  Ltd,  Victoria  House, 
?24  Brixton  Road,  London  SW9  7  A  A. 

Baby  boom'  may 
ean  more  brands 


he  predicted  "baby  boom"  in  the  1980s 
11  mean  that  some  manufacturers  will 
ntroduce  more  new  lines  and  brands 
nto  the  market,  say  LRC  Products  Ltd, 
but  add  that  mothers  will  continue  to 
ook  for  the  security  and  tradition  of 
stablished  products. 
Woodward's  range  is  supported  with 
Press  advertising  in  specialist  mother  and 
3aby  magazines,  Woman  and  Woman's 
Qwn,  with  a  campaign  worth  over 
50,000  running  until  April.  A  display 


Johnson's  baby  lotion  and  baby  oil  packs 
are  now  carrying  a  "collarette"  featuring 
fashion  offers  of  a  dress,  blouse  or  jacket 
with  a  free  scarf  for  each  purchase. 
Johnson  &  Johnson  Ltd,  260  Bath  Road, 
Slough,  Berks  SL1  4EA. 

tray  is  available  to  chemists  until  the  end 
of  March.  The  tray  (£4.07  trade)  holds 
products  according  to  established  sales 
ratios:  eight  gripe  waters,  six  lOOg  cream 
and  three  diarrhoea  mixtures. 

"The  1980s  will  see  major  price  fluc- 
tuations for  baby  pants,"  says  Mike 
Broadbridge,  LRC  group  product  man- 
ager. "All  pants  are  plastic  and  depend 
on  the  price  of  oil  and  as  prices  rise 
housewives  will  tend  to  buy  quality  pants 
to  ensure  they  are  getting  'value  for 
money'  ". 

Marigold  Snappies  are  claimed  brand 
leader  in  the  snap-on  sector,  accounting 
for  25  per  cent  of  sales.  According  to 
LRC,  snap-on  pants  account  for  30  per 
cent  of  total  baby  pant  sales,  the  largest 
sector  in  the  market  is  pull-on  pants  with 
66  per  cent  of  sales  and  tie  on  pants 
have  a  4  per  cent  share.  Snap-ons  are 
popular  with  mothers  of  babies  un- 
der one  year,  whilst  mothers  of  older 
babies  choose  pull-on  pants.  LRC  re- 
commend that  retailers  should  stock  pull- 
ons  and  snap-ons  in  the  ratio  2  to  1, 
in  line  with  their  respective  shares  of  the 
market. 

In  1979  baby  pant  sales  topped  £7.5 
million,  the  company  says,  with  chemists 
accounting  for  30  per  cent  of  sales.  LRC 
Products  Ltd,  Sanitas  House,  Stockwell 
Green,  London  SW9  9JJ. 


Year-round  support 
for  Maws 

Maws  are  advertising  their  bottles  and 
sterilising  unit  in  most  of  the  baby  annu- 
als this  year,  together  with  year-round 
advertising  in  the  mother  and  baby  and 
professional  Press.  Spring  and  autumn 
campaigns  will  appear  in  Family  Circle, 
Living  and  Woman.  Ashe  Laboratories 
Ltd,  Ashetree  Works,  Kingston  Road, 
Leatherhead,  Surrey  KT22  7JZ. 

Disprin  in  Press 

Junior  Disprin  will  continue  to  receive 
heavy  Press  advertising  support  through- 
out 1980,  with  campaigns  in  the  mother 
and  baby  Press,  national  women's 
magazines  and  professional  publications. 
Point-of-sale  material  includes  dummy 
packs,  counter  cards  and  shelf  strips. 
Reckitt  &  Colman  Products  Ltd  phar- 
maceutical division,  Dansom  Lane,  Hull. 

Sales  increase 

Wellcome's  Drapolene  cream  showed  an 
increase  in  volume  sales  of  18  per  cent 
on  its  55g  pack  and  25  per  cent  on  its 
lOOg  pack  for  the  year  ending  August 
1979  over  August  1978. 

Calpol  now  holds  over  60  per  cent 
share  of  the  liquid  paediatric  analgesics 
market.  Sales  to  August  1979  compared 
with  August  1978  are  up  16  per  cent  for 
the  70ml  bottle  and  36  per  cent  for  the 
140ml  bottle.  Wellcome  Foundation  Ltd, 
Temple  Hill,  Dartford,  Kent  DA!  5 AH. 

Redesigned  packs 

The  Savlon  ba'bycare  packs  have  been 
redesigned  (C&D,  February  9). 

The  range  is  sampled  through  Bounty 
baby  boxes  and  advertising  will  appear 
in  magazines  such  as  Family  Circle, 
Woman,  Living  and  Mother  from  April 
until  the  end  of  the  year.  Shelf  strips 
and  markers  are  available. 

The  company  also  sponsors  the  Savlon 
"water  baby"  award  scheme  in  conjunc- 
tion with  the  Amateur  Swimming  Associ- 
ation. Last  year  40,000  badges  were 
awarded  to  children  between  6  months 
and  5  years  who  could  swim  a  specified 
distance.  Care  Laboratories  Ltd,  Badmin- 
ton Court,  Amersham,  Bucks. 


New!  DOIDY  CUP 
now  with  2  Handles 

...AND  A  NEW  EYE-CATCHING  COLOUR  RANGE: 
ORANGE,  DEEP  BLUE,  PINK  AND  WHITE. 


The  unique  drinking  cup  for  small  beginners,  DOIDY  CUP  is  also  ideal  for  many 
invalids 

Moulded  from  virtually  unbreakable,  boilable  'Propathene' 
Packed  for  instant  shelf-appeal!  Order  now! 


LTD 


43/47  JOPPS  LANE,  JOHN  STREET,  ABERDEEN 


Price 
per  doz. 

LIST 

£3-30 

RETAIL 

47P 

PER  CUP 

including  VAT 


^  FROM  YOUR 
PHARMACEUTICAL 
WHOLESALER 
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CHE 


STS  TAKE  LARGER 
OF  DISPOSABLES 


Chemists  are  taking  a  larger  share  of  the 
expanding  market  in  disposable  nappies. 

The  total  market  is  now  believed  to  be 
worth  £18  million  at  RSP,  with  estimates 
of  volume  growth  during  1979  ranging 
from  17  to  21  per  cent. 

"After  some  years  of  stagnation,  the 
disposable  napkin  market  has  been  trans- 
formed in  the  last  two  years  into  one  of 
the  few  significant  growth  markets  avail- 
able in  packaged  goods,"  report  Lilia- 
White  Ltd.  Manufacturers  believe  this 
growth  is  partly  due  to  an  increased 
birthrate  and  partly  to  a  general  move 
away  from  towelling  nappies.  Modo 
Consumer  Products  say  that  over  a  third 
of  British  mothers  use  disposables. 

Chemists  are  the  key  area  for  sales. 
Modo  say  that  the  independents'  share 
of  the  market  is  30  per  cent  and  rising. 
In  cash  terms  sales  during  1979  were  50 
per  cent  higher  than  the  previous  year. 

Lilia-White's  statistics  put  the  volume 
growth  through  chemists  at  22  per  cent 
last  year  compared  with  just  over  10  per 
cent  in  other  outlets. 

Robinsons  of  Chesterfield  confirm  that 
the  sales  increase  through  chemists  is 


Snugglers  were  recently  relaunched 
with  improved  absorbency  and  fit  (C&D, 
January  19,  p79).  Over  £2  million  is  being 
spent  on  the  heaviest  ever  programme 
behind  the  brand.  In  the  first  six  months 
of  the  relaunch  £750,000  will  be  spent  on 
national  television  advertising,  which  will 
be  supported  by  radio  and  specialist  baby 
Press  advertising  during  the  year.  Samp- 
ling and  couponing  operations  will  place 
4  million  samples  and  over  £350,000 
worth  of  coupons  into  the  hands  of 
expectant  and  new  mothers. 

Colgate-Palmolive  believe  they  have 
now  overcome  previous  production 
problems  and  plan  to  make  further  in- 
vestments during  1980  to  improve 
efficiency. 

Robinsons  of  Chesterfield  claim  that 
Paddi  Pads  and  Babettes  account  for  53 
per  cent  by  volume  of  the  insert  sector 
of  the  market. 

The  company  recently  launched  a  joint 
promotion  for  the  two  brands — "Match 
the  Mums",  a  consumer  competition  with 
a  £10,000  prize  fund. 

Paddi  Pads  national  television  cam- 
paign breaks  on  March  3  and  will  run 


Recent  research  on  nappy  costs  by  Modo  Consumer  Products 

Towelling  nappies  £ 

4  dozen  towelling  nappies  at  £10.40  dozen  41.60 

2,000  nappy  liners  at  £1.25  per  200  12.50 

20  pairs  plastic  pants  at  £0.64  per  pair  12.80 

122  packs  washing  powder  (E3  size)  at  £0.66  80.52 

6  drums  nappy  sterilising  powder  at  £1.36  8.34 

27  bottles  fabric  conditioner  at  £0.66  17.82 

365  washes  at  £0.21  per  machine  load  76.65 

Total  cost  £250.23 

Tufty  Tails  £ 

22  packs  newborn  size  at  £0.70  (used  from  birth  to  about  2  months)  15.40 

59  packs  baby  size  at  £0.82  (used  from  2-10  months)  48.38 

83  packs  toddler  size  at  £1.10  (used  from  10-24  months)  91.30 

35  packs  night-time  size  at  £1.27  (used  from  2-24  months)  44.45 

25  packs  Tufty  tie-on  pants  at  £0.70  17.50 

Total  cost  £217.03 

These  figures  are  based  on  recommended  retail  prices 


greater  than  the  growth  in  the  birthrate, 
indicating  that  chemists  are  capturing  a 
larger  proportion  of  this  expanding 
market.  "However,  despite  the  heavier 
consumer  demand  for  disposable  nappies, 
the  trend  in  stock  cover  held  by  chemists 
has  shown  a  decline,"  they  warn.  "This 
has  given  rise  to  widespread  out-of-stocks 
which  impairs  the  chemists'  ability  to 
realise  the  full  value  of  sales  and  profit 
opportunities." 

Similarly,  Modo  believe  1980  will  be 
another  bumper  year — "providing  chem- 
ists keep  their  stocks  topped  up." 

Colgate-Palmolive  Ltd  say  that  the  dis- 
posable nappy  market  grew  in  value 
terms  by  35  per  cent  in  1978  and  by  46 
per  cent  in  1979.  Against  this,  Snugglers 
achieved  a  value  growth  of  36  per  cent 
in  1978  and  77  per  cent  last  year,  to 
claim  a  60  per  cent  value  share  of  the 
market. 


for  12  weeks.  The  decision  to  run  the 
campaign  nationally  was  based  on  the 
excellent  results  of  the  regional  tests 
which  showed  an  immediate  50  per  cent 
increase  in  consumer  demand. 

Babettes  will  also  benefit  from  national 
television  advertising.  Both  products  are 
advertised  in  baby  books,  sampled  in 
Bounty  pre-natal  packs,  and  are  further 
supported  by  consumer  leaflets  distributed 
to  mothers  by  health  visitors  and  clinics. 

Modo  are  planning  to  broaden  their 
advertising  base  by  appealing  to  pregnant 
women  and  mothers  with  children  up  to 
four  years  of  age.  The  company  will  be 
using  a  wide  range  of  periodicals  includ- 
ing Mother,  Parents  and  Mother  and 
Baby,  and  will  move  into  several  annual 
publications.  The  present  policy  on  trade 
bonuses  will  continue  through  the  year. 

One  of  the  company's  major  promo- 
tions will  be  the  distribution  of  20,000 


composite  sampler  packs,  including  25p 
money-off  coupons  in  the  new  hardback 
publication,  "Your  baby's  first  year"  by 
Eric  Trimmer. 

Their  latest  research  shows  that  using 
disposables  can  be  much  cheaper  than 
using  towelling  nappies  (see  table). 

Lilia-White  say  that  Golden  Babe 
Bambi  has  kept  pace  with  the  market, 
showing  volume  growth  of  17  per  cent 
in  the  past  year.  The  company  has  always 
tried  to  keep  the  range  within  reasonable 
price  limits  without  recourse  to  heavy- 
weight advertising.  Trade  bonuses  will  be 
featured  during  1980  and  promotional 
activity  is  carried  out  by  the  Lilia-White 
team  of  state  registered  nurses  who, 
throughout  the  year  and  particularly 
during  school  holidays,  make  clinic  calls 
to  offer  mothers  free  samples. 

Smith  &  Nephew  will  be  promoting 
Special  Softies  pull-ons  through  the  sum- 
mer with  a  consumer  offer  of  playtime 
equipment,  including  swings,  climbing 
frames,  sandpit/pool,  wigwam  and  slides. 
A  leaflet  giving  details  will  be  enclosed 
in  every  promotional  pack. 

A  new  promotion  for  the  Tender 
Touch  range  of  cleansing  wool  products 
is  planned  for  this  spring  and  will  be 
aimed  at  the  babycare  sector. 

Addresses 

Colgate-Palmolive  Ltd,  76  Oxford  Street, 
London  W1A  1EN. 
Lilia-White  Ltd,  Alum  Rock  Road, 
Birmingham  B8  3DZ. 
Modo  Consumer  Products  Ltd,  Modo 
House,  Chichester  Street,  Chester. 
Robinsons  of  Chesterfield,  Wheat  Bridge 
Mills,  Chesterfield. 

Smith  &  Nephew  Ltd,  Bessemer  Road, 
Welwyn  Garden  City,  Herts. 

New  lines  in  pants 

Helena  Snap-on  pants  have  been  rede- 
signed with  a  more  continental  styling 
giving  a  better  fit  and  to  look  more 
attractive.  Sales  have  increased  16  per 
cent  in  volume,  according  to  Hellane 
Manufacturing  Ltd. 

January  saw  the  introduction  of  the 
Golden  range  of  luxury  frilly  baby  pants 
in  three  styles,  Princess,  Candice  and 
Tiffany,  and  a  pull-on.  A  soft  PVC  has 
been  used  for  the  lining,  a  higher  gauge 
luxury  nylon  for  the  covers,  lace  trim- 
mings and  "non  chafe"  multi-cord  elasti- 
cation  for  waist  and  legs.  Three  sizes  are 
available  in  pink  and  white. 

In  1980  children's  Terry  stretchwear 
vests  and  pants  will  be  available  in  a  new 
range  of  colours — red,  royal  blue,  brown 
and  white.  Designed  to  fit  children  up 
to  five  years  of  age  they  are  made  in  a 
full  plush  towelling  and  feature  the 
Helena  "bunny"  motif.  Hellane  Manu- 
facturing Ltd,  Burden  House,  New 
Bridge  Street,  London  EC4V  6BE. 
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fasting  relief  of  mouth  ulcer  and  teething  pain. 
At  this  time  of  the  year  they  may  need 
Bonjela  for  cold  sores,  too. 

Just  enough  Bonjela  to  cover  a  fingertip 
applied  to  the  sore  will  relieve  the 
discomfort  and  help  prevent  secondary 
infection.  Action  within  three  minutes  and 
lasting  up  to  three  hours  will  ensure  satisfied 
customers  and  healthy  repeat  business  for  you. 


relief  at  their  fingertips 

bonjela 


Lloyds  Pharmaceuticals  Ltd.,  Reckitt  &  Colman 
Pharmaceutical  Division,  Hull 
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Chemist  &  Baby 
doing  well. 

We're  delighted  to  say  that  Chemists  and  Babies  really  are  doing  well  with 
the  newly  designed  range  of  Maws  Simpla  sterilizing  and  feeding  products. 

For  well  over  a  century  Maws  have  made  it  their  business  to  make  the 
best  feeding  equipment.  Today  every  Maws  product  is  designed  to  meet  the 
most  exacting  standards  of  mothers  and  experts  alike. 

And  we  produce  an  extensive  selection.  A  range  of  teats  in  natural  latex; 
8oz,  4oz  and  2oz  Simpla  feeding  bottles  in  polycarbonate  and  8oz  and  2oz 
bottles  in  glass;  Simpla  sterilizing  tablets  and  a  complete  ^j^ma^^^^^ja| 


aoz,  ^toz  ana  zoz  Dimpia  ieeaing  Domes  in  poiycarDonate 
bottles  in  glass;  Simpla  sterilizing  tablets  and  a  complete 
sterilizing  and  feeding  set. 

We've  been  advertising  heavily  in  women's 
magazines  and  the  mother  and  baby  press;  and  unti 
end  of 1980  our  colour  advertisements  will  continue 


appeal  iiequeiuiy  111  vvumaii,  iviuuiei,  iviy  vvce*uy 
Parents,  Living  and  Family  Circle. 

All  of  this  suggests  that  Chemist  and 
Baby  will  continue  to  do  well. 
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feeding  bottle 


new  care  &  comfort 
design 


We  make  sure  you  give  them  the  best. 

For  more  information  please  contact  your  local  Ashe/Maws  salesman  or  ring  the  Sales  Manager  on  Leatherhead  76151. 
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